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Number 7 


Some Obstacles to a National “Empty Shelf” 


HEN it comes to telling the retail shoe mer- 

\) \ chant “‘a few things’ we can do it because 

for thirty-eight years that has been our busi- 
ness.. But when it comes to hearing ‘“‘an earful’’ from 
little Mr. Mis-information Spreader why like Abe and 
Mawruss, “it’s all right for me to knock my partner 
but when some outsider takes a crack at him we fight 
together.”” 

Nowadays the accepted topic of conversation is as 
follows: “I, or it may be my wife, paid twenty dollars 
for a pair of shoes—the thief—the crook. He won’t 
get another sale from my family. I’m all done with 
the profiteer.”’ 

You know the bluster—it’s all the same—and the 
thing that hurts is that it often comes from a shoe or 
leather man who ought to be better versed in the 
subject he is berating from the seat of the scornful. 
The pair of ears taking it in accepts the criticism of 
the local shoe merchant as gospel truth for didn’t a 
shoe or leather man himself admit it? 

How long—oh how long will one branch of the trade 
have the common decency to sustain the other fellow 
when in doubt? It isn’t hard to investigate high 
prices, for any merchant is ready to explain to amanin 
the trade why such and such a shoe is at the twenty- 
dollar price. Silence not scorn until the truth is 
known. 

Do certain individuals with more time than business 
on their hands find pleasure in ‘‘tearing down”’ or is it 
that they do not know any better? We think it is true 
that the average retail shoe merchant likes to stand 
well with his brothers in the trade. He certainly ob- 
jects to the ill-founded day-in and day-out yapping 
against a price because it appears to be over the ac- 
cepted $10.00 mark. If that is the top price on a good 


shoe—goodby shoe business to a lot of us. The 
game isn’t worth the seat on the bargain basement 
stairs. In the real up-standing industries of this 
country if the shoe business must cut and stitch and 
sell “‘on price alone’ then this craft is not in major 
league standing. There is something, we think, be- 
sides leather, thread and nails in a pair of worth- 
having shoes. © 

Do you believe for one moment that the taste of the 
American public in footwear dress is to be measured 
by the stock of the bargain basement? We have 
heard shoe and leather men howl louder and longer 
over a price at retail than our office boy would yell at 
a ball game with a pair of these very shoes on his feet. 
He bought because he wanted to look the part of a 
“regular fellow.” They don’t buy so as to appear in 
the role of Yahoo martyres—the principle of the tight 
pocketbook must be lived up to. We like to think of 
a pair of brogues bought in Piccadilly at seven pounds, 
a whole lot of money in any land for a pair of “‘step-in 
and walk-out shoes.”” We like to think of the middle- 
aged man who bought them in war time when there 
was something more to talk about than trade. We 
like to think of what he said, “I’ve always had the 
best and it would not be good form for me to be sloppy 
now, besides there must be something to do for the 
old boot-makers.”’ 

“‘Good form”’ with a double meaning today. There 
ought to be good shoes for those who have the price. 
The trouble is so many who have—won’t keep up to 
their grade, and those who have not—want to. Ifthe 
old bank book shows a record in keeping with the car, 
house an’ everything, don’t get sloppy on your under- 
standings. That is the way we would like to hand 
out advice to some of our friends. Just because one 
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store in a community has shoes for a high-class trade 
at a high price is no reason for a general statement that 
all shoes are at top figures—the truth today might be 
that never was there such a range of values and prices 
for the customer who would “‘shop for economy.” 

There are two ways of learning—by imitation or by 
instruction. Here is the chance of the bright class in 
shoes and leathers—not retailing at present—to help 
the buying movement they so ardently desire. 

There are some merchants who haven't got a kick 
as to business—and they will be ready to buy—or are 
buying—but the call is not for staples, oh no. Sweet 
style, with a happy in-and-out habit that clicks the 
cash register with every sale. It is not hard to sell 
the style of the moment to some people, appreciative 
of the clever arts of shoe creation. That's the little 
kicker in the game. 

It comes to our mind right now that a clean shelf in 
the shoe store—just empty space—would be the most 
welcome picture to industry today. But if you have 
a shelf with some “‘bats’’ on it conceived in the War 
Industries Board at Washington and brought forth in 
high prices, you ought to be right smart, about now, in 
unloading. 

Some shoes, you understand, think their resting 
place is six feet high rather than on the ground—and 
the elevation makes a price conceit that ignores turn- 
over. If you have any fool notion that those old- 
time war shoes are worth more on the shelves than 
they are in the open market just think again. “They'll 
be higher buy and bye”’ was a war tune listened to by 
every retail industry in the United States, but who 
now thinks of the long profit when lower replacements 
are the rule? 

Why are styles selling when shoe leather put to- 
gether is offered at any price? Because somehow the 
public has missed the attention once given to its 
pleasure. The merchant who shows the new styles 
knows that he has years of pent-up interest awaiting 
his showing of footwear fashions. The sales are al- 
most as instantaneous as the showing. The price is 
not the obstacle. The obstacle is nothing more or 
less than the accumulation of odd staple stocks of the 
past five years—a vast drab background against 
which the few pretty shoes stand out in high relief. 
The styles are so attractive in comparison that they 

sell though the price on the million pairs behind were 
“less than that—one half.”” So watch out—the few 
pair up front in the public’s mind send further and 


further back in price and demand the shoes without 
distinction, to separate them from that immense 


background. 
Today not one per cent of the footwear of America 


is high-style. Who can tell the proportions in a six 
months? The spot light of popular approval is 
making a sharper focus on the pretty style and like- 
wise throwing a larger shadow on the staple back- 
ground. 
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From Politics to Business Again 


S a birthday gift to the nation comes the re-ag. 

surance that now that the political season js 
over, first thought can again be given to business, 
There is something about Mr. Harding and his ac- 
tions on November 2 that pleases the country im- 
mensely. Some of his employes called on him and 
presented to him a gold printer’s make-up rule. W hat 
more significant emblem could typify the work that 
he has ahead of him. 

After so mamy years of tearing down, here comes a 
man who is destined within the next four years to be 
an instrument of international make-up. We like 
what he said in answer to the boys in the printing 
room. He said, “I am just a plain ordinary fellow, 
but I can be on the square and that is all that there 
is to it.”” Such simple everyday talk is in news 
language “‘straight copy.”” It makes us all feel that 
our new chief will enter office with the well wishes of 
105,000,000 plain Americans who want the business 
of government efficient and economical. 

Can it be that the results of the election have im- 
mediately affected business beneficially? Can you not 
notice it—that hopeful sort of feeling that business is 
all right now that politics are forgotten? Back in the 
days of 1908, November 11 of that year to be exact, 
the ‘““Recorder”’ said, “If there is any leading indus- 
try in the country which has not been given an im- 
petus by the result of the recent election, we fail to 
discover it. It seems that every industry has felt at 
once an improved demand for its product. No one 
can pick up a daily paper without reading of the re- 
sumption of industrial activity. Factories which 
have been shut down for months have already opened 
their doors or are cleaning up, preparing to do so at 
the earliest possible moment.” 

So perhaps history is ready to repeat itself—of 
this we know that people in all countries of the world 
are cognizant of an orderly election, changing over- 
night the personnel of a government and that the new 
staff has a “‘job on its hands”’ with all! people hopeful 
of the outcome. 


The Industrial City’s Problem 


ANY a merchant has expressed himself to us as 
being appreciative of the fact that his home 
town either had no dominant industry therein, or had 
such a diversity of trades that business was not 
affected. Merchants from Texas and California said 
that business with them was remarkably good, all 
things considered, and that they had a wonderful 
advantage in being given several months’ opportunity 
to plan liquidation. With them money was still 
plentiful and payrolls constant. But the lesson 
which we wish to point out is not in that direction. 
We want to take you into an industrial city where 
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one major industry’s payroll pays practically all of 
the rent, grocery and coal bills, apparel costs and 
movie charges. A big plant stops all of a sudden and 
the workers, who lived hand to mouth, are pulled up 
short into the realization that they are up against it. 
The automobile of prosperous days, paid for on the 
installment plan, chugs over to the big second-hand 
dumj, because the note payments cannot be met. 

Now, if in this same town there is also a stubborn- 
ness of labor, what happens? An industrial blockade 
emphasizes the first trouble. Those plants that 
could get some orders and keep some workers em- 
ployed are forced to close until the labor blockade is 
ifted. The disturbed industry is hard hit. The 
orders go to some other community where there is 
peace between employe and employer. 

Some one of these days the industrial community 
vill realize that its self-preservation is the first and 
highest law. The moral pressure of the citizens of 
that community will then set itself to the curing of 
the ill. The community itself will realize that 
industrial unrest at a time when every order means 
payroll may be the means of community destruction. 
What a biting thing a critic of a big industrial center 
sid, “Oh, your town will be a fine vacation resort 
by and by.” 

Would that the thinking people of industrial cities 
could realize the necessity at this time for a real civic 
irit. There is every hope and desire on the part 
of the manufacturer to give the best wage that he 
can in competition with other centers. 

Can discontent on the wage score be cured by a 
better understanding of what employment means? 

Cumulative labor in the cost of an article so intri- 
cate as a shoe has been figured at 75 per cent of the 
price to the merchant. In these days, the per- 
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centage is even higher than that, for labor costs have 
been practically the only item not reduced. Is it 
not high time for an appreciation of the real costs in 
business? What is the responsibility of labor today? 
Is it impossible to get the worker to do some real 
thinking? Is it fair to call for wage increases when 
the products of labor in finished materials go down, 
down, down in price? Think it over, everyone. 





Short Stocks Injure Service 


N probably no other line of industry is it so neces- 
sary to have proper sizes and widths in the many 
different styles as in the shoe industry. A pretty 
good clue as to the shortage of sizes is to be found in a 
visit to a chiropodist. And, by the way, it is quite 
generally known in that business that chiropody 
parlors are on the increase, one prominent city having 
more foot-care-institutions of this sort than it has 
shoe stores in its downtown district. 

It is a mighty dangerous practice for a shoe store 
to neglect its fitting service at this time. It may bea 
good, immediate dollar-practice but it is poor sense. 

The customer calls for a certain style and because 
that size is not available, fitting is forced. The cus- 
tomer is ignorant of the deception, but you can bet a 
dozen sales slips of the future that the customer never 
returns. Shoe selling may be hard, but it never justi- 
fies the tactics of cleaning-up on sizes at public foot- 
comfort expense. 

Watch carefully all shoes sold with a “p. m.”’ 
Follow the rule of one of the greatest merchants of 
shoes in this country who insists that all “p. m.” 
shoes must be inspected by the floor manager on the 
customer’s foot before cash is taken. 

Better a sizing-in order than a customer lost. 





Advance News of Milwaukee Convention. 54 
What merchants may look forward to 
in the way of instruction at the big 
show next January. 

When Will Business Start Up Again?..... 
Resume of conditions in the trade as 
seen from viewpoint of the tanner. 

The Value of the X-Ray in Fitting Shoes. 
Testimony of a big merchant who, 
with others, has installed machine. 

The Making of the Modern Moccasin.... 
Detailed account of manufacturing 
processes as adapted from those used 
by Indians. 





High Lights In This Issue 


The Following Are Among the Recorder Features Which Should Be 
Checked and Initialed by Your Entire Salesforce 


They Stalked the Elusive Red Letter.... 69 


How Fort Wayne merchants co-oper- 
ated to increase sales. 





Note Carefully Articles 


Mr. 
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circuit is completed, with comments or sug- 
gestions, if any. 
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Merchandise on the Shelves Is Not Worth More Than Footwear a good 
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in the Open Market---The Time to Clear Is NOW of a pi 
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ITH every day’s passing, the shoes that you table. It is better to get out from under, even though ff stock 
\ \ have on your shelves inventory less in value the record of the year shows no profit, because the fm whethe 
if for no other reason than the fact that value of merchandise depends not upon its cost, but Mf bring t 
style is making it so. The retail shoe merchant on what it will bring over the fitting stool in com- sits s 
should realize that there never was a time, and that petition with other stores in the town. Also this 
there never will be a time again when merchandise on merchandise is depreciated by being broken in sizes, 
the shelf is worth more than the same merchandise and it likewise eats up the expense of carrying it. The 
in an open market. centag 
The resourceful shoe merchants of this country Danger of Frozen Stocks change 
should examine carefully their stock and get out Frozen stock on the shoe store shelves is the §™ advanc 
from under such high-priced numbers as remain. greatest danger to your business today. Deprecia- fj month: 
They are obviously slow moving stock and dropping tion because of the change of style is something that J coming 
in value every single day. is slowly taking place, but the sureness of its opera- ™ in Nov 
Good merchants are pricing their shoes on an tion is positive. Any extremely long toed footwear fH year w 
average between cost and present replacement should be cleaned out instantly. Four-inch vamps Mm the ne 
values. Whenever a shoe is running short on sizes, should be cut to cost, if not 50 per cent below that, ™ several 
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to get a long profit, based on the cost of the mer- a penny or two over cost, but look out. The show- fi had no 


chandise on the shelves is just putting off the inevi- ing of style for the past three months indicates, very -. ( 
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dearly, a radical switch to a style period in Spring, 
1921. You may have low-cuts that you cannot 
move at $1.00 a pair next Spring that would today be 
agood buy and good value in your store. 

Practically the only sales in the big cities, worthy 
of a profit, are those on novelties, for women, that 
have been made up within the last six months. Old 
stock today is actually depreciated 25 per cent 
whether you figure it so or not. The shoes will not 
bring the price that you expect and the proof thereof 
is its slowness in moving. 


You Have Advance Information 


The time to cut and sell is when the large per- 
centage of your customers are unaware of the style 
change that lies ahead. You as a merchant enjoy 
advance information and can see a coming style 
months before the consumer knows that a change is 
coming. ‘Take advantage of your ability to clean up 
in November and December, so that the turn of the 
year will see a clean stock and an alert business on 
the new and profitable numbers. In survey of 
several important points in merchandising, we pre- 
sent the following extracts, being opinions of able 
merchants: 


After Election—Some Business 


“Our business seems to be progressing fairly well 
considering the conditions. I feel that we are doing 
as well and probably a little better than a year ago, 
according to pairs, not so much in dollars and cents. 
Last year we had shoes selling from $12 to $16. We 
had no sale on misses’, children’s and boys’ shoes to 
speak of. This year our shoes are selling from $9 to 
$12, and we have a good run on misses’, children’s 
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Grecian pump in black satin, silver 

cloth binding and ankle strap. A 

popular novelty in a four-inch vamp, 
16-8 Louis heel 


and boys’ shoes. This month so far we are not up 
with a year ago in dollars and cents, but we have 
sold more pairs of shoes. 

“The warm weather is holding out longer than we 
anticipated. A little cold weather for about four 
weeks will decrease our stock to a great extent. We 
have bought very little for Fall. We have sold many 
oxfords and brogues up to the present time, but there 
is little demand for Fall shoes. 

“We think, after election, people will have more 
confidence in the Fall and Winter business.’”’—R. 
Haber, P. A. Bergner & Co., Peoria, Ill. 


Prices Range From $8 to $12 


“Business in this section has been very good, the 
big demand seems mostly for popular priced mer- 
chandise ranging from $8 to $12. I think that the 
shoe business will be about the average throughout 
the Winter.”’—B. W. Hunter, General Manager, The 
J. B. Hunter Company, Zanesville, Ohio. 


Good Crops—Poor Mining 


“The outlook is particularly promising, due to the 
fact that the sugar beet crop has been particularly 
good and the farmers are receiving the highest price 
ever paid for beets; all other crops are particularly 
promising. Our happiness would be complete if we 
could only get the mining industry stabilized. The 
present price of metals is very much against us but 
we are hoping that copper will soon find a foreign 
market which would mean three times as many 
people employed in that industry.”—H. Hirschman, 
Hirschman Shoe Company, Salt Lake City. 

(Continued on page 57) 
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HERE is no romance like that of history. 
The Milwaukee Poster, (to be illustrated 
in next week’s issue), we believe, tells a 
story long and interesting enough to prove that. 

Shoe merchants, manufacturers and represen- 
tatives coming to Milwaukee to attend the big 
N. S. R. A. Convention in January should be 
conscious of this during their four or five days’ 
stay in this mid-western city. 

The familiar noise of traffic on the street, the 
voices of newsboys, the hustle and bustle, all will 
remind you that you are in a metroplis. There 
are over a half million souls around you, and, as 
you cast your eyes about, you see the smoke of a 
thousand factories curling up lazily; white mar- 
ble residences, towering spires, massive ware- 
houses, gorgeous hotels, and the large Audi- 
torium, the world’s finest convention building, 
housing, in a most spectacular way, hundreds of 
exhibits of shoe and leather manufacturers and 
wholesalers and thousands of shoe merchants 
from this entire glorious country. But while 
the din and bustle of this great convention in 
this great city will come up to you with realizing 
power, even now while before you is a picture of 
all that will transpire in the great, large Mil- 
waukee Auditorium, stop a while and take a 
glance at the same surroundings in 1785. 


The Growth of a City 


The scene is changed! Handsome brick blocks 
and stately edifices resolve into dark forests. 
































Where but just now the whistle of a propeller 
sent forth a column of steam, the curling smoke 
of a wigwam alone marks the bank of the river. 
You are to recollect that Washington is presi- 
dent now of the young States; that peace has but 
recently spread her wings over the continent, 
and that you are not only in the backwoods, but 
thousands of miles from civilization, with track- 
less forests intervening between you and _ the 
cities on the Atlantic Coast, and these forests 
are swarming with savages. You are so far re- 
moved from society that you can very readily 
conceive it to be impossible ever to return. To 
the east stretches the dark waters of the sailless 
lake bounded on the other side by the wilder- 
ness of Michigan. To the west of you lie the 
sombre masses of forest, enclosing the tribes of 
red men. You are alone in the wilderness, ex- 
cept for that little log cabin in the clearing, the 
first trading post, which was destined to be a 
permanent one. 


Back to Frontier Days 


The conflict enacted here between man and the 
elements of nature and Indian savagery in- 
volved all the roughness of frontier life, the 
hardships, the privations and. the fortitude of 
pioneering. The march of civilization fortunate- 
ly was here headed by a man of vision, of poise, 
of action and of perseverance. He came, he 
saw, he won. Man once more had triumphed 
over matter. Solomon Juneau was the first 


Nov. 6, 1929 








perm 
to es 
ruled 
Ame 
Ev 
(Mil 
ings 
chro! 
Nico 
and | 
rum, 
But 
furs ¢ 
as ab 
white 
great 
It 
turou 
Kie i 
sider 
untar 
migh 
neare 
tleme 
mout 
dense 
Mahi 
Treac 
and | 
heart 
struec 


knife 





920 


‘\ie 


Nov. 6, 1920 


‘J0-11-19-13 

















permanent white settler who had come to stay 
to establish civilization where the aborigine had 
ruled, and to lay the foundation for a great 
American city. 

Even before Juneau’s time, Mahn-a-wau-Kie 
(Milwaukee) was the scene of periodical meet- 
ings between fur traders and the Indians. The 
chronicles tell with hazy uncertainty that Jean 
Nicollett was here in 1639, Marquette in 1674 
and La Salle in 1679 for the purpose of trading 
rum, hatchets and trinkets for furs and skins 
But Solomon Juneau not only came to trade 
furs and skins, but he remained and thus became, 
as already stated, Milwaukee’s first permanent 
white settler and the founder of the world’s 
greatest shoe and leather city. 

It can easily be understood that these ven- 
turous fur traders, who came to Mahn-a-wau- 
Kie in these early times, were possessed of con- 
siderable courage, as well as hardihood. The 
untamed Indian savage represented might—and 
might in savage ethics meant right. The 
nearest other trading post was a miserable set- 
tlement called Cachikagou (Chicago) at the 
mouth of Skunk River, some 90 miles across 
dense forests to the south. The Indians at 
Mahn-a-wau-Kie were very difficult to manage. 
Treachery lurked under the guise of friendship, 
and the scalping knife was worn nearest the 
heart. The most trivial of matters were con- 
strued as a casus belli at which the scalping 
knife leapt from its lurking place and the lords 
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of the forest put on their most fiendish paint. 
Discretion was the higher law, and it required 
all the shrewdness of the white men to preserve 
their own standing in the community as traders. 
Many are the tales of strange adventure and 
hairbreadth escapes which have been told 
about the old Mahn-a-wau-Kie trading post. 
But years rolled away. The Indians flitted 
about the bluffs, and when a companion died 
they lit their funeral fires on the burial grounds 
at the foot of what is now Michigan Street, and 
danced their wild orgies between the buried 
flames and the dark midnight on the lake. The 
transition from pastoral serenity to pioneer 
aggression, from barbarism to civilization, from 
an Indian village to a white man’s habitation 
saw its completion in 1836. That year the 
three hundred remaining Indians of the village 
saw themselves outnumbered four to one by the 
whites. 


A Different War Whoop Now 


The scene today is changed. The ““war whoop” 
of the Indian has given way to the mild coun- 
sels of civilized and intelligent men. The wig- 
wam is supplanted by massive and ornamental 
structures. The place of the bark canoe, which 
was then the only craft that floated upon the 
waters of the noble river that today meanders 
through the heart of the city, has been filled by 
the hundreds of vessels, propelled by steam and 

(Continued on page 59) 
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Group Photo of St. Louis Shoe Manufacturers’ and Wholesalers’ Association Taken at Monthly Luncheon, October 29 


What St. Louis Plans for N. S. R. A. Convention 


Composite Exhibition, Special Train, Big Committee and Attendance 


and Great Effort on Sales for Spring 


HE monthly meeting of the St. Louis Shoe 
Manufacturers’ and Wholesalers’ Association 
last week Friday took a long step forward in 
connection with the preparations of the organization 
for the representation of the Association in the dis- 
plays in the shoe exposition to be had at the annual 
convention at Milwaukee in January of the National 
Shoe Retailers’ Association. 

The ‘work of designing the display cases and’ the 
general setting to be used in the St. Louis space has 
been under way for some time and the meeting 
Friday heard a report from the display committee, 
one of whose members has just returned from a trip 
to Milwaukee to complete arrangements for the con- 
struction of the display cases and accessories. Sales 
Manager Charles S. Strayer of Johansen Bros. Shoe 
Company had made the trip accompanied by the 
architect and designer in charge of the preliminary 
work. 

Special Train Arranged For 

At the Friday meeting further details of arrange- 
ment for the special train which will take St. Louisans 
to Milwaukee were determined upon and it was also 
announced that since the first announcement of the 


plans for a special train many requests had been re- 
ceived from shoe merchants of the South, Southwest, 
Southeast and West, as well as from the local mer- 
chants and the territory immediately contiguous to 
St. Louis for accommodations on the train. 

In connection with the arrival of the out-of-town 
merchants who will make the trip on the St. Louis 
train plans were laid at the meeting for the entertain- 
ment of the visitors during the short stay which they 
will make in St. Louis en route to the convention. 
These shoe men will be in St. Louis Saturday, Jan- 
uary 8, and included in the entertainment will be visits 
to various parts of the city and a dinner Saturday 
evening prior to the train’s departure, which it is ex- 
pected will be about midnight of Saturday, the party 
being scheduled to arrive in Milwaukee about Sunday 
noon. 

Executive Officers and Committees 


As at present planned, the special train will leave 
St. Louis over the Chicago & Alton railroad and run 
direct to Milwaukee without change. The prelimi- 
nary work in connection with this train is in the 
charge of Julian G. Samuels of the Samuels Shoe 
Company, to whom inquiries may be addressed by 
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those who desire to make the journey with the St. 
Louis party. Mr. Samuels’ address is 1214 Washing- 
ton Avenue. Inquirers will be advised, among other 
things, immediately upon inquiry of the exact amount 
of railroad fare, sleeper cost, etc. 

The work of preparation for the whole affair has 
been divided among the executive officers and com- 
mittees of the St. Louis association which has at 
head of the organization Harry Vinsonhaler of the 
Vinsonhaler Shoe Company as president; Paul 
Jamison of the Friedman Shelby Branch of the In- 
ternational Shoe Company as vice-president; A. G. 
White of the Brown Shoe Company as second vice- 
president and Wylie Creel of the Lund-Mauldin Shoe 
as secretary and treasurer. The directors of the 
association are W. H. Montague of the Hamilton 
Brown Shoe Company, J. T. Pedigo of the Pedigo 


Weber Shoe Company, Charles S. Strayer of the - 


Johansen Bros. Shoe Company and A. J. Brauer of 
the Brauer Bros. Shoe Company. The committee 
heads are: Membership, W. H. Montague; finance, 
A. J. Brauer; publicity, John H. Wilson of the Mc- 
Elroy Sloan Shoe Company; entertainment, C. A. 
West of the Shoe Specialty Manufacturing Company; 
convention, Beverly D. Jones of the Roberts, John- 
son & Rand Branch of the International Shoe Com- 
pany, and hotels and transportation, Julian G. 
Samuels. 
To Have Composite Exhibit 


The display plans of the St. Louis organization 
among other features will undoubtedly exemplify the 
year’s progress in shoe manufacture as well as repre- 
sent the forward state of shoe manufacture and 
styles in St. Louis. The exhibit will be of the com- 
posite character, as was that at Boston in 1920, but 
on a much more elaborate scale as well as a character 
of exhibit in which none of the participating members 
will lose their individuality. And there are at present 
twenty-four members of the organization which will 
participate in the display. Other branches of the 
industry will be included to some extent in the ex- 
hibition from St. Louis, including boot tops, foot 
appliances and some other features, but the main 
showing will be of St. Louis footwear presented in a 
manner to emphasize the standing which the in- 
dustry has acquired, particularly in the past decade, 
during which probably the greatest advance has been 
made by the market. 

The annual output of the St. Louis manufacturers 
and wholesalers has reached approximately $150,- 
000,000, of which immense total practically all is 
distributed direct to the retailers by the manu- 
facturers themselves, whose development of the in- 
stock departments practically operated as independ- 
ent wholesale houses has evolved a system which has 
nowhere been surpassed for distribution purposes 
anywhere in the United States. 
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WHAT IS YOUR OLD STOCK WORTH? 
(Concluded from page 53) 


The Weather Is Responsible 


“I will attend the Milwaukee Convention as presi- 
dent of the local association. Business is fair, con- 
sidering the hot weather we are having at this 
time. 

“T look for a large business as soon as cold weather 
sets in.”—Arthur E. M. Spring, President Memphis 
Shoe Retailers’ Association. 


Optimistic for Season’s Run 


“Business has been very good with us, we are show- 
ing increases over our last year’s record, which inci- 
dently were the biggest that we ever had. Just at 
the present time, however, with the cotton situation 
as it is, and warm weather, trade is a little quiet, but 
I am optimistic for the season’s run. Thanking you 
for your many considerations and for the wonderful 
paper that you are sending to us each week.”—A. C. 
Nichols, Savannah, Ga. ; 


People Mindful of Values 


“Business is very good with us. We find that the 
majority of the people have money—they are, how- 
ever, more mindful of the way that they are spending 
it. 

“They want good shoes, but there is unquestion- 
ably a demand, and a strong one, for lower prices. 
We are going through the inevitable period of recon- 
struction which was bound to follow the riot of 
spending of the past eighteen months. 

“The merchant who maintains his volume now 
must do so by very hard pushing in newspaper 
advertising and clever window displays. We see 
nothing that should alarm the resourceful shoe mer- 
chant in the outlook today. However, there is only 
one thing for a merchant to do and that is to imme- 
diately pass on to his customers any benefits he may 
receive from purchases made from now on. If a 
merchant fails to do this and tries to resist the decline, 
the more painful will be this period for him.”—B. L. 
Dillingham, Dillingham Shoe Company, Austin, 
Texas. 

Fall Market and Cut Prices 


“Answering your question, ‘How is business?’ I 
will say that at present we find it dull. The weather 
is still very warm—as hot as Summer—and as to 
your question, ‘What is the outlook for Fall?’ I 
think that we will have a pretty fair trade on shoes, 
but indications point to the fact that there will be 
quite a lot of cut prices—conditions which always 
follow a falling market.”—A.K.Cohen, Manager, Shoe 
Department, The Gus Blass Company, Little Rock, 
Ark. 
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Sell More Shoes---Prices of Leather 


HILE there is little difference over a week ago 
with respect to new business or prices, there 


have been some rather definite statements 


made by men of 
prominence in the 
trade, which indi- 
cate more active 
business in the near 
future. It is not so 
much a question of 
further recessions 
of price because 
the question might 
well be asked by 
any tanner or 
leather merchant: 
What do you mean 
by recession? How 
much are you will- 
ing to pay? Leath- 
er buyers seem to 
have been in an at- 
titude of not dar- 
ing to make an 
offer for fear it 
would be accepted, 
which reminds us 
of an old-time horse 
trader who used to 
get the seller’s rock 
bottom price and 
then offer him one- 
half for spot cash. 


Said to Be Low 
Water Mark 


It is fairly well 
understood by the 
trade that prices, 
both of leather and 
hides, have reach- 
ed as low a basis 
as they will this 
season, and it 
seems likely in the 
event of active 
trading that hide 
and skin values will 


remain at their present level. 
the prices of other commodities such prices as prevail 
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When Will Business Start Up Again? 


Tanners Maintain It Will Be When Retail Merchants 
Now an 


Obstacle as Tanners Have Made Sweeping Reductions 


Not 








Comparative Leather Prices 


While there is no standard of leather 
quotations today in view of the wide range 
and absence of active trading, we give here- 
with a list of prices of reported sales as com- 
pared with ruling quotations of a year ago: 


Upper Leathers (Price per foot) 
Nov. 1, 1919 Nov. 1, 1920 


Calfskin (suede)................... $1.35@$§1. 
Calfekin (colors). ....2.....3..20:. Las@ 56 
|) a eee 1.15@ 1.40 
Glazed kid (colors, best quality) ...... 1.35@ 1.60 
Glazed kid (medium, black and colors) —@ 1.10 
Glazed kid (cheap to medium)...... .20@_ .60 
Side leather (colored).............. .60@ .90 
Side leather (black)................ .55@ .80 
Side leather (elk).................. .60@ .80 
WN MEINE 46.400. chtoc oc indices need .90@ 1.15 
Patent leather sides, No. 1.......... 1.00@ 1.05 
Sole Leather (Price per pound) 

ON OS SS eae rere ree $0.56 @$0.57 $0. 
Hemlock seconds (mid)............. .54@ .55 
NN II ens oh a case we Sik cident .84@ .85 
Grey Fes I nd eco i SiSs wks .95@ 1.05 
i Deis Be NS. 666 a eRloric Rone .82@_ .84 


.40@ 
.60@ 
.65@ 


.55@ 
.90@— 
.65@ 


.65@ 


.55@ 


—@ 
—@ 
—@ 


.45@ 


—@ 


43@— 


.40@$0. 
. 60 


Raw Hides and Skins (Price per pound) 


Native steers, as used in sole leather, 

ee” eee oe rere 
Heavy Texas steers, for sole leather .. 
Light native cows, for side upper 


ES OI Le LO $0. 


Branded cows, for light sole leather . .. 
No. 1 buffs, for heavy upper and side 

SER I cy Oia ee PS Pen are 
No. 1 Chicago City calfskins, for fine 

EE INO 65 5.65. 015 crore ardeh aca heres 
Kips, for upper leather............. 
B. A. hides for hemlock sole leather. . 


—@$0.48 $0.22@$0. 


—@ 


45 @ 
—@ 


—@ 


. 70@ 
.50@ 


—@ 


. 40 


. 48 
. 39 


. 34 
. 85 


. 67 
. 43 


.17@ 


.19@ 
.15@ 


.14@ 


.10@ 
.10@ 


—@ 


60 $0. 80@$0. 90 
.75 
. 65 
.90 
. 60 
.35 
.50 
. 50 
. 48 
. 65 
.70 


41 


25 


.19 


. 20 
-_ 


15 
. 20 


.18 
. 22 
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now for raw materials are out of proportion to the 
labor and expense required in raising and handling 


them. 


Raw = calfskins, 
for example, which 
are quoted now at 
18c to 20c per 
pound for Chicago 
cities, with mixed 
cities and countries 
13c to l5e, repre- 
sentamarket which 
is absolutely de- 
void of interest and 
has been for 
months, and more 
especially when we 
consider that the 
same quality of 
skins were bring- 
ing from 70c to 90¢ 
per pound one year 
ago. Leather has 
declined in price 
about 50 per cent 
over a year ago 
and it certainly 
cannot be main- 
tained that profit- 
eering exists al 
present in the raw 
material and man- 
ufacturing end of 
the industry. It is 

realized that even 
this shrinkage in 
cost could _ not 
bring down the 
price of shoes to a 
point which would 
satisfy the consum- 
er, and few would 
be willing to grant 
that the consumer 
would ever be sat- 
isfied for that mat- 
ter, but the pro- 
duction and labor 


expense is so much higher today than formerly 
that shoes cannot under present conditions 0 
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back -to former prices, irrespective of raw material 
costs. 
Retail Merchants Criticized 

At the same time there is much complaint in the 
trade to the effect that everyone has been willing 
from the hide dealer up to the shoe manufacturer to 
make a reasonable reduction in price figures, and tan- 
ners are outspoken in their criticism of retail mer- 
chants in not being willing to accept some loss, or at 
least mark their goods down low enough to encourage 
a greater buying movement on the part of the general 
public. 

Tanners further maintain that unless the retail 
merchants show more disposition to co-operate with 
the upper branches of the trade in adopting measures 
which will sell more shoes, the time is not far distant 
when more shoe manufacturers will approach the 
ultimate consumer through their own stores, a custom 
which has been witnessed during the past few years 
on the part of some of our largest shoe manufacturers. 
It does not help the situation materially to point with 
statistical evidence to the foolish expenditures of the 
public for cosmetics and jewelry, for the public will 
buy as a rule what it wants. It is our province to 
make the shoe business sufficiently attractive to them 
to buy more shoes than they are now buying. 


Practically No Price Change 

Prices on best tannages of calf leather remain as 
they have for the past few weeks. Full grain calf is 
quoted at anywhere from 65 to 80c per foot and 
snuffed as low as 50c to 65c. Side leathers are on 
about the same basis as for the past few weeks. The 
supply of full grain sides is not as large as it was 
and quotations range from 50c to 65c per foot with 
snuffed selling at 5c to 10c per foot less. There is a 
quiet business in patent leather, although there is a 
considerable movement on export account. Quota- 
tions are nominal and range from 55c to 70c accord- 
ing to selection. 

The glazed. kid situation is in keeping with other 
lines of upper leather so far as demand is concerned, 
and prices range from $1 down according to quality, 
selection and tannage. 





MILWAUKEE CONVENTION NEWS 
(Concluded from page 55) 
wind, which now annually visit the city’s shores 
and enter its harbors laden with the commerce 
of the east, and bearing away the surplus prod- 
uce of Milwaukee. The scene of the little log cabin 
is that of the metropolis. 

The Indian’s Mahn-a-wau-Kie, meaning “good 
land” and ‘“‘meeting place,” ‘has become the white 
man’s Milwaukee—a city of 500,000 inhabitants, with 
tanneries that are among the ‘greatest in the world 
and shoe factories that are leaders in their lines, in 
its entirety a larger trading post—and truly a good 
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land and a good meeting place for the shoe merchants 
to come to in January to exchange their ideas, pur- 
chase hides and skins in finished shoes, even as the 
trappers and Indians in the years gone by. 


What Frank P. Meyer Thinks 


The following broadside has gone out to Illinois 
merchants: 
Milwaukee the City made famous by Booze! 
Milwaukee the City Kept famous by Shoes! 
This last a good reason each shoeman and son, 
Makes MILWA U KEE his Mecca in ’21. 


THE MONTHLY WALLOP 


TIME—Round One. ! 

The scientist says that what we call TIME is the 
duration measured for all things with a beginning 
and an end, between an eternity past and an eternity 
future. 

A man with only the layman’s viewpoint defined 
time in this way: ‘“‘Dost thou love life’? Then do 
not squander time for that is the stuff of which life 
is made. 

A French philosopher declares that time does not 
exist at all, that the past is gone and is nothing— 
that the future is something which may never be 
and that all we have of duration is the present in- 
divisible instant which is gone before we can say, 
“Tt is here.”’ 

Time is the stuff of which our lives are made, 
in which our money is made and in which we build 
our reputations. It is the most important item of 
life, and he who squanders it is a thief of his own 
fortune, which all brings us to realize that the time 
for the big Milwaukee convention approaches, and 
this is high time we give considerable of our time 
to making it the biggest time of shoe history and our 
business careers. u 

I am writing the Hotel Committee to have all the 
Illinois boys in the same hotel, and it is my intention 
that we Illinois boys have several luncheons and 
meetings all our own and these alone will be worth 
your trip to this shoe convention. 

You will find an application blank enclosed—if 
you are not a member—get your John Hancock on 
the added line and forward to me immediately—if 
you are a member, present this application blank to a 
shoe man in your city and have him become a live 
wire, which will mean much to him—for I want you 
to know this is to be the “Best Yet’’ Convention for 
Shoe Men. 

I have received many letters from all over the State 
in regard to buying merchandise for Spring, 1921. 
I believe that we should buy our staple (such as 
brown calf, brown vici, black vici and white military 
heel oxfords) between now and December 1, but do 
not think that fancy slippers and pumps can be 
bought intelligently at this time. 
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Watch Your Step 


THE PILGRIMS 


Miles Standish was a soldier bold, 
Of sterling orthodoxy. 

Yet he had feet reputed cold 
Since he made love by proxy. 


John Alden was a cooper brave 
Who understudied Standish. 

And undertook for Miles to save 
The maid he dared not blandish. 


Miss Mullen was a maid with wiles, 
Who liked not Miles, the bold one, 
So when John came to plead for Miles 

She flew the coop with Alden. 


a * + * 
Don’t meddle with coppers, if you’ve got sense. 
* x & * 


All alive, right side up with care. The coun- 
try has moved, but it hasn’t shifted. 


* 





+ 






* 





* 


Now it’s all over, start something — shoes 
should come first. 
* * * o* 

Homer begged his bread in seven cities and 
lived on the rocky road to Parnassus. Knut 
Hamsun, a Chicago motorman, turned poet, 
wrote an epic and lives on East Street in Nor- 
way. Not all poets are Knuts. 

oe * * * 
When the sun went down on the ballot-box 
They said good-night to Governor Cox; 
But the old Bay State just smiled at the shocks 
And chortled good-morning, Governor Cox. 

* * * *” 

“No,” said Hostetter Brown. “My wife 
didn’t vote the way I did. I voted the way she 
did. I am a man of peace. 

* * ok * 

Judge Kenesaw Mountain Landis of Chicago 
handed a violator of the Dry Law three years in 
jail and a $20,000 fine. Justice may be blind in 
Chicago but her nose is in good condition. Some 
smeller! 


* * * * 


Captain Marty Welch’s smile is big enough 


to set Gloucester on a week’s joyride if trans- 


lated into terms of bottles and glasses. 


_ wg co ee All HWM 11 
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“No indeed,” said Mrs. Peck. severely. “I 
can do my own thinking and voting without 
any advice from Henry Peck. I put a cross on 
every one of those miserable politicians printed 
on the bill of fare they handed me. Not one 


‘of them escaped. I marked them all.” 


* * * * 


How about that shoe the Trade wants sold 
so that it can start making a new shoe? 


* * * * 


On Tuesday Jones said to Jackson,“‘If our man 
gets a sufficient number of votes he will be elected 
high and dry;” and on Wednesday he said, 
‘What did I tell you, Jackson?” Mr. Jones is 
the man who discovered that two and two made 
four and defied contradiction. 


* * ~*~ * 
If Brazil be the place where the nuts come 


from, why do geographers claim that Boston and 
Los Angeles are in the United States? 








* 





* * 





* 





There are as many skins on an onion as there 
are in a Texas oil company. The only difference 
appears to be that while you can eat the onion, 
the oil company eats you. 


* * * * 


That contest between the Esperanta and the 
Delawana was a real race, by real boats, manned 
by real men, on real water, in real wind; but 
unlike Tom Lipton’s tea-pot yacht race, it does 
not come under the head of Indoor Sports. 
Fishermen use oilskins, not pajamas, in their 
rough games and face powder is barred from the 
fo’c’sle. 














* * * * 


The Telephone Company proposes to install a 
mechanism in its exchanges which will get rid of 
its girls. This is a great mistake from a social 
point of view and a blow at the domestic peace 
of America. After our wives have spent a 
futile hour trying to get the right number and 
exchanging courtesies with the telephone girl 
she is too exhausted to question us when we 
get home late; but hereafter—? We are against 
the mechanism. 

* * * * 

Which is the better for the Shoe Industry; 
Shoemakers or Shoe Repairers? That’s your 
choice. 
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The Value of the X-Ray in Fitting Shoes 


It Makes It an Easy Matter to Persuade the Customer to Pics 
What Is Right 


NEW departure in shoe store service is 

furnished by the X-Ray machines used in 

connection with shoe fitting. Quite a number 
o! progressive stores are now trying out the idea. 

F. E. Foster and Company, Wabash Avenue, 
Chicago, have installed one of these machines in 
their children’sdepartment, 
a» have many other pro- 
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The Fun of Buying 

“There is always a certain amount of joy and 
pleasure experienced by a child getting a new pair 
of shoes. If the shoes being tried on appeal to the 
youngster’s sense of beauty she will often say they 
feel all right even though they may be entirely too 
small. The salesperson in 

his own mind may be con- 





gressive firms in various 
parts of the country. The 
clildren’s department. of 


lished a wide and enviable 


THE X RAY IS NOW USED IN 
THE CORRECT FITTING OF 


vinced that the shoes are 
too small but he has both 
the opinion of the child 
and the desire for neatness 
in the mind of the mother 





the Foster store has estab- Tater f bees 


reputation for foot correc- 
tive service. 


Machine Used by 
Physicians 
Many of the prominent 
physicians of the city, es- 
pecially those who special- 
ize in children’s ailments, 
have ceased to.treat feet 





to overcome. If the sales- 
person is too persistent in 
his contention he runs the 
risk of offending the mother 
and of losing her good will. 

‘Here is one place where 
the X-Ray machine be- 
comes valuable. We are 
able to show both the 
mother and the child 








but send their patients to 
the children’s department 
of the Foster store. 

Kk. W. Piper, manager 
of the children’s depart- 
ment, has spent many 
years fitting the feet of 
children and analyzing the 
conditions that produce 
foot troubles. So he is 
in position to speak au 
thoritatively. 


A special invitation ts 
extended to physicians 

to use this device in 
ease of foot troubdle. 





“The average mother,” 


Correct Fitting—particularly in shoes for chil- 
dren—has always been a feature of Foster service. 

The comfort and well being of the child depend to a large 
extent on shoes correctly fitted. 

Now by means of the Footoscope an X Ray view of the 
child's foot as it appears im the shoe can instantly be 
given—there is no waiting for a photograph—the child 
simply stands on a platform and every detail of the foot 
and the shoe is immediately visible. . 

Toe movements and the outlines of the foot in its relation 
to the shoe can clearly be seen—by the mother—the child 
and the fitter—all viewing the fitted shoe at the same time. 


Thus absolute assurance that Foster Shoes are correctly 
fitted is given ee the foot just as it 
is inside the shoe. 


FE-FOSTER & COMPANY 


115 NORTH WABASH AVENUE 


exactly how the foot fits 
into the shoe—or rather 
how the shoe fits around 
the foot. It becomes an 
easy matter to convince 
the mother that the child’s 
foot must have ample room 
for expansion and growth. 

“We are convinced that 
our percentage of com- 
plaints and returns from 
short fitting, which is a big 
problem in every shoe store 
in the country, will be 








says Mr. Piper, “‘is anxious 

that her child should be 

well dressed and tastefully shod. In fact, she is often 
too anxious about the appearance of the child’s feet. 
For herself she selects shoes that fit closely and in 
most instances bear little resemblance to the contour 
of the foot. 

“In fitting the child she forgets that the child’s 
feet are constantly growing, expanding and changing 
in shape. Children’s shoes always look large to the 
mother and therefore she is inclined to want them 
fitted too closely. This is especially true when the 
child insists that the pair being tried on is com- 
fortable. 


materially reduced. 


f Foot Ills Detected 

“The greatest value of the X-Ray machine in this 
department, however, is its use in detecting and locat- 
ing foot ailments. The correction of foot troubles 
and shoe fitting are so closely allied that they cannot 
be separated. The leading physicians of the country 
are rapidly beginning to recognize this fact. Instead 
of making some crude sort of an appliance or sending 
the patient to an orthopedic specialist with an M. D. 
attached to his signature, these progressive physicians 
are sending the patients direct to a shoe store equipped 
to correct the ailments.” 
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Can My Turn-over Be Increased in 1921? 


Statistics Compiled From Reports of N.S. R.A. 


National Shoe Retailers’ Association head- 
quarters recently set about securing first-hand 
information on the subject of turn-over in shoe 
stores in different sections of the country. 
Twenty-five stores in as many cities—stores 
known to be doing a successful business, in class 
and grade fairly representing the average shoe 
stock were selected. The questionnaire was not 
confined to stores doing $500,000 and upwards, 
nor was information sought at the other extreme 
representing stores doing less than $50,000. 
Rather the idea was to get at the facts of turn- 
over in that intermediate strata of the shoe busi- 
ness which distributes the bulk of pairs. 

The request was made that figures be compiled 
by the following method so as to make sure that 
each retailer was figuring on the same basis for 
correct comparison. 


Members Show Average of 2.42 for Six Years 


1. From the gross sales should be deducted 
the gross or merchandise profit for each year. 

2. This result should be divided by the aver- 
age merchandise balance that has been carried 
for the year, determined by the average mer- 
chandise balance or the average of the various 
inventories for the year. Where merchandise 
is carried in stock at retail price instead of 
invoice price, the procedure would be a division 
of sales at retail by the average merchandise 
balance carried for the year at retail. 

Replies were received from 26 stores. The 
highest turn-over indicated is 4.56 times; the 
lowest, 1.23 times; and the average of the 26 
stores which replied is 2.42 times. 

These figures are authentic and_ effectually 
discount reports of the theorists in Washington 
as to turn-over in the shoe business being as 
much as seven times. 


Tabulation of Turn-over for 26 Stores 


Reading across each line represents an individual store. 
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A group of modern moccasins. Reading from left to right—The first model is made of chocolate chrome leather, twelve inches high, 

soft sole, no counter, vamp lined with felt; upper lined with eiderdown; hand sewed. The second model is made of chocolate chrome 

elk, beaded toe, white eiderdown lining, welt around toe, tan leather fringe and tie, sewed in sole with cushion heel. The third model is a 

16-inch hunting boot of black chrome waterproof leather, with counter, double sole, hand sewed. Made by the National Footwear 
Company, Bombay, N. Y. 


The Making of a Modern Moccasin 


Combining “Real. American Footwear’’ with Twentieth Century Ideas 
and Getting a Holiday Stock Therefrom 


HE Indian method of dressing deerskins for use 
in moccasins is not yet obsolete. In fact, it was 
in regular operation not so long ago, but is now 

found only in out-of-the-way places. In the method 
employed by the different tribes of Indians for pre- 
serving these deerskins, there was a certain general 
similarity. The Indian woman was the chief “‘tan- 
ner.” She it was who took the fresh deerskin, 
dehaired it by rolling it up and burying it long 
enough to decompose and loosen the hair. The skin 
was then taken out, put over a tree, and a sharp- 
edged bone instrument’ removed the hair. It was 
then washed, stretched and dried. The membranes 
were next removed from the flesh side by means of a 
scraper. A liquid solution made from the brains of 
the deer were used in the dressing. The skin was 
soaked in water, wrung dry, and pulled out straight. 
The brain dressing was rubbed into the skin, which 
was folded and set aside for a short time. The skin 
was washed out and rewrung. A blanket or canvas 
was spread down and the Indian woman “worked”’ 
the skin, treading on it with her feet and pulling it in 


every direction, so that the dressing material thor- 
oughly impregnated the skin, and the finished prod- 
uct was somewhat similar to the present day 
genuine buckskin. 


Indian Woman Also the Artist 


Besides being the ‘‘tanner,”’ the Indian woman was 
also the artist, decorating the tips and tops of the 
moccasin with vari-colored beads, feathers or shells. 

The Indian moccasin is still made in limited 
quantities and can be purchased at almost any 
Summer resort in those portions of this country 
where Indians still live, as well as in some city shops, 
but it is fast being supplanted by the modern-day 
moccasin made by the white man’s methods. 


The Modern Process 


The modern moccasin boot is made somewhat as a 
shoe is made. Moccasins are sold by samples sent 
out with the traveling salesman. As fast as he 
receives an order he sends it in to the office. Here 
they are made up in 24 pair cases. A long tag is 
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used, which gives a full description of how the 
moccasin is to be made, specifying the kind of leather, 
color, quality, number of feet allowed for the case, 
last, soles, heels, counters, how stitched, number of 
stitches to the inch, and so on. Everything is 
marked plainly on the tag, so that when the case 
arrives in each department the operator knows from 
experience just what is to be done. °* 

The moccasin, like a shoe, may be cut by hand or 
machine. When the hand method is employed, the 
cutting board used is about four feet long and two 
feet wide. It is made of small rosewood blocks 
stood on end and cemented together, filled with lin- 
seed oil to make it soft. There is a pattern for each 
and every part of each size. A side of leather is 
thrown over the cutting board. The cutting opera- 
tion is performed by placing a pattern on the leather 
and running a knife along the side of the pattern. 

Cutting requires much skill on account of leather 
coming in different shades and having imperfect 
spots. The cutter must place his pattern in such a 
way that certain parts of the moccasin will use up all 


the perfect parts, and others less important will use’ 


up the weaker parts of the hide, and nothing be wasted. 


Girls Match Parts 


After the 24 pair case is cut the parts are turned 
over to girls, who mark the size on each part and see 
that each upper is exactly like the mate. They go 
next to the girls who do the skiving, where all edges 
of the upper leather are skived by machine to a 
beveled edge. This is done in order that the parts 
will sew together more readily. 

The parts are next sent to the stitching room, 
where all are stitched together very rapidly and 
accurately on a number of different machines, some- 
what similar to a house machine but much heavier. 
They go through the following operations: Stitching 
tip to bellows tongue, closing the quarters, rubbing 
the back seam, sewing on and sewing down binding, 
sewing back-stay, attaching quarters to bellows 
tongue, trimming, punching and eyeletting. They are 
then tied in bundles and sent to the making room, 
where all parts of the moccasin come together. 


Modern Operations Itemized 


The operations are as follows: Sewing back-stay of 
vamp, which is done by hand; tacking heel seat to 
last, tacking counter lining to heel seat, tacking 
counter to heel seat over counter lining, pulling the 
vamp over the last and tacking it to the heel seat 
over the counter lining and counter, laying the under- 
sole with shoe nails, removing the vamp from the 
last, which has the heel seat, counter and counter 
lining on the inside, and the under sole on the out- 
side, and is now ready to be stitched. The under- 
sole is stitched to the vamp with a heavy wax thread 
machine, hot wax being used. 
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The vamp after being pulled over the last is out 
of shape and is now trimmed to fit the last with a 
beveled edge, and is lasted and made ready for hand 
sewing. 


Vamp Sewed With Seven Cord Thread 


The vamp is attached to the top by hand with a 
seven cord thread, well twisted and waxed. A needle 
is attached to each end of the waxed thread. In 
hand sewing first a hole is punched with an awl, then 
the needles are inserted, one from each side of the 
work. As the needles are inserted the threads ire 
thrown over the needles in opposite direction in order 
that a knot may be made when the threads are 
pulled up tightly, which is the next operation. The 
average size shoe requires about three and one-half 
yards of thread to sew around the vamp. After the 
vamp is sewed the seam is beaten down with a 
hammer. All rough parts are trimmed off and are 
then rubbed down with a tool made for that purpose, 
called a rub-stick. The outer sole is laid and is 
attached by a powerful wax thread machine, which 
makes its own channel. The sole after being stitched 
is leveled. The’ heel seat is nailed down. A rand is 
tacked to the heel seat. 


Long Heel Nails Used 

The heel is nailed on with long heel nails, which 
run from the heel seat on the inside of the moccasin 
to the outside of the heel. The edges of the sole 
and heel are trimmed smoothly and to the shape of 
the last by machine; then the edges of the sole and 
heel are inked. After drying they are taken to the 
edge setting machine, which finishes the edges. They 
then go to the heel finishing machine, where they go 
through the same operation. 


The Finished Moccasin 

After the heel and edge have been set they next go 
to the polishing machine, which has a circle of 
bristle brushes revolving very rapidly. The moc- 
casin is polished by rubbing a stick of brush polish on 
the brush, and then the moccasin is rubbed against 
the brush. The lasts are pulled out. The moccasin 
is now finished. It is inspected, laced and packed in 
carton. Stock number and size are next marked on 
the carton, packed in case, and ready for shipping. 





Shoe and Leather Investigation 


Washington, D. C., Nov. 3—It is understood that 
the work of the Federal Trade Commission in con- 
nection with the shoe and leather investigation, which 
is being carried on at the direction of Congress, is 
nearing completion, and it is understood that a con- 
ference will be held before the report is submitted to 
Congress. One of the commissioners recently stated 
that it would be the endeavor of the commission to 
have all reports cleaned up by the first of January. 
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Great Interest in Movie Star’s Footwear Styles 





Looking Forward with 


Confidence 


Rarely do you get an advertise- 
ment to synchronize perfectly 
with an illustration. Here we 
have it. Burns of Los Angeles is 
showing the identical footwear 
that is being worn by May Alli- 
son in this picture, and the model 
in the studio stands in short 
vamp Theo ties. 


Shoe men of the North who ad- 
mit they are “climatic cowards” 
are contemplating starting style 
trips to Los Angeles to get that 
inspiration necessary to place 
their businesses on a style footing. 
Therefore from New York to Los 
Angeles with many stops between 
for a real national education on 
style. By the same token busi- 


ness improves by distance—New 
York may be zero in sales while 


the city of the flickering film 
registers 100—sales and tempera- 


ture. 
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FALL BOOTS 


Black Kid, New Military Heels 
Short or Medium Vamps, $8.00 to $15.00 


Short Vamp Shoe—Stage Last 
525 South Broadway 











May Allison, a Metro Star, in Sandals— 
the Model in Theo Ties. 


Looking Forward with 


Confidence 


Finished Leather Is Now Below Replacement Value 


By RICHARD YOUNG, President Richard Young Leather Company, New York 


HERE is so much confusion regarding prices of 
leather that a few words on this subject seem 
timely. 

The experience of leather and shoe manufacturers 
during the extraordinary conditions prevailing, makes 
it obvious that greater care should be taken in giving 
and accepting orders, and that a clear understanding 
shall be had to avoid cancellation, as it is generally 
recognized that this is largely responsible for the 
present distress. 

Fortunately, I think prices have reached bottom. 
Finished leather in nearly all lines is now below re- 
placement value. Tanners and shoe manufacturers 
throughout the country are not averaging more 
than 50 per cent of normal production. I think the 
stock of shoes in the hands of wholesalers and _ re- 


tailers is not over-large and is rapidly being de- 
pleted, and when they enter the market in the near 
future to replenish, they will find the manufacturers 
unable to meet their demands for prompt delivery. 
Due to four very profitable years in the shoe and 
leather industry, the manufacturers have been able 
to withstand the great financial strain through which 
they have passed. 

I look forward with confidence to steady improve- 
ment in the shoe and leather business during the 
next three months, and especially after the election, 
and great prosperity in 1921. Crops are good, labor 
is paid more than ever before, there are one hundred 
million people in our country all needing shoes, and 
while exports are temporarily suspended, Europe 
must in the future look to us for supplies. 
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He Did a Most Thorough Job of Yelling 


But That Was When He Was a Boy and Before He Learned That 
Merchandising Shoes Is the Greatest Fun In the World 


Nov. 6, 1920 


The Autobiography of 
HOLLIS B. SCATES 


AVING read with avidity 
H most of the personal biog- 

raphies of who’s who now 
running in the Saturday Evening 
Post, I have long thought the idea 
might be tried out in trade circles. 
It would give some of our illustri- 
ous leaders an opportunity to tell 
us just how they think we ought 
to behave, by copying them. I 
have noted that the minute a man 
gets his first million something 
happens to his ego. He wants to 
tell how he got it and how easy it 
was. I haven't got mine _ yet, 
hence I can give expert advice as 
to how to get it. 

Next to writing my own biog- 
raphy I would like to write that of 
some men I know, and then watch 
them read it. I could think of so 
many things which they might for- 
get or think of no interest to outsiders. Having thus 
expressed the thought that most personal biographies 
are somewhat prejudiced in favor of the ““Biographee,’’ 
I will try and be frank about myself. 


In Which Our Hero Loses His Pants 


| was born in Georgetown, Massachusetts, and 
brought up like any country boy. The most out- 
standing incident of my youth happened on a Fourth 
of July. We used to skin off our firecrackers and 
carry them loose in our starboard pants pockets. 
Then we had a “‘fusee’’ lighted, which for convenience 
we broke off into short lengths. Myself and the other 
1499 inhabitants were draped all over the square wait- 
ing for the firemen’s muster parade. In a moment of 
serious abstraction I put the lighted fusee in my 
pants pocket with the firecrackers. Very soon things 
began to happen and the other 1499 people heard a 
yell like that of a, Comanche Indian and saw a 
small boy doing a dance to be envied by any Indian, 
regardless of breed. The boy kept on yelling. Then 
he yelled louder and harder, doing a thorough job, 
this being the starting point of a .habit carried all 
through life. I mean thoroughness, not yelling. 
I can still dance some, also. And I still have fits of 
serious abstraction. 





He No Longer Has the Van Dyke 


Well, “Sim” Peaks, one of the 
leading citizens of the burg, played 
the hero part, and lifting me up 
with one hand above the waist, he 
took a good hold on the seat of my 
smoking pants, gave a mighty 
yank, and there I was, a very small 
and modest boy, facing all the 
maidens of the town, young and 
old, clothed in a bicycle cap, shors 
and stockings. I lived a mile 
from the scene, and I covered the 
distance quite rapidly. I remem- 
ber this incident for two reasons. 
First, every time I go home some old 
graybeard reminds me of it. Second, 
it was the only pair of pants I had. 


A Discourse on the Advantages 
of Running Water 


I went through high school, 
earning my way by working in a 
bakeshop from four to nine in the morning, 
and after school in the afternoon. After grad- 
uating in 1892 I came to Boston and worked at the 
store of R. H. White & Co. as a stock boy at $4.00 
a week. 

My first home was at 342 Tremont Street, 
in an attic room at $1.25 a week. The water froze in 
the pitcher frequently my first Winter. 

With about 1,000 others I was fired the day after 
Christmas, undoubtedly deserved in my case, but 
pretty tough on the others. I then broke into the 
shoe game via the Crescent Shoe Store at 27 Green 
Street, Boston, at $5.00 a week. My job was to get 
there at 6.30, sweep out, build the fire, work 
all day and four nights a week I stayed until ten 
o'clock. 

When ‘I was twenty years old I told my boss frankly 
he was on the wrong track and I could do much bet- 
ter than he could in picking styles. As we were only 
selling six or eight pairs a day and he was in the hole 
for several thousand dollars, he evidently thought 
I couldn’t do any worse and he let me pick ‘em. 
I hate to say it, but from that very day the 
store commenced to boom and was soon out of 
the woods and made money for twenty years 
after. 
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Relating a Sad Incident—How 
He Lost Money 


I then went to New York, opened a store at 1407 
Broadway, and being five years ahead of the loca- 
tion, made a fizzle and lost some money for one of 
the grand old men of the shoe business, Mr. William 
Whitman, of Brockton. This store was finally sold 
to John Ward & Co., and is still occupied by them. 
In 1899 I went with M. C. Dizer & Co. at East Wey- 
mouth, and was instrumental in bringing out some 
of the craziest men’s shoe styles, such as have never 
been shown since, thanks be. Every once in a while 


ever yet I meet some merchant who blames me for it. - 


Next I put in a year with the “David Harum” of 
the shoe trade, Mr. Nat Packard at Brockton. A 
great’ character, he could make. you laugh or cry, 
and was a lovable man when in that mood, but he 
had other moods. In one of those other moods he 
wrote me a letter when I was on the road, telling me 
what he was going to do to me when I got back. I 
showed the letter to Charley Foster, who knew “Nat” 
pretty well, and acting on 
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stores. This is specially true of shoes where it takes 
a span of years to learn the profession and to acquire 
the knowledge that comes from experience only. It 
is a business of slow turning capital, long guessing 
ahead, a complex style, size and fitting problem 
that by right, reason and logic belongs in the specialist 
class, and cannot be successfully conducted except 
by and under the direction of those who know. 
Therein lies the strength of the shoe dealers, if they 
but see their opportunity. 

With my hard work I have had a lot of fun in doing 
things in the shoe game. I value highly the intimate 
business acquaintances I have made, both retailers 
and manufacturers. My mistakes and false starts 
when young taught me that only through intercourse 
with and sitting in at councils of the Patriarchs of 
our trade can we find the only short cut to knowledge. 
Hence I am strong for association work and inter- 
allied councils. I shall always take great pride in 
having been one of the founders of the shoe work of 
the Harvard College Bureau of Business Research. 
A bad merchant is bad 
competition. Teach him 





his advice I never went 





back. 


“‘As long as I live I shall always have 
the satisfaction of knowing that thousands 
of children are growing up with better 
feet than the last generation, that I did my 
full share in making this possible, and 
that the results of my work have been passed 
on to others in every nook and corner of 


Apprenticeship’s End— 
The Beginning of Fame 


All the foregoing was 
my apprenticeship in learn- 
ing the groundwork of 
the shoe game. In 1902 I 
went into the store of 
Wm. Filene’s Sons Co. of 


the country.” 


to make a profit and you 
can make one yourself. I 
am hopeful that the Shoe 
Salesman’s Institute will 
do for that craft as much 
good as other association 
work has done for mer- 
chants. I.am one of the 
founders of that institute, 
because I know that our 
merchandising results can 





Boston, in the advertising 
department. I liked that 
work, but in four years, after some bad experiences 
with immature buyers, they wished their shoe de- 
partment onto me. What was accomplished there 
in fourteen years is a matter of recent record and a 
veil may be drawn over the episode. We agreed to 
disagree in 1920. 

Now, as to the game and a few personal remarks: 
What success I have had has come through hard 
work and loving it. I think merchandising shoes the 
greatest fun in the world. In fact, it has been so 
much fun for me that I have failed to be selfish 
enough to think enough of myself. That I am cured 
of. To one who has vision and imagination to impel 
them to want to do things better and different, I 
would say, get your experience at the other fellow’s 
expense, but when you know within yourself that 
you can fly alone, go into something on your own. 


Problems Confronting the Merchandiser of 
Shoes 


The great future of business as I see it lies in the 
efliciently conducted individual store, or group of 


be no better than the 
force who sells them to the public, and this is today 
our greatest problem. 


And His “Wisible’’ Assets Are— 


This invitation to write a biography of one’s self 
implies the compliment that he is successful. Of 
course it all depends on what question you ask. If 
your mind runs to possession as a mark of success, 
you will say, “How much is he worth?” Well, for 
assets I have a few thousand dollars, a mother, wife, 
daughter, good health, a sense of humor in spite of, 
my serious demeanor, a pretty fair working knowl- 
edge of shoes, and a desire still to do better and bigger 
things in business, just for the fun of keeping alive 
in the game. 

My liabilities are a farm, cow, horse, two pigs, 
eighteen hens, one cat with three kittens, four gold- 
fish, two canaries, a hired man and chore boy, an 
apple orchard loaded down with Hill Haven Farm 
apples (this is on the liability side because the wind 
is blowing a gale tonight) and an automobile. My 

(Continued on page 70) 
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advance. 


Washington, D. C., November 4. 
, ‘HE Federal Reserve Board in its monthly re- 
view of business conditions, has the following 
comment on the condition of the leather and 

shoe market: 
“The boot and shoe situation is still passing through 
a transition stage. In New England it continues to 
feel the result of heavy cancellation of orders, but 
nevertheless the dominant note is one of optimism, 
though buyers are postponing the placing of orders 
as late as possible. Factories are operating conserva- 
tively, expecting to run for a while on shorter time or 
lower quantity of production, and under these condi- 
tions there has been an ample supply of labor for cur- 
rent operating requirements. The condition in most 
places has tended to bring about abandonment of 
demands for higher wages. The movement toward 
lower price levels is proceeding gradually. In district 
No. 7 (Chicago) the leather trade is feeling the effect 
of curtailment of automobile demand, while the tan- 
ning and shoe business ‘has been exceedingly dull 
during the past month, with tanners operating about 
one-half of capacity.’ In the shoe trade wholesalers 
and retailers are proceeding cautiously, ‘buying only 
for immediate needs.’ In district No. 5 (Richmond) 
shoes are moving freely but with more sanity shown 
in buying than in the past two or three years. In 
district No. 3 (Philadelphia) Fall and Winter shoes 
are on a retail price basis about equal to 1919. Shoe 
salesmen report rather limited sales, buyers being 
Manufacturers, however, see no prospect 
of an early decrease in price. Although leather has 
fallen off, other materials and labor have tended to 
Manufacturing conditions are satisfactory, 
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Dominant Note One of Optimism, Says 
the Federal Reserve Board 
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but there is little improvement in the tanning indus- 
try and prices are irregular. There is fair business 
in leather belting. Conditions in other parts of the 
country are not materially different.” 
Regarding the labor situation the Board says: 
“The labor situation for the month presented cv n- 
siderable variation. In the manufacturing regions 


. employment has been less steady owing to short-time 


operations or suspensions in some quarters. In New 
England (district No. 1, Boston) it is reported that 
relations between employers and operatives in ‘he 
leading manufacturing districts ‘would appear, on 
the surface at least, to be more harmonious than for 
some time.’ During the month agreements have ben 
reached in various branches of the shoe industry. At 
Lynn and Haverhill an arrangement which cont«m- 
plates an amicable method of settling difficulties until 
May 1 has been partially agreed to, although official 
acceptance is still lacking. Unemployment, however, 
exists in various quarters. Wage increases are still 
to be noted here and there, the most conspicuous one 
in the Boston district being that accorded to street 
railway employes in eastern Massachusetts outside 
of Boston. In district No. 3 (Philadelphia) conditions 
are improving and disputes are few. An increase in 
efficiency is noted. There has been dissatisfaction in 
the anthracite coal region because of the decision of 
the Wage Scale Commission, but many of the miners 
are now returning to work. In the Middle West it is 
reported ‘from all parts of the district and all indus- 
tries’ that there is ‘increasing efficiency on the part of 
labor.’ This is coupled with an increase in supply. 


In district No. 8 (St. Louis) there are ‘further well- 
defined evidences of easier labor conditions. 
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Once upon a time an interviewer asked James 
J. Hill how to succeed in the railroad business. 

“Work like Hell for forty years,”’ he said. 

That sort of an answer never quite satisfies 
the kind of man who asks that sort of a question. 
It depresses him. Anybody could see Hill, the 
empire builder, rolling through his empire in his 
private car and wish to be like him. It took a 
little thought to see him drudging away year by 
year, learning his business step by step, facing 
reverse after reverse without whining about it— 
or stopping. It took more thought to see 
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Ancient Virtues Not Up-to-Date 








him getting anywhere by these slow tactics. 

Watch a man roll by in a Rolls-Royce. He’s 
got it. We haven’t. Must be something wrong 
with the social-economic system. Let’s go 
change it. 

The trouble is with us that we're a slick gen- 
eration. We don’t want to work like Hell for 
forty years. That’s old-fashioned stuff. We 
want what we want when we want it and we 
want to beat the game getting it. 

Yet sometimes we incline to censure God for 
making Bolshevists. (Worcester Telegram.) 
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They Stalked the Elusive Red Letter and 
Then Bought Shoes 


By FRANK H. WILLIAMS 


N unusual and decidedly _ effective method of 
\ stirring up general interest in store windows 
and in boosting the sales of goods was a style 
show and “Red Letter Hunt” recently staged by the 
shve stores and other retailers of Fort Wayne, Indiana, 
who are members of the 
Fort Wayne Suburban 
Trade Association of the 
Chamber of Commerce. 
The shoe stores par- 
ticipating in the affair 
were the Boston Shoe 
Shop (upstairs), 726 Cal- 
houn Street; G. R. Kin- 
ney & Co., 207 East Main 
Street; Lehman Shoe 
Company, 928 ‘Calhoun 
Street; S. B. Thing & 
Co., 130 East Berry 
Street, and the Walk- 
Over Boot Shop, 812 
Calhoun Street. 


Formal Unveiling of 
Windows 





The principal events 
of the affair were an 
“unveiling” of all the 
show windows of the 
members promptly at 
7.30 o’clock on the Tues- 
day evening which 
marked the opening of 
the event; band concerts 
by the Elks’ Band; open 
houses by the stores on 
the evening of Tuesday 
at which the public was 
taken through the stores ~~ 
but during which no goods were sold and the “Red 
Letter Hunt.” 

Just what this “Red Letter Hunt” was can best 
be told, perhaps, by quoting from the card which was 
distributed by the merchants to their customers for 








the purpose of telling the customers all about the - 


affair. This is the way the card read: 
“GREAT RED LETTER HUNT. 
“*$50 in free prizes. 
“Fort Wayne Style Show. 
“Tuesday evening at 7.30 o'clock. 
“INSTRUCTIONS—As soon as the windows are 


‘unveiled’ look for the RED LETTER in the window 
of each of the business houses listed below. With a 
pencil put the letter in the square on this card OP- 
POSITE THE NAME OF THE STORE IN WHICH 
THE LETTER APPEARS. Example: If the letter 
‘H’ appears in the window 
of the Lehman Shoe Com- 
pany, 928 Calhoun 
Street, put an ‘H’ on the 
square on this card op- 
posite the name of the 
company. When you 
have discovered all the 
letters and placed them 
in the proper squares on 
this card, you will have a 
complete sentence. Then 
write your name and 
addvess on the dotted 
lines and hurry with the 
card to the booth on the 
court house square. The 
first person who brings in 
a card correctly filled out 
will receive $5 in cash; 
the second to report will 
receive $3 in cash; the 
third to report will re- 
ceive $2 in cash and the 
next forty to report will 
receive $1 each. Every- 
body is eligible. Watch 
for the unveiling at 7.30 
o'clock Tuesday evening, 
October 5. FORT 
WAYNE SUBURBAN 
TRADE ASSOCIATION 
OF THE CHAMBER 
OF COMMERCE.” 


The sentence made when the letters were correctly 
placed in the proper squares was this: “DO YOUR 
CHRISTMAS SHOPPING EARLIER THAN 
EVER THIS YEAR.” 


Of course all the throngs who were on the streets 
for the “unveiling” felt like participating in the red 
letter hunt and the merchants state that, judging by 
the number of cards turned in to the booth, at least 
5,000 people engaged in the hunt. Quite a large 
number of people came from other cities for the 
affair which was extensively advertised by the subur- 
ban association and by the individual members. 
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All of the shoe. stores and other retailers made 
elaborate window displays for the affair. The result 
of the style show and red letter hunt was to greatly 
increase business for all the merchants. 

Why not do something of this sort in YOUR town? 
Why not, in the same way as these merchants, 
MAKE folks look at your windows and enter your 
store? 


HE DID A MOST THOROUGH JOB OF 
YELLING 

(Concluded from page 67) 
enemies say I should include in my liabilities my 
disposition, which I admit is apparently as bad as 
any. in the world, with one exception. I say appar- 
ently, because really it is a broken nose and a deaf- 
ness from scarlet fever that make me act that way. 
I never bit anyone in my whole life. I could have 
many a time and been exonerated by the court. 
Which is the same as admitting that I have some 
patience and self con- 


Nov. 6, 1920 


‘good story is told on him on that score. Wish they 


had asked me to write his life story. I would have 
told a few secrets. 
Cordially yours, 
Georgia D. Scates. 





Army Shoe Orders Held Up 


Washington, D. C., Nov. 3—War Department 
officials do not yet know when the Quartermaster De- 
partment will be able to ask for bids on either the 
250,000 pairs of regular Army shoes or the 400,000 
pairs of gymnasium shoes, which it was announced 
some time ago would be purchased. 

As already reported, the orders for these shoes are 
being held up pending the securing of money to cover 
the purchases. It appears that the Quartermaster 
Department has over-bought on some commodities 
and this has created a shortage. However, the de- 
partment has furnished large quantities of material 
to the Militia which has 
an appropriation of %%.- 





trol among my other vir-_ - - — 





tues. 


Just the Same He Loves 
That D—n Dog 

I was going to put daugh- 

ter’s little dog among my 


“What success I have had,” writes Mr. 
Scates, “‘has come through hard work and 
loving it. I think merchandising shoes the 
greatest fun in the world.” 


000,000 and they have 
been asked now to pay 
for what has already been 
delivered. The depart- 
ment may ask for bids 
on these shoes in _ the 
near future or it may 





liabilities. As he persists 
in letting me run over him 
every once in a while, thereby giving my family the 
welcome opportunity to tell me I either never look 
where I am going or I never go where I am looking, I 
really ought to. But the little cuss is sitting on my 
chest while I write this, and if he loves me that 
much I will have to count him among the assets. 

The other type, and the ones I appreciate most as 
friends, are those who want to know what a man has 
done rather than how much he has got. Now, when 
I am through I shall be content that I have done a 
man’s part in the world’s work. As long as I live I 
shall always have the satisfaction of knowing that 
thousands of children are growing up with better 
feet than the last generation, that I did my full share 
in making this possible, and that the results of my 
work have been passed on to others in every nook 
and corner of the country. 

P. S.—Forgot another asset. Got a new cider mill 
today and plenty of apples to practise on. 

Editor’s Note—This came to us with a letter from 
Miss Georgia Scates, who is Mr. Scates’ daughter. 
At some future date we shall probably publish her 
version. Here’s what she says: 

Enclosed is Father’s biography. We think it is 
pretty good, but lots more might have been said re- 
garding his “‘fits of serious abstraction.”” Many a 


be some time yet as no 
one seems to be definitely informed on the subject 
at this time. 


Real Individuality in Style 


Shoes to match dresses, or even hosiery, provides 
for real- individuality in style. The orders come 
from merchants who get from customers samples of 
new materials for dresses, with orders for shoes to 
be made to match. Or they even come from mer- 
chants who have fine hosiery and wish shoes to 
match it. 

To make up orders for single pairs of shoes costs 
much more than to make up shoes on regular orders. 
So one manufacturer suggests that, while merchants 
are getting orders for shoes of these individual styles, 
they might as well get an order for two or three pairs 
from each customer. 

There are, fortunately, a great variety of colors of 
leather in the market. So it isn’t as difficult to 
make shoes to match hosiery, or dresses, as it was 
in the days of yore. 


1,400 Repair Shops in Philadelphia 

It is stated that there are now about 1,400 estab- 
lishments in Philadelphia devoted to shoe repairing. 
These repair shops do an annual business exceeding 
$9,000,000. 
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Shoe Merchants Can Supply All Their Needs In 
Footwear by Buying from the Following Houses 


BROWN SHOE CO. 
Maxine, White House and Buster Brown 
Shoes. 


BRAUER BROS. SHOE CO. 
Little Prince and Princess 
Children’s Shoes. 


DITTMAN SHOE Co. 
Milady and Nine O’Clock School Shoes. 


CENTRAL SHOE CO. 
Men’s, Women’s and Children’s Shoes. 


L. DOERR SHOE CO. 
Peres able Shoes for Women. 


FRIEDMAN-SHELBY SHOE CO. 
Atlantic, Pacific and Red Goose Shoes. 


Japene CLARK LEATHER CO. 
Novelty Shoes, Hood Rubbers, “‘Kew- 
Twins,’’ Distributors of Mudge Old 
ies’ Shoes. 


G. E. LIPPMAN SHOE CO. 
High Grade Shoes For Women. 


LEO GORDON SHOE CO. 


Fine Footwear for Women. 


a BROS. SHOE CO. 
lakers Women’s Shoes exclusively. 


JOHNSON, STEPHENS 
& SHINKLE SHOE CoO. 
The Fashion Plate Shoes for Women. 


A. S. KREIDER CO. 
Makers of Best Shoes for Boys, Girls and 
the Babies. 


LUND-MAULDIN COMPANY 
Fine Shoes for Men. 


McELROY-SLOAN SHOE CO. 
Masterbilt, Super-Tred and Billiken 


Saves. 


PEDIGO-WEBER SHOE CO. 
Fine Shoes for Women—**Pedigo Style” 


PETERS SHOE CO. “<0 = 
Peters “Diamond Brand” Shoes 
Diamond S~,ecial. Classic, Jewel, Weath- 
erbird 


ROBERTS, F se rian & RAND SHOE Co. 
eta Bee jety and “Tess and Ted’’ 


—— aes co. 

oung omeén’s, Girls’, Bo 

Tufants’ Specialty Shoes. - 

TOBER-SAIFER SHOE CO. 
Novelty Boots and Oxfords. 


WI71eh TICATPOOT APPLIANCE Co. 
Adjustable Foot Appliances, - 


DAVID P. WOHL SHOE Co. 
Novelty Shoes for Women. 


and 
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STAMPED ON THE SOLE OF EVERY) { 


GENUINE Billikens, SHOE. 




























‘Star Brand Shoes Are Better’ 


N the manufacture of ‘“‘Star Brand”’ shoes 
we have kept steadily in mind the tastes 
and needs of theconsumer. Lasting service 
for the purpose for which they are made is 
the supreme test of shoes. 





“Star Brand” shoes are made of good, solid leather, 
fitted over comfortable lasts, put together according to 


the best methods of shoemaking and most acceptably 
finished. 








ROBERTS,-JOHNSONS RAND 


MANUFACTURERS Branch - international Shoe ST. LOUIS | 
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E L.Doerr Shoe Co. 
DEPENDABLE” FOOTWEAR 
































‘Star Brand Shoes Are Better” 


HE shoe that best serves the consumer, 
serves the dealer best and the increas- 
ingly large number of “Star Brand” shoe 
dealers is due to public appreciation of these 
good shoes sold at just prices. 
You can secure the advantages of this kind of business 
by stocking a line of ‘Star Brand”’ shoes—shoes which 


once sold, stay sold and bring the wearer back to your 
store.a pleased and satisfied customer. 


ROBERTS, JOHNSONGRAND YK 


MANUFACTURERS Branch gem international Shoe sT.touis 








Ne 





wilt! 








| Here Are Two Shoes That Will Sell Now 


In Stock For Immediate Shipment 


Both of these new models 
correctly interpret the J. P. 
Smith Shoe Co. idea of de- 
livering shoes of a quality 
that makes the price sur- 


prisingly low. 




















tock No. 237 
Boardedt'Koko Calf. Brogue Last. 
Pinked Tip, Vamp and Foxing. Over- 
weight Single Sole. 


Stock No. 238 
Boarded Koko Calf. Brogue Last 
Pinked Tip, Vamp and Panel. Over 
weight Single Sole. 


J.P. SMITH Shale COMPANY | 


671 N. SANGAMON ST., CHICAGO 148 DUANE ST. NEW YORK 
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THREE FAST SELLING 
SHOE DRESSINGS 


They are particularly in demand now--- 
and all are of ‘‘Griffin’’ quality 


Grant alt acl 
lovioN ¢REAM! | 


aa 


| q »t 
1 IN-ER-TUBE ¢ 


4 
TREN 
Wea 


ar 
3 Cc ¥ | 


- GRIFFIN LOTION 
CREAM 











GRIFFIN 
“RAPID”’ 
BLACK 


A quick dye that dyes to a 
jet black any color leather. 


Leaves no disagreeable odor. 
3 oz. size, per gross, $22.30, 


per doz. $2.00. 


GRIFFIN MANUFACTURING CO., 
67-69 MURRAY STREET ‘ : 


fi 


GRIFFIN 


*‘In-Er -Tube”’ 


BLACK SHOE CREAM 


Polishes easy, requires no liquid, keeps 
indefinitely, remains soft to the last. 
Per gross, $15.00 Per doz., $1.30 


In white, black, light tan, 
Havana brown, dark brown, 
light gray and dark gray. 
Cleans, softens and polishes 
all kid leather. Contains 
no injurious acids. It is to 
the leather what cold cream 
is to the skin. 

3 oz. Size, $21.00 per Gross, 

$1.80 per Doz. 


Inc. 


NEW YORK, U.S. A. 
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Weare making 
the best shoes in 
_ America today for 
~ the price. 


J. W. CARTER CHICAGO CO. 


Specialty Manufacturers of Men’s Fine Welt Dress Shoes 


CHICAGO 


HURT 


TUTTLE 


HHH 
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“THE QUALITY LASTS” 
pS i abs 
Write for “Quick Order” Price List 
of IN STOCK SHOES 
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TANNERS CUT SOLE CO. 


CUT SOLE DEPT. Sa FINDERS DEPT. 


Oak and Union Cut Soles of y, Oak, Union and Hemlock, 
Uniform Quality, Cut and Z <a TAPS, TOPLIFTS, STRIPS, 
Sorted to Standards by Ex- QD i ap BENDS and BLOCKS. Va- 


perts. Enlarged Capacity and } > As riety of selections to meet 
Variety of Grades enable us oN every requirement of the Shoe 


to supply all demands. Repairing Trade. 


MANUFACTURERS TOPLIFT 
FACILITIES 
Large Capacity Prompt Service 
Extensive Range of Styles 


MANUFACTURING PLANTS DISTRIBUTION OFFICES 
90 Wareham Street Cut Soles.......321 Summer Street 
321 Summer: Street Finders.........321 Summer Street 
BOSTON, MASS. BOSTON, MASS. 


NEW YORK, CHICAGO, CINCINNATI and ST. LOUIS 


| 

















BIG REDUCTIONS IN BOUDOIRS AND 
SANDALS FOR 10 DAYS ONLY 


LOW HEEL 7.8 HEEL 


Stock No.101 Red $1.35 
Stock No.102Tan 1.40 $1.85 


IN STOCK IMMEDIATE SHIPMENT—ALL TURNS, GOOD CLEAN MERCHANDISE 
TERMS, 2% 10 DAYS—NET 30 


The above prices are less than cost to make. Our 


loss your gain. Order at once. They will go quick. 


The Bay State Slipper Co., Dept. 10. Haverhill, Mass. 








bs 
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MILFORD SHOE COMPANY 


‘*Reorganized in management on a policy of volume production 
with methods that offer a new phase on shoe merchandising.”’ 





STYLE No. 1002 


Lawrence’s No. 14 Calf Bal, Ritz Last, 
Fine Oak Outsole, Grain Insole, Fine 
Twill Lining, Spring Step Rubber Heel 


Priced to VERY PROFIT- 
ABLY retail at 


$9.00 


IF YOU CAN BUY IN VOLUME ON A CASE 
LOT BASIS ALLOW US TO SHOW YOU 
HOW CALF SHOES OF REAL STYLE— REAL 
QUALITY — MADE OF GALLUN’S OR LAW- 
RENCE’S LEATHERS — CAN BE PLACED ON 
FEET AT PRICES THE SHOE-WEARING 
PUBLIC WILL SPEND MONEY ON. 


Write us to direct one of our Factory Representatives 
to you for a display of our Spring and Summer Lines 





SPRING STEP STABILITY 


Spring Step Rubber Heels have 8 NAIL 
HOLES, while most heels have but 6. 
You can quickly demonstrate the practical 
advantage of this to your customer, Mr. 
Retailer, in the following simple way. 


Place your index finger across a Spring 
Step Heel. 3 Nail holes will be revealed 
above the finger, but the same test applied 
to the six-holed heel shows only 1. 


The additional security at the back of the 
heel which SPRING STEPS thus offer. 
makes a vital difference in their wear and 
good appearance. 




















MILFORD, MASS. 


NEW YORK OFFICE—403 MARBRIDGEj BLDG. 


BOSTON OFFICE—36 LINCOLN ST. 
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HIGH STYLE 
HIGH CUTS 
IN STOCK 
THESE MODELS ARE THE BEST 


IMMEDIATE SELLERS OF ALL 
HIGH CUT STYLES NOW. 


ORES MT TO 


—wen - 
LCE aN IN oe By: mw Met ee mea 


WE SHOW MANY OTHERS 
IN OUR NEW CATALOG— 
SEND FOR IT. 


PO RAGE EY IPR TT RTD 
PP a AEs ates Talal 


pat i i a" Mite —BIEECK E eng oe 
“ee Sizes 3-7. =e) E Ll LIV WIRE H E HOUSE SJ ab. } 
Mouse “T Top. fue IES 4. STAPLI Same in ‘Midnight ‘Blue- Kid 
Same in “Matt Kid Vamp, Gray peeye ss Duss Sracer PR. ng jase ia $7.00 
Same in Brown Calf V amp, yo 117 Lincoln St. NEW YORK, NY. Same in Brown Kid V hamp Fea 
op 


LEECKE atta’ B’SHOE COZ we 3603... 
Sizes 3-7. 
Ss - B Kid V oe ield 
ame in Brown i amp, Fie NOVELTIES & STAPLES 
Foxing. 
Buck Top Boston Office 3609... 
Buck Top 


Soon OO 


FINE GRADE BUCKLES 


| Fashion has decreed that buckles should be placed 

| on shoes. Plain shoes are poor shoes from fashion’s 

point of view. By using “Dalco’’ buckles the high- 

est style effects can be obtained. ‘Dalco”’ patterns 

| are rich and pleasing. ‘‘Dalco’’ workmanship is 

| above criticism. And above all is the quick and 
safe method by which ‘‘Dalco’’ buckles can be at- 
tached and detached. 


All buckles mmpiiel with fillers and “Daleo” prance 
ready for attaching to shoes. | 


In the thie or the dealer’s store ‘“Dalco’’ buckles 
are found most desirable. As profit producers these 
buckles in dealer’s stores stand high. The sales 
possibilities are great. A little experience with 
‘‘Dalco”’ method of attaching them to shoes will re- 
veal ways and means of making a buckle business 
that pays big. 


Write for samples and prices. 


DALRYMPLE-PULSIFER ‘COMPANY 


Haverhill, Mass. 
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We Are the House for 
Shoe Display Fixtures 


WE have for some years made a special study of 








Display Fixtures for the Shoe -Trade—it is, as a 
consequence, our leading business. So well is. this 
recognized’ by the trade generally that frequently 
shoe merchants tell us that they consider us in a class 
by ourselves. 


To emphasize our claim, we are flooded with requests right now from shoe manufacturers all over the 
country for fixtures to be used at the forthcoming convention at Milwaukee in January. 


In addition to our offering the lines sold by others, we have the renowned Hecht line of interchange- 
able Glass Fixtures, in which we stand supreme and world renowned. There is no fixture of any 
kind to equal them for real beauty and effectiveness. 


The same condition applies to our truly famous line of Window Rugs. We recognize no competition 
on these. 


Silk Velour Window Valances are another one of our distinct specialties. They are without a 
Peer as a rich window embellishment. 


We ceaselessly study out good things for the shoe trade. It is a class of business to our liking. Shoe 
merchants are highly enterprising and realize that their class of merchandise pre-eminently calls for 
supreme niceties in display equipment. 

We issue Catalog ‘‘W,’’ Plain Square Wood Fixtures; Catalog ‘‘L,’’ Period Wood Fixtures; 
Catalog ‘‘G, F,’’ Glass Fixtures; Catalog ‘‘E,’’ Metal Fixtures. 


Write for sample Swatches and Circular of Rugs and Decorating Plushes. 
Ask for Samples Valances. 


Visit Our Chicago or New York Show Room 


NEW YORK SHOW ROOM: THE HECHT FIXTURE CO. 


65-67 East 12th Medinah Bldg., Wells St. and Jackson Boul. 
Bet. Broadway and 4th Ave. CHICAGO 





























HE experience gained in 

making upper leathers for 
over sixty five years has made 
it possible for Rueping’s Upper 
Leathers to set a service stan- 
dard, the continuance of which 
alone can satisfy the discrimin- 
ating footwear purchaser. 





Fred Rueping Leather Company 


FOND DU LAC, WISCONSIN 


ESTABLISHED 1854 


BRANCHES 
Boston New York Cincinnati Chicago 
St. Louis Milwaukee San Francisco Montreal, Can. 
Northampton, England 
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POLAR KLOTH 


NOTHING has been left un- 


done to make and maintain 


POLAR-KLOTH the finest shoe 
cloth that it is possible to produce. 


a 


RRO BAT age 


Distinguished for its Fine Face and 
Even Weave, which give it an in- 
dividual character that is reflected 
in the shoe. 


Thomas, Lake & Whiton, Inc. 


147 Lincoln Street 
Boston, Mass., U. S. A. 


at ee ae 
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IN STOCK 


BRANDED OR UNBRANDED 


B-515 
Cherry Calf Bal, Carlton Last 


Send for our Fall and Winter Catalogue 


CHARLES A. EATON CORA 


‘“‘ The Sterling Shoemakers. of New. England ”’ 
RON TORRE Duane Sereet BROCKTON, MASS. BEYRODI Ca! Book Bulla 
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An exquisitely designed and high- 
est quality hand turned pump, 
with perforated vamp and 18-8 
covered Louis heel. 








No. 358—In Black Glazed Kid... $8.00 

No. 360—In Black Ooze Calf.... 9.00 

No. 361—In Brown Ooze Calf.... 9.00 

No. 359—In Gray Ooze Calf..... 9.00 
Ato D 


SAMPLE PAIRS 








are DiapasSoe ervey = 


f| ad u 
VAN Sgan Womens Specially Footwear 
VAe 143 Duane St New York NY. 


te 




















NEAT APPEARANCE -+- SERVICE 


Two features which appeal to your Customers. 


“HUBTIP’’? “NO METAL TIP’? SHOE LACES 


Trade Mark Reg. 


TIPS NEVER PULL OFF, FRAY OUT, LOOK TINNY, OR CATCH IN 
CLOTHING—OUTWEARS SEVERAL PAIRS OF THE ORDINARY LACE. 
ORDER A CABINET TODAY. THERE IS A LIBERAL PROFIT FOR YOU. 


27 in. per gro. Strings 2.60 36 in. per gro. Strings . 45 in. per gro. Strings....... $3.85 


30 in. per gro. Strings........ 2.80 40 in. per gro. Strin ~ 3.60 | 54in. per gro. Strings....... 4.30 
63 in, per gro. ee. . 4.80 G ASSORTMEN CABINET 
72 in. per gro. Stri 5.25 36 pair 36 in 

F ASSORTMEN’ * CABIN ET 24 pair 45 in D ASSORTMENT CABINET 
48 pair 36in t $3. 12 
24 ASSORTMENT ee 18 pair 36 in 

ASSORTMENT cise | 36 pair 36in.. RATE ES 18 pair 40 in 

36 pair 36 in 18 pair 45 in 18 pair 45in.. 
36 pair 45 in 18 pair 54 in 


FRANK W. WHITC CHER CO. his eaten and aad. U. s. A. 
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JOHN PAUL JONES—a name that will always stand for dashing 
leadership and undaunted courage—is preserved in heraldry by the 
above coat-of-arms. 






























































In the leather world, leadership and “dash” is personified by 


NEW CASTLE KID 




































































protected in business and preserved for future generations by the 
tower-and-castle emblem. 










































































BLACK WHITE COLORS 


New Castle Leather Company, Inc. | 
NEW YORK 


MONTREAL, CANADA BOSTON CHICAGO CINCINNATI 
and the Principal Leather and Shoe Centres Everywhere 
Factory: Wilmington, Del. 


















































































































































Keep Step with the Times by Forming 
Up the Tops of Your Boots with 
‘“‘Ajusto’’ Boot Top Forms 
Easily adjusted to all widths and heights. No springs to get out 


of order—no screws to adjust—the slide does the trick—it ex- 
ands the form, thereby removing all unsightly wrinkles, and your 


t tops assume a smooth, graceful a 


earance. Model No. 2 for 


8 and 9 inch boots, A and B widths. odel No. 3 for 8 and 9 inch 


boots, C and D widths. 


For 10 inch, 11 inch and 12 inch boots in 


all widths, use Model No. 3. Model No. 5 forms up Spats, sizes 
l and 2. Price $3.00 the dozen, Net, f. o. b. West Somerville. 





U. S. SPECIALTY MFG. CO. 


115 Josephine Ave., West Somerville, Mass. ~ 
Showing Boot Fitted }) ith 


Showing “‘Ajusto” Boot Top (Formerly of Pittsburg, Kansas) o % 
Form Bzfore Boot Is Laced. Ajusto”” Boot Top Fc.m. 

















SPCOUATNTETANHE PCOAENEEEEASE SCOTT TEA POET 


DID YOU NOTICE 
HOW YOUR SPAT 
SALES JUMPED 
WITH THE COOL 
WEATHER? 

There Is More Coming 
—Be Ready 


Trufit Spats 


Will Hold It For You 


SM Rae ere eT 
SMMC oN ea 


IN STOCK 


**Youngster’’ Shoes that 
possess serviceability 


g 
iS 
i. 
g 
= and wearability at a 
g 
g 
c 


fair price. 


—No Tacks 

—No Nails 
Note the Button and 
New Prices Lace. Foot- 

form Last. 


They are what their 
name implies—true 
fitting. They are well 
made and in large 
variety. 


8-11 
Smoke Elk......... $2. 


ALL SHADES, IN BOX CLOTH AND FELT 
Write for prices and details 


Laing, Harrar & Chamberlin 


BINGHAMTON NEW YORK 43 N. Third St., Philadelphia 
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? TRUITT BROS., Ine. 





WHY 


Be satisfied with inferior grade boudoirs, made by manufacturers 
who make them as a side line, as a factory filler? Such slippers are 
usually constructed of job leather and practically no attention 
given to details. Why not buy REAL BOUDOIRS MADE BY 
BOUDOIR SPECIALISTS that use only finely selected materials 
and hand turned soles? They cost you no more than the other 
kind. WE CARRY FINE BLACK CAB. IN STOCK. Quilted 
sateen sock lining. Sizes 314 to 8. Price $1.50. Terms 2% 10 days. 
LET US CONVINCE YOU WITH A TRIAL ORDER. 


Price $1.50 SALEM SHOE COMPANY 


Terms 2% 10 Days SALEM, NEW HAMPSHIRE 
(Remember It’s New Hampshire) 
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THE 1921 FALL LINE 





IS READY— 
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“COMPANIONS”? will be better than ever—and 


service as well. 


We have tripled our capacity in the factory—surely 
the best evidence of the recognition of the value of 
our goods. 


It will pay you to hold your orders for felt slippers 
until you see our line— 


Specify ‘‘Companions”’’ to your 
jobber or write to us 


Republic Felt Shoe Corporation 


899 Kent Ave. : : : : Brooklyn, N. Y. 
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A “WINGATE” McKAY 


OMEN’S tan calf, McKay Polish, » 
with 814 inch top, on our No. 30 
last, carrying military leather heel. 
Made in our McKay factory. 


Wingate Shoe Corp. 


HAVERHILL, MASS. 


New York Office, 503 Marbridge Bldg., 
West 34th St. 
E. Barnett, Representative 


Boston Office, Room 303, 183 Essex St. 
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In Stock "T here is only one “’T7RU-ARCH” SHOE 
p Il S] ‘ and—"“EVERY PAIR A PICTURE” 
uliman Slippers Style No. 145 | Fechia Shand 136 Aneomis Heal 
Style No. 155} Prec Stank Tis Me Mi, Heal 


of Genuine Leather Style No. 165 Black Kid Lace, Half Round Toe, 


Flexible Shank, 134 Mil. Heel. 
The sale of this slipper depends almost entirely A GOOD COMBINATION—ON COMBINATION LASTS 
upon the individual effort of the retailer. The 
demand is small because too few people know JA COBS & TH ATCHER Co. 
that a special pliable slipper is made for this Makers of 

LADIES’ SHOES 


much desired purpose. But where the slippers . . 
are featured big sales are made. ourth Avenue & Baltic Street BROOKLYN, N. Y. 


Any size Men or Women’s. Tan or Black 
colors. Each pair in a leather case that matches 


the slippers. a a 
$30.00 Per Dozen Pair Effective Showing of 
Footwear and Hosiery 





E. T. GILBERT MFG. CO. 


ROCHESTER, N. Y. Form of polished wood 


or flesh enameled — faith- 
fully reproducing the 
human limb. 


Hollow inside so stocking 
can be turned in at top. 
Full line of forms for men, 
women and children. 
Write for prices and full 
information, also new illus- 
trated circular. 





J. R. Palmenberg’s Sons, Inc. 


ry " 63-65 West 36th Street, New York 


BOSTON CHICAGO BALTIMORE 
26 Kingston St. 204 W. Jackson Bivd. 108 W. Baltimore St. 


_i_ 
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The Stepping Stones to 
Profitable Business 
with shoes made of 


RNOVILLA KID heat 


They look good. 
They feel good. 
They sell good. 


Because 
They are good. 


Shoes made of Novilla 
Kid assure a most liberal 
profit to manufacturer, 
retailer and wearer. 


Write us to-day for 
full particulars 


CASTLE KID CO. INC. 
Originators and Makers 
CAMDEN,N.J. 
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Little Talks to Shoe Retailers— No. 2 

















Man Y dealers wait for the first 
snowstorm to attract their trade 
in arctics. But it is far more 
profitable to sell arctics along with 
other seasonable footwear, if you 
carry a line that satisfies. 

“U. S.” Arctics are an ideal line 
to build up trade satisfaction and 
plus business because: 


Tough, flexible cashmerette up- 
pers are joined to the sole by a 
wide friction-band. 


There are extra soles of special 
rubber compound and an unusu- 
ally snug fit. 


“Uy. s.” 
ARCTICS 


A heavy fleece lining warrants 
additional warmth in the coldest 
weather and prevents chafing of 
the shoe inside. 


The gum inner vamp is abso- 
lutely waterproof. 


Their smart lines give a remark- 
ably neat appearance. Particular 
attention is paid to the style ele- 
ment in women’s and the rugged- 
ness in children’s models. 


In addition, these shoes are being 
advertised nationally all over the 
country. 


United States Rubber Company 
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FIRST FALL RAIN 


Footholds Are Sold in Large Num- 
bers at Retail Stores 


“The first Fall rain reminded folks 
that they needed rubbers,”’ said H. M. 
Langill, in charge of the Rubber De- 
partment at the store of T. E. Moseley 
Company, Boston. We sold a large 
number of footholds last Thursday, 
October 28—some in black and many 
in tan. White footholds are steady 
Summer sellers. We carry a wide 
assortment of rubber footwear. Foot- 
holds with the storm front are partic- 
ularly good sellers in black or brown; 
the vamp then shortens until the 
Everstick style, with just the little rim, 
is reached. The Everstick is used by 
women who like the French heel style 
of shoe. The one-strap footholds are 
popular. 


Overshoes Selling 


“The retail rubber trade commences 
with the sale of footholds; a month 
from now we shall be selling a great 
many black and brown rubbers. We 
have been selling overshoes ever since 
the first of August. People are taking 
time by the forelock this year—they 
remember the shortage of last Win- 
ter. 

A woman came in this morning and 
ordered three pairs of four-buckle over- 
shoes for some friends in Germany. 
She said that it .was impossible to 
obtain them over there—in fact that 
she had not. been able to purchase any 
since the war. 

“In fitting overshoes we usually fit 
one-half size larger than the boot worn. 
Of course it is necessary to have all the 
different ‘kinds of toes and heels to fit 
the different types of shoes. Last 
. Winter, however, not much attention 
was paid to fitting. If the overshoe 
was large enough, that was sufficient — 
the demand was too great for fitting 
details. 

“A four to six buckle overshoe is 
popular for misses.and children. And 
at this time we are selling many rubbers 
for school children.” 
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Rubbes Pootwear 
The Market Situation - Prices and 
Style Information - Trade Notes 
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GATHERING OF SAP 


From Trade Commissioner Schurz’s 
Statement in ‘“‘Commerce 
Reports”’ 


The methods of gathering the rubber 
used by the Bolivian seringueiro, or 
extractor and coagulator, are much the 
same throughout the rubber districts 








Light tan elk golf shoe, with 
brown leather saddle, made by 
Thomas H. Logan Company, 
Hudson, Mass. This shoe has 
the new Uskide sole with steel 
golf calks. Uskide is the first 
composition sole made which will 
carry and ‘hold steel golf calks. 
Sole made by United States 
Rubber Company. 








of the Republic, though some improve- 
ments have been made in the procedure 
of extraction during the last few years. 
Each seringueiro or picador is assigned 
an estrada of 150 trees, which he is to 
work. Every day during the season 
he goes the rounds of his estrada, 


beginning his labors about daybreak. 
With a long-handled hatchet he makes 
from 6 to 12 incisions in the bark of the 
tree as high as he can reach on the 
trunk, and under each incision he places 
a tin cup into which the latex or sap 
flows. It requires about three hours 
to make this first round of the estrada, 
and after a short rest the seringueiro 
makes a second round of the trees to 
collect the latex from the cups. He 
empties the latex into a bucket and 
carries the proceeds of his morning’s 
work to his encampment for coagula- 
tion, which is‘ accomplished by a 
smoking process. 


Para Rubber Balls 

The contents of the bucket are poured 
into a basin and the latex poured over 
a stick which is revolved in the dense 
smoke produced from hard palm wood 
or palm nuts burned in a small oven. 
The latex coagulates rapidly in this 
smoke and gradually forms a_ ball, 
which is taken off when at a con- 
venient size, about 40 or 50 pounds, 
and placed to dry under a roof of palm 
leaves. In this way the characteristic 
Para rubber balls are produced, and an 
incision will show the layers made by 
the turning of the rubber during the 
process of coagulation. 


Life of Tree 

Each day the workman makes the 
incision on the tree an inch or two 
lower down on the trunk until the 
roots are reached, when the tree is left 
to rest until the next year. Trees are 
worked continuously during the rainy 
season of each year for two or three 
years, and then are not worked for an 
equal period. The life of a tree which 
is under exploitation is from 15 to 30 
years, largely depending on the care 
which is used in making the incisions. 
Those made by a careless picador will 
reach below the bark of the tree and 
injure its vital parts, thus causing it to 
die before its natural term of life. 


**Herring-Bone’’ System 


Of late years experiments have been 
made ‘with the so-called herring-bone 
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Largest Manufacturers in the World of 
Black Glazed Kid 


SURPASS LEATHER CO. 


FACTORY FACTORY 
Philadelphia, Pa. Gloversville, N. Y. 
SALES OFFICES 
New York Boston Philadelphia 
Cincinnati Chicago St. Louis London 
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SURPASS LEATHER CORPORATION BOOTH & COMPANY (London), Ltd. 
Boston, Mass. London, Eng. 
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system, which is used on the planta- 
tions. By this method a knife with a 
short convex blade just wide enough to 
enter the bark is used to make a long, 
vertical incision about 4 feet in length 
A number of parallel lateral incisions 
are then made on each side of and 
terminating in the central incision. 
The latter serves as a kind of trough 
through which the latex from the lateral 
incisions flows down the side of the 
trec and out through a small spout into 
a bucket. This method preserves the 
trec from the dangers which result from 
the deep incisions made by the old 
sys'em in which the hatchet is used. 


CRUDE RUBBER 


Increased Offerings Cause Further 
Drop in Standard Grades 


Crude rubber sold off on Friday of 
last week to 20 cents for smoked ribbed 
shects, and in some quarters the impres- 
sion: seemed to prevail that even lower 
levels might be reached before the 
upturn comes, although present prices 
are considered bargains for anyone who 
can afford to tie up money for a few 
months. 

Manufacturers, however, do not 
seem to be in a position to buy, even 
though they are convinced that prices 
will move up at the first sign of a re- 
viving demand. 


List of Prices 


Para—Up-river, fine..... 2334 @... 
Up-river, coarse 15% @... 
Island, fine 20 
Island, coarse 
Caucho ball, upper... . 
Caucho, ball, lower... . 


Plantation—First latex, 
OS is Se ins So Sie 

Brown crepe, thin, clean 
Rolled, brown crepe... . 
Smoked, ribbed sheets.. 

Centrals—Corinto....... 
Esmeralda............ 
Guayule, wet 
Balata, black, Ciudad.. *72 
Balata, black, Panama. *50 
Balata, sheet 

Mexican—Scrap 


Scrap Rubber 


Buyers are not on the market in any 
considerable numbers, which makes 
quotations irregular and more or less 
nominal.. Weakness still continues. 
Boots and shoes......... 

Arctics, trimmed 

Arctics, untrimmed 
Tires—Automobile 
Bicycles, pneumatic 
Hose, steam, fire 

Tnner tubes, No. 1....... 
Inner tubes, No. 2 
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RUBBER AND CANVAS 
FOOTWEAR SURVEY 


Before the New England Shoe 
Wholesalers’ Association 


The regular Fall meeting and lunch- 
eon of the New England Shoe Whole- 
salers’ Association was held at Young’s 
Hotel, Boston, October 27th, with a 
large attendance. President Edwin P. 
Holmes presided. 

President Holmes, in referring to the 
greatly dislocated business situation, 
said that he was not at all inclined to 
make predictions as to when the present 
unprecedented dullness in the footwear 
business is going to end, but said that 
he was an optimist on the situation, 
believing that the upward trend must 
come sooner or later. 

There is, he said, particular cause for 
gratification in the changed attitude of 
the Department of Justice toward 
business, and it is evident that even the 
Federal Reserve Board is of the opinion 
that the business reaction has gone far 
enough, if not too far. 

In the informal addresses and trade 
discussion which ensued some very 
interesting facts regarding the rubber 
footwear industry were brought out, 
and the entire interchange of ideas was 
tinctured with optimism. 

The representatives of the rubber 
trade present expressed the opinion 
that everything is coming out all right 
in due time, and that the rubber foot- 
wear industry itself is destined to be 
more prosperous than ever. 

Although there is a general feeling 
that prices of all commodities must be 
reduced, the rubber companies them- 
selves have not yet reached that ques- 
tion, partly because rubber footwear 
prices have never advanced anywhere 
as much as those of leather footwear. 
As a matter of fact, advances in rub- 
ber and canvas footwear have been 
only between 27 and 30 per cent in the 
past 10 years. 

The trend of future prices in these 
lines will depend largely upon the price 
of cotton and other materials entering 
into the manufacture of these goods. 
The factories are catching up on pro- 
duction in heavy goods and hope to be 
able to make satisfactory deliveries on 
arctics during the Fall season. On light 
goods, because of the continued lack of 
help, it is impossible to make any 
definite statements as to production 
and deliveries. This depends largely on 
the ability of the companies to secure 
more women workers, as it does not seem 
feasible to utilize male help for this 
branch of the industry. 

It was stated that during the past 10 
or 15 years there has been a steady in- 
crease in the demand for fabric foot- 
wear, and it is noticeable that canvas 
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shoes are growing more and more popu- 
lar for “‘comfort”’ wear. 


Canvas Footwear in Regular Stocks 


There has been no decrease as yet in 
the cost of labor or overhead, nor does 
it look as if there would be any im- 
mediate change. The cost of labor in 
the manufacture of canvas footwear. is 
now about 41 per cent of the total cost, 
as compared with 21 per cent prior to 
the war. Cost of crude rubber has de- 
clined to 11 per cent (it is now down to 
22 cents a pound on account of the de- 
pression in the tire business), compared 
with 25 per cent before the: war, while 
the cost of fabrics is 27 per cent, against 
11 per cent formeftly. 

“There is no question whatever,” 
said one of the speakers, ‘‘that canvas 
footwear has come to stay. Many 
people during the last few years, espe- 
cially of the younger generation, have 
taken it up enthusiastically and will 
now have nothing else, and it is prob- 
able that the year 1920 will turn out 
to be a fairly good one, after all, in this 
branch of the industry.” 

Wholesale dealers were strongly ad- 
vised by the speakers to place orders for 
rubber footwear for reasonable require- 
ments at once, as factories are not 
going to pile up surplus stocks. 

Transportation conditions are im- 
proving. There is not a surplus of 
rubber footwear anywhere at present, 
and there is a noticeably good demand 
for four-buckle arctics. 

H. F. Sawyer of the Sawyer Boot 
and Shoe Co. of Bangor, Me., spoke on 
the movement throughout the whole- 
sale trade to increase the charges on 
parcel post shipments, a matter that 
he has taken up in behalf of the Na- 
tional Shoe Wholesalers’ Association. 
Mr. Sawyer favored a flat charge, 
rather than a graduated one, irrespec- 
tive of the size of package. The gradu- 
ated scale he thought to be confusing. 


Increase in Failures 


In connection with the discussion an 
interesting letter from Secretary Louis 
M. Taylor of the National Shoe Whole- 
salers’ Association was read. Mr. 
Taylor also took a cheerful view of the 
outlook, and said that he finds the 
wholesale trade generally optimistic, 
in spite of prevalent conditions. Many 
wholesalers report very satisfactory 
immediate business, although there is a 
dearth of advance orders. There has 
been a substantial increase in the 
number of failures in the trade since 
July 1, but these have been unusually 
free of fraud and have been largely due 
to general conditions. 

Resolutions were read on the death 
of Colonel Henry E. Smith of H. E. 
Smith & Son, Worcester, Mass. 
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C194—Coco Calf Bal, Ardmore Last, 
Heavy Single Sole, Goodyear “Wing- 
foot”? Rubber Heel. 


B134—Bay State Last, Black Kan- B232—Marbridge Last, No. 26 Russia 
garoo Bluchers, H. Single Sole, Good- Calf Bal, Heavy Single Sole, Good- 
year “Wingfoot” Heel. year “Wingfoot” Heel. 





SHOES FOR YOUNG MEN 
-AND- 
MEN WHO KEEP YOUNG 











Richards & Brennan Co. 
~ Randolph, Mass. 
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TO COVER UNITED STATES 


Keene Joins Sales Force of Brockton 
Shoe Manufacturing Company, 
Inc. 


Edward F. Keene has recently joined 
the sales force of the Brockton Shoe 
Manufacturing Company, Inc., with 
the big cities of the United States as his 
territory. For the past two years he 


EDWARD F. KEENE 
With Brockton Shoe Mfg. Co., Inc. 


has been selling the export trade of 
England, Holland and Belgium for the 
Fiske Shoe and Leather Company. 

Mr. Keene was the first shoe and 
leather man to enter Holland after the 
armistice was signed. He arrived in 
Holland January, 1919, and says that 
while he found no difficulty in selling 
his line of shoes, he experienced much 
difficulty in buying any kind of eat- 
ables. 


BOOT AND SHOE RECORDER 





H. J. WAGNER 


The Man Who Knows Felt 
Slippers 

The salesman whose photo 
appears in the circle at the head 
of this page is H. J. Wagner. 
Mr. Wagner has been associated 
for five years with Chipman- 
Harwood Company and is con- 
sidered one of the best-posted 
men in New England on the sub- 
ject of felt slippers. He comes by 
his knowledge of the shoe busi- 
ness in a natural way, following 
in the steps of his father and grand- 
father, who were associated with 
the manufacture and distribution 
of shoes for a consecutive period 
of over 80 years. 

Wagner is one of these all- 
round men who is as much at 
home in a shoe manufacturing 
plant as he is selling goods to the 
retail merchant. In addition to 
his many duties at the head office 
he keeps regularly in touch with 
his trade throughout New Eng- 
land and New York State, where 
his cheery smile and radiant 
optimism opens the way for many 
an order. 

Wagner is also vice-president 
of the Peerless Pompom Com- 
pany, which manufactures by a 
modern patented process the silk 
pompoms formerly made by hand 
that are an essential part of felt 
and boudoir slippers. 

Send in your pictures, boys, 
we want ’em for this department! 











Famous Aviator’s Friend 


Mr. Keene was a friend of the late 
Sir John Alcock, who was the only man 
who ever flew across the Atlantic in one 


clean jump. He became acquainted 
with Sir John at the Hotel Amstel, 
Amsterdam, and asked his firm to 
make a pair of boots for the famous 
flier. The Fiske Shoe and Leather 
Company made the boots, but the 
untimely death of the aviator occurred 
before the boots reached him. 

Mr. Keene made his last trip across 
the water last May and has since that 
time been in the United States. 


WITH BUNKER HILL 
George H. Levirs Will Cover the 
Big City Trade 

George H. Levirs, of Lynn, joined the 
Bunker Hill Shoe Company Novem- 
ber 1, and will soon start out with a 


~. — 


GEORGE H. LEVIRS 


new line of samples of snappy styles, 
in women’s flexible shoes, for the big 
city trade. Mr. Levirs has visited the 
New York and Chicago markets for 
many a year, and has warm friends 
galore among the buyers. He is a 
thorough factory man, trained in the 
old school, when the shoeman learned 
to buy leather and supplies, to select 
lasts and patterns, to organize and 
direct the factory, and then to go out 
and sell the shoes. 


**Still Achieving”’ 


Adam Metzger, with the Huntington 
Shoe and Leather Company of Hun 
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Your Customers’ Pocketbooks 


Open with a 
Broad Grin 








Such Values As This Will 


Fine Felt 
JULIETS 


Made To Sell 
For More Money 


Price 
Front Bow, Chrome Sole, Covered 80c 
Heel. Colors Black and Grey .... 
Same in Child’s and Misses’ 


Sold In 36 Pr. Case Lots Only 
Solid Colors In Each Case 


Terms net 30 days 
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New Home of S. & Son, 140-146 Essex Street, Boston 
to be ied by Us, January 1, 1921 


purchase we make for cash you'd prob- 


|: we told you the size of our average 
ably smile—and doubt. 


The fact is—however—that our big cash-in- 
advance buying is the sole secret of our value 
giving. 

Money in hand, as you know, must spell and 
does spell price concessions. 


Just as surely as our policy has made this 
business grow it will make yours grow. And 
we believe more merchants need us and will 
need us in the months to come than at any 
time in our history. 


We bid you welcome to the new Rosenberg 
store. If you can’t personally attend our 
opening January first, get in touch with us 
now, and let us give you some advance post- 
ing of how we are equipped to serve you. 


You will need the help of such a house as 
this—right in the heart of the world’s great- 
est shoe market. 


Get acquainted. 


Remember—We Are 


“*Jobbers To Jobbers’’ 


S. Rosenberg and Son 
“King of Jobs”’ 


BOSTON 


MASS. 


























1929 
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ington, Ind., writes the “Recorder” 
from Callicoon, N. Y., that shoes are 
not selling easily, but states he is up 
and at it all the time, as that is the 
only cure for shoe troubles, and the 
way to real, standard values. 


LUFF IN UTAH 


Harry A. Also Covers Idaho with 
**Foot Fitters”’ 

Harry A. Luff, with headquarters at 
Salt Lake City, thoroughly covers 
Idaho and Utah with “Foot Fitters.” 
“I used to believe what I read in the 
newspapers,” writes Mr. Luff, ‘but I 
have changed my mind. I have no 
sympathy whatever with any prop- 
agania which endeavors to fool the 
publi: into the notion that merchandise 
can be made lower in price by throttling 


HARRY A. LUFF, 
Edmonds Shoe Company 


the production of it. We will not 
obtain the right kind of golden eggs 
by killing the goose that laid them. 
Unionized underbuying means compul- 
sory under-production which does not 
mean lower prices at wholesale. - 

“None of my customers have so far 
been able to convince me that it is 
possible to further reduce prices at 
wholesale by forcing the tanners and 
shoe factories to reduce their outputs. 
Those people who shout the loudest 
about lower prices say that there should 
be no reduction in wages. These people 
are insisting that the product of labor, 
however, should be sold at a still lower 
price. If the object of newspaper prop- 
aganda has been to stop the profit of 
tanneries and shoe factories, their 
Movement has been a great success. 
When the inducement of a reasonable 
profit is taken away from the manu- 
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facturer, scarcity is bound to occur 
sooner or later.” 


THE “ME”? OF BUSINESS 


By A. E. Oldaker, With Jacobs & 
Thatcher, Brooklyn 


A few years ago when I was a boy— 
and employed by one of the old jobbing 
houses, now out of business—I met 
another boy who was also employed by 
another old jobbing house, and also now 
out of business. 

That boy was C. F. Thatcher, and 
this same Mr. Thatcher was employed 
by our president—Mr. Jacobs’ father, 
who was then in New York City. 

Although we (Mr. Thatcher and 


myself) both changed our jobs several 





CADITAL nor LABOR. nor MANAGEMENT 
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A Chart of Service Prepared by A. E. 


Oldaker 


times, we have always been in touch 
with one another, and about nine years 
ago Mr. Thatcher (who by the way 
shared an office and sample room with 
me at this time) started in the manu- 
facturing end of the shoe business with 
Mr. Jacobs here, and they formed 
Jacobs & Thatcher Company. 


Start on Shoe Lace 

They started on a “shoe lace” with 
the thought of two fundamental prop- 
ositions well in mind. First: All 
human achievement comes _ about 
through some form of bodily activity. 
Second: All bodily activity is caused, 
controlled and directed by the mind. 
The truth of these propositions must 
now be obvious to you, as by hard, per- 
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sistent and honest effort and starting 
right in making good honest shoes, they 
have built up a reputation and a suc- 
cessful business. 

The A, B, C’s of business are covered 
in this chart—After All, Who Pays the 
Wage? Business on the Square. 


“FOOT FITTER T. R.”’ 


A ‘*Recorder’? and N. S. R. A. 
Enthusiast 


“T. R.” Allen is known as ‘Foot 
Fitter T. R.” In fact, Mr. Allen 
usually registers in North Carolina 
hotels in this manner. 

“T am one of the original ‘Recorder’ 
boosters in this part of the country,” 
writes Mr. Allen. *“I have only one 
other side line and that is the N.S. R. A. 
convention to be held in Milwaukee in 


T. R. ALLEN, 
Edmonds Shoe Company 


January. The rest of my time is de- 
voted to the selling of ‘Foot Fitters.’ 
Merchants are concentrating more and 
more on standardized lines of merchan- 
dise and they are more careful readers 
of the trade’s papers than ever before. 
Trade, as a whole, now has a_ better 
understanding of the fact that no one 
industry can lower its prices materially 
without a lower cost of production all 
round. Shoe labor in itself is not half 
of the real labor cost of a shoe because 
we have to reckon with the labor cost 
of the farmer, the butcher, the tanner, 
the cotton grower, the mill worker, the 
miner, the railroad man and so on. All 
these costs are in the finished shoe. 
In my opinion, retail merchants from 
now on will carry fewer lines, less shelf 
stock and will confine the bulk of their 
business to those makers of fast-selling 
staples who guarantee the immediate 
delivery of filling-in requirements.” 
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READY TO SHIP AT ONCE 


These are high grade welts at prices to comply 
with the present crying demand for— 
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No. 2014—Black Kid 9-inch Louis No. 2116—Russia Cf. Brogue Boot No. 2034—Black Kid Boot. Price $7.75 
pe Ee eer $7.75 Outside Wing Tip. Price...... $7.75 No. 2025—Brown Kid Boot. Price, 
.00 


No. 2015—Brown Kid. Same as above. 
PRRs co lsGesdesiicseciccccccs $8.00 a No. 2016—Russia Cf. Boot. Price 7.50 
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5 Oo No. 2000—Russia Cf. Brogue Oxford, 
Outside Wing Tip. Price...... $6.50 


WELCH, Moss & FEEHAN Co. 


113 ESSEX STREET 
HAVERHILL 


Fi. 3 MASS: \ ol 


BOSTON SALESROOM, 183 ESSEX ST., ROOM 410 


OFF 10 DAYS 
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R« TAIL TRADE IMPROVES 


Mercaants Surprised at Influence 
of Lower Temperature 


Th arrival of a long-awaited cold 
snap (uring the closing week of October 
stimulated retail boot and shoe trade 
to a degree that was actually surprising 
to local merchants. The appearance of 
downtown stores on the morning of 
October 28, when the thermometer sank 
to the freezing-point, reminded mer- 
chants of the good old days, for it 
brought a real rush of business such as 
they have not experienced since early 
in the year. Cold weather has been 
about one month late in arriving, the 
Summer having been extended unusu- 
ally long, taking the public mind from 
a seasonable view to the detriment of 
shoe trade. The turn now has come and 
merchants look for active business. 


The cold wave followed several rainy 
days, which constituted the first sign 
of the usual October wet season in Mil- 
waukee. The weather conditions 
brought about a very good demand for 
rubber footwear for the first time this 
Fall. The rain turned to snow at the 
close of last week, and resulted in a 
veritable rush for the heavier rubber 
goods. Arctics, which had been laid 
away last Spring, were brought out in 
response to a brisk demand from the 
women, and the small stocks were 
hardly adequate to cover all needs. 
Ladies’ and men’s rubbers, too, went 
big, and re-orders are not uncommon 
among local shops. 

It is confidently believed that the 
rather abrupt but wholly welcome 
change for the better in retail trade 
will soon be reflected in an improve- 
ment in the business of. manufacturers 
and jobbers. With the presidential 
election out of the way, this betterment 
is already beginning to be discerned 
among Milwaukee boot and shoe fac- 
tories. So far it has not been necessary 
to make any additions to operating 
forces, nevertheless signs indicate that 
More capacity is about to be required. 


Milwaukee 


Pfister & Vogel Capital Increased 


The Pfister & Vogel Leather Co. of 
Milwaukee, one of the largest tannery 
concerns in the country, filed amend- 
ments to its corporate articles during 
the week, increasing the authorized 
capitalization from $17,000,000 to $23,- 
000,000. At the same time a new 
issue of $5,000,000 of 10-year 7 per 
cent convertible sinking fund gold 
debentures was made, which is being 
handled through several large Mil- 
waukee banking houses and aroused 
such an immediate response that no 
difficulty has been experienced in plac- 
ing the entire issue. The debentures 
are convertible into 7 per cent pre- 
ferred stock at $100 per share. They 


were offered at 95 and interest, to yield 


7.73 per cent. The quick disposition of 
the issue demonstrated once more in a 
striking way the eagerness of Milwaukee 
investors to absorb security issues by 
local industries, which has been some- 
what of a surprise to bankers in other 
cities. 


Made Vice-President of Hummel & 
Downing 

The Hummel & Downing Co., Mil- 
waukee, one of the country’s largest 
manufacturers of fibre and paper ship- 
ping containers and similar packages, 
announces the acquisition of John L. 
Blanchard as vice-president and general 
manager. He succeeds Thomas W. 
Ross, who retires to devote his entire 
time to the position of vice-president 
and general manager of the Hummel- 
Ross Fibre Company, at Hopewell, Va., 
a subsidiary corporation. Mr. Blan- 
chard was for seventeen years manager 
of the fibre products division of the 
Chicago Mill & Lumber Company. 


F. A. VOGEL MISQUOTED 
Did Not Say “Labor Must Be 
Liquidated,’”’ as Reported 

Fred A. Vogel, general manager of 
the Pfister & Vogel Leather Co., and 
president of the Tanners’ Council, took 


steps to correct a misquotation of his 
remarks before the recent Chicago 
meeting of the Council, which the daily 
newspapers garbled probably accident- 
ally. It referred to a statement that 
“Labor must be liquidated,” and gave 
a false impression of Mr. Vogel’s views. 
His record of his remarks shows that 
he actually said: 

“Samuel Gompers has stated that 
labor never will be liquidated. Many 
manufacturers have said that labor 
must be liquidated, and in these state- 
ments you have the opinions of two 
extremes. I am not here to hold a 
brief for either labor or the manu- 
facturer. But I do believe that too 
rapid liquidation of labor at this time 
would be one of the gravest errors we 
could commit. Labor should not be 
liquidated until living costs have 
reached the point where the standard 
of living can be maintained at the 
limit at which it has been raised for the 
worker. I firmly believe that the better 
living which our working men have 
learned to know should be maintained. 
Now, mind you, I do not mean that 
unreasonable demands on the part of 
labor should be met or tolerated, but a 
consistent attitude should be assumed 
by both employer and the employe.” 


To Increase Credit Men’s Member- 
ship 


R. J. Dempsey, credit manager of the 
Weyenberg Shoe Mfg. Co. of Mil- 
waukee, has been designated as chair- 
man of a special committee of the 
Milwaukee Association of Credit Men 
to make a campaign to increase the 
membership from its present number of 
535 to at least 700. Mr. Dempsey has 
a staff of 30 co-workers to put over 
the big job.. The Milwaukee Associa- 
tion is one of the largest in any large 
manufacturing and jobbing center in 
the United States, but is being crowded 
by several other associations, with the 
result that it is going to comb the field 
and let none escape. 
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Where to Buy 


Women’s Shoes 




















BOUDOIRS 


High Grade Wholesale Prices 


Blacks, $1.50-$1.60. Tan, Red, $1.70-$1.80 
Pink, Blue, $1.80-$1. 
One-Strap Sandals, $2.00 and $2.10 
JOHN E. McNAMARA 
Haverhill, Mass. 








Women’s McKay 


Slippers and Boots 
of Character 


Harrison-Lockwood Co. 





Factory, Haverhill, Mass. 
Boston, 108 Li In St. 











E. A. & M. C. Witherell Co. 


Manufacturers 


Women’s Turn 
Boots and Slippers 


Factory 
Haverhill, Mass. 
Boston Office 
147 Lincoln St. 








BLACK KID 
BOUDOIRS 
TURNS - 


Immediate Delivery 
High-grade soles, leather heels, box toes, $1.45 
Clean colors—Red, blue, pink and tan, 1.75 
Write for sample. Trial orders appreciated 
Terms, 5% 10 days, 
SILVER SHOE CO. Haverhill, Mass. 








COLLINS & STAPLES 
Makers of 
HAND TURNED LOW CUTS 
Straps, Pumps and 


Ties in_ Black Satin 
and All Leathers. 


Boston Office 





Factory, 118 Phoenix Row 


Haverhill, Mass. 110 Lincoln St. 








SIXTY STYLES OF 


COMFORT SHOES 
IN STOCK 
Juliets, Oxfords, Bals, Polish, Sandals, etc., 
women’s Flexible Welts and warm lined 
men’s 
TIMSON BROS., Inc. 
620 Atlantic Ave. Boston, Mass. 











PHILLIPS-CRAM “*. 


Makers of 


Women’s Turn 
Slippers 
276 River St., Haverhill, Mass. 


Boston Office 
207 Essex Street 








“WOMEN’S "TURN 
COMFORT BOOTS 


T 
SILVER SHOE CO, 
69 Essex St 








Haverhill, Mass. 
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Milwaukee Tanner Sells Out 


Announcement has been made offi- 
cially that Wilson & Co., Chicago, 
have purchased the entire property and 
business of Conrad Bros., tanners and 
leather manufacturers, 682-696 Com- 
merce Street, Milwaukee. Reports of 
the impending transfer of interests 
have been in circulation for some time 
past. The Conrad tannery is one of 
the pioneer plants in Wisconsin, hav- 
ing been founded in 1859 by the three 
Conrad brothers. It was operated 
under the same management for more 
than sixty years. It is stated that the 
Milwaukee plant will be operated by 
the Wilson company as the Conrad 
Bros. tannery of the Phoenix Leather 
Company. 


Manufacturer Writes on Shoe Costs 


A Philadelphia shoe manufacturer, 
whose identity is not revealed, ad- 
dressed the following public letter to 
the Milwaukee Journal, which pub- 
lished it in its issue of October 25 
under the heading, “As the Shoe Man 
Sees It’’: 

October 25, 1920. 

“To the editor of the Journal: Much 
is said about the reduced cost of 
leathers for shoes, and the feeling seems 
to be that shoes should show as large 
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a proportion of decline as the materials 
entering into their composition. In the 
makeup of shoes from the finished 
materials, these materials comprise 
only 30 per cent to 38 per cent of the 
cost, labor alone using up 25 per cent 
to 30 per cent, and the balance being 
overhead, discount, selling expenses 
and profit. 

“Labor is the largest item entering 
into the cost of the product today. As 
long as labor demands, and is p:id 
today’s prices, there can be no decline 
in the price of finished shoes. 

“The cost of producing is constan'ly 
climbing. Overhead is figured on !10 
per cent production, so if we are 
obliged to run at 75 per cent, our ov-r- 
head jumps automatically 33 1-3 jer 
cent. Add to this the increased cost of 
lasts, which have jumped 100 per cent 
in the last two years, 150 per cent in 
cost of cases and cartons, raises in 
railway fares, hotel bills and gene:al 
traveling expenses, and you will see 
that there is a wrong impression with 
regard to price decline. 

“We do not expect to hold up prices, 
nor to antagonize economic law; but 
we felt a frank statement of our views 
might help you in combating some of 
the arguments that come to you. 

“A SHOE MANUFACTURER. 

“Philadelphia, October 14, 1920.” 


Chicago 


WEATHER WORSE—TRADE 
BETTER 


Business Stimulated by Rain— 
Oxfords Still Lead, However 


Chicago and vicinity have experi- 
enced a decided weather change during 
the present week. Three days of rain, 
followed by considerably lower tem- 
perature, have had the effect of 
stimulating business, both retail and 
wholesale. 

Shoe stores have been busier during 
the last three days of this week than 
during any like period for several 
months. This seems to demonstrate 
clearly that the public has money to 
spend and does not hesitate to buy 
when it needs merchandise if that 
merchandise is rightly priced. 

Women are still buying oxfords and 
other low cut shoes freely in the high 
grade Loop stores. In the outlying 
stores the cooler weather has materially 
increased the sale of boots. Deamicke, 
at 63d and University Avenue, accord- 
ing to their records are selling 80 per 
cent boots to 20 per cent low cuts. 
This is a high grade store in one of the 
best outlying districts of the city. 


Walk-Over Store to Move About 
April 1 


A real estate deal was recently con- 
summated by which the Walk-Over 
store at 131 So. State Street will take 
over the store at 103 So. State Street in 
the Palmer House lot, now occupied 
by J. C. Shayme & Co. 

The room has a frontage of 30 feet. 
It will be entirely remodeled with new 
front, lighting arrangements and so 
forth. 


H. A. Meyer Shoe Company Agrees 
to Refund Cash 


In a recent “ad,” the H. A. Meyer 
Shoe Company at Monroe and Wabash 
agrees “To refund in cash on shoes 
purchased in this store between now 
and January 1, 1920, any existing 
difference between our present reason- 
able prices and any further reduction 
on our shoes.” The ‘‘ad,’”’ Mr. Meyer 
says, has brought wonderful results. 
He has been agreeably surprised at the 
number of men who have commented 
on the “ad” and have carefully 
tucked the sales slips in their pocket- 
books. 
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WHOLESALE TRADE INCREASES 


At Least One Concern Looks for 
Better Buying Soon 


There is a decidedly improved atmos- 
phe:e in the wholesale shoe district of 
Chicago. While orders coming in are 
to » great extent for at once shipment 
their volume indicates that merchants 
are gaining confidence in the prices 
nan-ed and also that their stock is 
becoming broken to the extent that 
mor: liberal buying is forthcoming. 

Tne Smith Wallace Shoe Company 
in a recent letter to their salesmen say 
that they believe that shoe prices at 
the present time are on rock bottom; 
that as soon as the election is over 
and merchants and business men in 
general get their minds concentrated on 
their business and away from politics, 
there is going to be an upward swing in 
business transactions. 

A number of concerns in the whole- 
sale district specializing on misses’ and 
children’s shoes have noticed a decided 
increase in orders coming in for this 
class of merchandise. The increase is 
attributed to the fact that last season’s 
prices appeared exceedingly high to the 
average merchant. and consumer in 
proportion to prices on men’s and 
women’s shoes. The new price revision 
on this class of footwear makes them 
appear reasonable in the eyes of mer- 
chants and the public. 


A. J. Doyel Shoe Co. to Move 


The A. J. Doyel Shoe Co., now 
located at 116 So. Wells Street, will on 
January 1 occupy new and _ larger 
quarters at 16-18-20 So. Wells Street. 
This concern started business on May 
15 of this year, confining their line to 
women’s comfort shoes. In the face 
of conditions which have not been most 
pleasing, the firm has developed a good 
business. 


New Concern Getting Good Start 


That there is a place in the field for 
another factory making men’s high 
grade shoes has been clearly demon- 
strated by the reception accorded the 
traveling men of the Dobbs Shoe 
Company. The Dobbs Company has 
exercised good judgment in selection of 
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their lasts and have produced some 
exceptionally attractive patterns. 


Death of Mrs. E. B. Steere 


The many friends of E. B. Steere, 
salesmanager of the J. P. Smith Shoe 








Where to Buy 


Women’s Shoes 

















Company, will be grieved to learn of 
the death of his wife. Mrs. Steere had 
been sick only a few days. Her death 
occurred Tuesday, October 26. 


Flexible 


The Flexible Shoe Manufacturing 
Company, 625 W. Jackson Blvd., 
Chicago, has just taken over another 
floor of the building which they occupy. 
This gives them a total space of about 
35,000 square feet. Up to the present 
time this concern has confined them- 
selves to manufacturing women’s high- 
grade McKay shoes. The additional 
space which is being taken over will 
be devoted to the manufacture of high- 
grade welts. Production of welts will 
commence in November or just as soon 
as the machinery order for this depart- 
ment is delivered.- 

The Flexible Shoe Manufacturing 
Company is running full time. 


Shoe Company Expands 


Chicago Shoe Trades’ Association 
Formed 


On Thursday, October 28, the Chi- 
cago Shoe Trades’ Association held its 
initial meeting of the season. Twenty- 
five members of the organization were 
present and all plans for the future 
were projected on the basis of the 
association having a membership of 40 
members. The election of officers, 
conducted by mail, was ratified. A 
constitution was adopted and it was 
agreed that the name of the State 
association should be The Chicago 
Shoe Trades’ Association and those 
eligible for membership should be shoe 
manufacturers and jobbers and those 
selling allied products. Regular meet- 
ings are to be held the second Thurs- 
day in each month. Regular business 
of the association was taken up after 
which the following committees were 
appointed: Trade Abuses, Trade Rela- 
tions, Transportation, Legislation, Pro- 
grammes and Membership, Advertising 
and Exhibits. 


Cincinnati 


FACTORIES BUSIER 


Merchants Also Report Decided 


Improvement 
Termed as the turning point of the 


season by members of the local trade, 
the change in the weather this past 


week has lent considerable impetus to 
retail buying. And though the effects 
of the change are not felt quite so 
readily in the wholesale branch of the 
trade, manufacturers and wholesalers 
here are of the opinion that buying on 
the part of the merchants will assume 








PRINCESS—in Stock 
Glazed colt, flexible 
yg Stock No. 700 
$2.90. Writefor 
phlet showing other in-stock comfort num 
BRANDAU SHOE CO., Detroit, Mich. 











> IN-STOCK 


Complete line of Men’s 
Everetts, Romeos and 
as in Havana Brown, 
Black and Golden Brown. 
Also Women’s Boudoirs in 
Cabretta and Quilted Satin, 
all colors. 


ABBOTT SHOE CO., No. Reading, Mass. 











FERN & POOR CO., Inc. 


Manufacturers 


Newburyport, Mass. 


Women’s Turn 
Comforts 
- Boots & Slippers 


for the wholesale trade 








ALGIER SHOE MFG. CO. 


Phoe 


PANS TSF MEW VORA 


Highest Grade Women’s Shoes, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 











Girls’ “Spartan” Shoes 
Boots and Oxfords 


Plenty in Stock 
Send for price list 


Factory Direct to You 


Se co. 
Lynn, Mass. 











“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 


BOOTS, OXFORDS 
AND SANDALS 
Cushion Sock Lining 
Widths, D, E, EE 


THE 
FERN SHOE CO. 
Write for 





41 Water St. 
Particulars Newburyp’t, Mass 
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Where to Buy 


Men’s Shoes 




















Gentlemen’s 
Shoes 


A.E. Nettleton Co. 


SYRACUSE, N.Y. 




















(P) MAPACKARD COMPANY 
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Stacy Adams Co. 
Manufacturers of 


MEN’S FINE 
SHOES 








BROCKTON, MASS. 
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considerable proportions within the 
next few weeks. The more rapid move- 
ment of stocks on hand is expected to 
cause the merchant to begin thinking 
more about his future needs. Many of 
the representatives from the local 
factories who have either come in from 
their territories or have not yet been 
out made their get-away immediately 
after the settlement of the political 
question. Many of the local-factories 
that have not been operating for the 
past week started their wheels follow- 
ing the election. 


Liquidation in Progress 


The last three days of the past 
week have been considered by the local 
merchants as being splendid ones when 
compared with the average day during 
October. Saturday, October 30, brought 
forth such a volume of business that 
it compared well with the larger days 
of last Fall. 

The downtown merchants, at this 
time in the season, are still competing 
for the volume business by making 
attractive price reductions. The chief 
idea, apparently, is that they must 
continue the liquidation process, and 
get as rapid a turnover as possible. 
Among the men’s stores one merchant 
is offering a $12 brown calf for $7.85. 
Another carrying the better grades of 
men’s footwear has reduced practically 
his entire stock from $1 to $4. Reduc- 
tions in ladies’ lines are not so general 
in nature; special offerings are made 
here and there. 


Boots More in Demand 


John Kipp, manager of the. McAlpin 
shoe department, reports a very satis- 
factory business for the entire month of 
October in spite of the generally dull 
period. Besides the regular run of 
staples in black and brown kids, both 
low and high, Mr. Kipp says he is 
beginning to notice a demand for 10 
and one-half inch boots. 


Gives Apples to Children 


Business at the Potter shoe store 
picked up considerably. this week, 
though the managers of the various 


RETAIL TRADE GOOD 
Cold Weather Brings at Least 
Temporary *“‘Good Times”’ 


Last Friday was a blustery day and 
shoe stores all did a remarkable busi- 
ness. Thursday was unpleasant also 





Cleveland 


departments state that they expect it 
to increase in volume from this time on. 
“It cannot be expected,” says Miss 
Alice Englehardt, “to jump from virtu- 
ally nothing to normal in a few days.” 
Last Saturday the children’s depart- 
ment at the Potter store had an Apple 
Day. A large. barrel of apples was 
placed in the center of the department, 
and each little patron of the depart- 
ment was given an apple. It goes 
without saying that it took well with 
the children. 


Refund Scheme to Pull Business 
The latest thing in merchandising 
stunts has been introduced by Van 
Meter’s Bostonian shoe store. This 
week Mr. Van Meter reduced practi- 
cally all of his lines from $1 to $4, 
and upon announcing these reductions, 
he stated in his newspaper advertise- 
ments that in case any of these reduced 
lines were further reduced between 
now and the first of the year, each 
and every purchaser at the present 
prices would be given the benefit of 
the additional reduction. This will be 
in the form of a refund of money or a 
credit on the books. Mr. Van Meter 
believes that this plan will not only 
make friends of his present patrons, 
but also that it will be the means of 
bringing many more to his store. 


**Self Service’? a Success 

J. W. Latham, manager of the John 
Shillito shoe departments, states that 
he has had an exceptional business in 
his basement department since it 
opened, which was only a few weeks ago. 
The “self service’ system has been 
adopted by Mr. Latham for this de- 
partment, and he states that it- has 
worked out splendidly. Out of $11,000 
of business, he says he had but $45 
worth of returns. 


Shoe Man a Golf ‘“‘Champ”’ 

George Schott, owner of the Schott 
shoe store on Vine Street, won the 
season championship in golf at the 
Western Hills Country Club last week. 
Mr. Schott took up golf as his chief 
sport last Spring when he bought a 
new home located near the country club. 


and*that was another good day for 
merchants. 

The cold weather and the rush to the 
stores caused the countenances of those 
merchants that had grown long suddenly 
to become round. On Friday, in the 
height of the rush, three of the larges: 
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downtown merchants sent for a local 
representative of a jobber simultane- 
ously, and ordered goods. They said 
they were convinced that big business 
was ahead with seasonable weather. 

All through the unseasonable weather 
and the slow sales, the merchants have 
stood pat, with very few exceptions, 
and have not resorted to price cutting 
1s a means of moving shoes in unseason- 
able weather. Those who have down- 
stairs departments have featured 
leavily the goods in those depart- 
ments and they have made strenuous 
eiforts to move styles and models that 
were parts of broken lots and were 
1-f{t over from the Summer season. 

Prices have been put down in these 
Lasement sales. But it was either 
that or carry over a stock, and the 
reductions were preferable. But the 
siioes that were purchased for Fall and 
\\inter wear have not been reduced in 
price, and now everyone is glad that 
lie did not. 


Boots Sold Best 


While the rush in the cold spell was on, 
boots sold well. In fact nine out of 
ten customers purchased high shoes, 
and they wanted military heels, al- 
though here and there high heels were 
wanted by persons purchasing dress 
shoes. 

Spats did not go in such large quanti- 
ties as was anticipated during the brief 
touch of Winter. Plenty of woolen 
stockings were passed over the counter, 
presumably for those who had bought 
low shoes for Fall wear. 

Among the stores visited, the opinion 
was expressed that there would be good 
run on high shoes during the coming 
Winter and that lower prices would be 
the factor to bring this about. 
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SHOE AND LEATHER MEN TO 
MEET 


Series of Get-Togethers Planned 
by Ohio Club 


Plans are under way for the first of 
a series of meetings during the Winter 
of the Northern Ohio Shoe and Leather 
Club. It is planned to start off with a 
dinner, to be followed by dancing. 
While at the dinner table, talks will be 
given on developments and prospects 
by men qualified by experience. G. W. 
West has been named to make arrange- 
ments for the gathering, which will be 
held some time near Thanksgiving. 

The shoe club was responsible for 
the disseminating of valuable data last 
Winter and those active in the organiza- 
tion are determined that it shall again 
point the way for merchants seeking 
guidance. The club operates as a 
forum, where men in the trade meet, 
exchange views and ideas and relate 
their experiences under various mer- 
chandising policies. 


Increased Space in Stone Store 


Another development which indicates 
that the volume of retail business here 
is on the increase came when E. A. 
Clark, manager of the Stone Shoe 
Company, announced that the down- 
stairs department of the store had 


- been doubled. 


The increased area was thrown open 
to the public on Friday, October 30, 
and the management could scarcely 
accommodate the patrons who visited 
the department. In the downstairs 
department, the management will fea- 
ture $5 and $6 shoes and rubber 
goods, as well as sport shoes. 


Detroit 


ALL A QUESTION OF WEATHER 


At Least, That’s the Belief of Mer- 
chants After Cold Snap 

There has been little change in the 
shoe situation in Detroit during October. 
Unsettled labor conditions and un- 
precedented fine weather have made 
the demand for seasonable shoes less 
than was expected. Low cuts are 
selling well, brogues and ribbed wool 
stockings having a very large vogue 
this season. The end of the month 
sees a change in the temperature. A 
few cold days with a day of rain has 
brightened the prospects some. ~ The 
demand for high boots is indicating 
that the real selling season has at last 
opened. All that is required to keep 
sales moving is continued seasonable 
weather. 


Big Shoe Sale Unsuccessful 


The $1,000,000 shoe sale has faded 
away—the season, shoes or snaps hav- 
ing failed to prove successful in snar- 
ing or seducing the public into buying. 
Detroit is not a good dumping ground. 
Several attempts have been made to 
make it so, but all have failed. 


Ann Arbor Merchants Unite 


A large number of the shoe mer- 
chants of Detroit journeyed to Ann 
Arbor, October 29, to assist the mer- 
chants of that city to form an associa- 
tion. F. A. Rutledge, district sales 
manager of the Scholl Manufacturing 
Company, it is said, deserves the 
credit for boosting this project. At 
any rate, assisted by the merchants 
from Detroit, with the president of the 
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Where to Buy 


Men’s Shoes 




















Stock Dept. 5 <@ 
Is at Your Service ~Y 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 








Sy, 





135 STYLES 
IN STOCK 
MEN’S-WOMENS 
SEE OUR CATALOG 


196 CHURCH STREET,N.Y. 


Z) 


WELTS MADE 


BROCKTON 
FACTORIES 2 








BETTER SHOES 
BETTER SERVICE 
Rocker Bottom Wooden 

Sole Footwear 
SHOES, 6 to 14Inches 
BOOTS, 14 to 20 Inches 
Send for Catalog and 

Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U S. A. 











Catalog 















WATERPROOF 
Wood Sole Boots and Shoes, 
Oil Grain, Full Bellows 
aK % Tongue and Back Strap. 
Send for booklet telling who 
you can sell shoes to. 


A.H. Riemer Shoe Co. 


MILWAUKEE, WIS. 
Established 1887 















Where to Buy 


Shoes at Auction 




















HENRY LILLY CO. 
88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 











QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy” columns—a 
growing directory for all the trade, 
presenting answers briefly to cur- 
rent problems in merchandising. 
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Where to Buy 


Children’s Shoes 




















H.H.FREELAND 








AShoe for Boys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 

















W2C.Goodder 


Manufacturer of 


‘ Children’s Dlexible Gurn Shoes 


For Jobbers Exctasively 
89 Allen St.. Rochester, WO 








SOFT SOLES 


A Wonderful Line 
for the Wholesaler 

At present time we 
are allowing a 10% 
discount on all lines. 


NU BABY SHOE CO., East Lynn, Mass. 











HAVE YOU SEEN OUR LINES? 


FACTORY 1 FACTORY 2 
Slumber Sli Soft Soles _ 
Rubber Boot ks | Hand Made Moccasins 
Foot Comfort Slippers Infants’ Turns 
(Double Eiderdown) (1-8) 


In Stock Now—Nature Lasts 


THE B. & P. FOOTWEAR CO., INC, 
Dept. 5 Oswego, N. Y. 








Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. We do not sell 
the retail trade. 


Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 











ROCHESTER NEW 


ROCHESTER’S FELT 
SHOE KINGS 
PLACE ORDERS NOW AND INSURE 
EARLY DELIVERY 
Write for Catalog 


F. W. HAHN CO. 
YORE 











**ELAM’’ 
Flexible First Step Turn Shoes 
For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 





Rochester, N. Y. 
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Michigan State Association, J. T. Jack- 
son, and former president, J. E. Wilson, 
the association was formed. A banquet 
was also held which was well attended 
and the new organization started off 
with a good chance for a long and 
useful life. 


Welfare Club Has Masquerade 


The Lindke Welfare Club, composed 
of the proprietors and staff of the 
Lindke Shoe Company, held a very 
enjoyable masquerade party on October 
29. The card of admission was unique 
in its use of an acrostic which read: 


‘Lindke’s Welcome Come 
Invite Everyone _ Let 
Noted Lots of Us 
Dames Fun Be friends 
Knights And 
Enmask Real 

Eats 


The costumes were of the variety 
usual on such occasions, six of which 
drew prizes offered for the funniest. 
The evening was spent in dancing and 
fun. The banquet consisted of Al 
Cider, home-made pumpkin pies and 
doughnuts, with apples on the side. 


Social Club Successful 


The value of a social club inside of 
the establishment is felt in the R. H. 
Fyfe & Co., to such an extent that 
the large second floor of the building is 
used for its frolics. The floor is suit- 
able for dancing and with the seats 
and show cases moved out of the way a 
splendid ballroom is at hand. The 
Fyfe Fellowship Club, composed en- 
tirely of the managers of departments, 
the salesmen and other employes, 
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are independent of the management of 
the store in their work, both social 
and mutual benefit. A sick fund is 
contributed to by its own members 
and administered by them. A _ Hal- 
lowe’en dance and frolic was given by 
this club on October 28 when over 200 
couples were present. 


Changes Made in Managers 


Alex. Velick, formerly manager of the 
women’s department of A. E. Burns « 
Co., is now manager of the shoe depart- 
ment at Elmer’s, taking the place of 
F. Bacon, who has resigned. N. C. 
Amluxen, formerly with Gimble Broth- 
ers, Milwaukee, has taken charge of the 
women’s department at the Burns store. 


Branch Store Sold Out 


Max Soloman, The Fair, has sold out 
his branch store on Ferndale Avenue. 


Canadian Business Just Fair 


Our Canadian cousins, across the 
water from Detroit, report business as 
being only fair. The luxury tax has 
not affected business very much, 
although higher than in the United 
States. In Canada the tax is 15 per 
cent on the excess over $9. This un- 
favorable situation is more than made 
up to the Canadian merchants by the 
rate of exchange, which stands around 
10 per cent. Ken McKay, proprietor 
of the shoe department at Harry Lynes’ 
clothes shop in Windsor, has now one 
of the most up-to-date windows in the 
city in which to display his wares. A 
wider vestibule entrance with deeper 
windows is a feature of the new store 
front just installed. 


Rochester 


MERCHANTS IN CONTEST 


Prizes Offered for Best Displays 
During Apple Week 


Rochester’s shoe merchants are keenly 
interested in the part which the city’s 


_ stores are playing in the celebration of 


National Apple Week, lasting from 
October 30 to November 6. The Prize 
Committee for the local Apple Week 
campaign is offering prizes in nine 
classified and one unclassified section 
for the most attractive and educative 
window displays, and the merchants 
throughout the city are taking a wide 
interest, so much that all the campaign 
buttons are exhausted and the literature 
heavily drawn upon. According to the 
announcement of the Executive Com- 
mittee, substantial prizes will be offered 
in the following classes of stores: shoe, 


electric, department, grocery, restau- 
rants and hotels, ladies’ clothing, men’s 
clothing, drugs and unclassified. 

Three judges will make the awards. 
One of the members will be experienced 
in window display, the other will be in 
some artistic profession, and the third, 
if possible, an authority on the domestic 
and economic value of the apple as a 
part of the human diet. 

Inter-city competition is stimulated 
by the trophies offered by the Inter- 
national Apple Shippers’ Association 
to the cities in which the greatest effort 
is shown by means of window displays 
and other forms of interest in Apple 
Week. ‘ 

At the Week held 


last Apple 


five years ago, Rochester won the first 
prize silver-loving ‘cup, and from the 
preliminary preparations this year, it 
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looks as if it would give New York City 
a close run for the first position. 

Merchants in Main Street have re- 
sponded readily to the request of a 
committee headed by John R. Powers, 
and the windows of the main thorough- 
fare will be trimmed with tasty displays 
of apples. 


Features Stylish Stout Outsizes 


Leckinger’s, No. 11 North Street, are 
featuring this week shoes for the wide 
foot. The shoe displayed is designed to 
fit a wide foot comfortably and give it 
# comparatively small, slender appear- 
ence. A short vamp, high arched, plain 
toe model, medium height half Louis 
heel accomplish this end. The stylish 
stout outsizes are Goodyear- welt con- 
struction, extra quality linings, leather 
counters, leather box toes, and built-in 
steel arch supporting shanks in every 
pair. They range in price from $7.50 
to $14.40. 


$2 to $4 Saving Advertised 


Miller’s, No. 60 State Street, have 
joined the procession of shoe merchants 
who are trying to boost shoe sales by 
offering reductions. This week the 
Miller store is pushing “The Just 
Wright” shoes in black vici or brown 
calfskin for $10.- This represents a 
saving of from $2 to $4 a pair. 


Women’s Pumps at $8.50 


A “special’’ was held by the East- 
wood shoe ‘stores, in Main and State 
Streets, this week for women. Women’s 
pumps, 375 pairs of them, that formerly 
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sold at $13 were disposed of at $8.50. 
They were hand-made pumps with 
turned sole and stylish Louis XV heel 
in black calfskin and patent leather. 
At this sale, brogue oxfords for women. 
formerly sold at $11 to $13, were 
placed on the shelves at $6.50 and $8.50. 
These Eastwood oxfords were of the 
popular models this Fall, full brogued 
in brown calfskin and black calfskin, 
stylish perforations and heel foxing, 
with a comfortable walking heel. 
Rhinestone and cut steel buckles also 
caught the eye of the fastidious woman, 
and these had an unusually good sale. 
For men, the Eastwood stores featured 
this week a lower-priced shoe within 
the pocketbook of practically all. 
There were dark brown and black kid, 
blucher, with medium toe and welted 
sole shoes at $8.50, and brown calfskin, 
straight lace combination last, welted 
sole, at the same price. A good, service- 
able shoe with rubber heels and medium 
round toe at $6.50 had a big sale. 


Window Displays Attractive 


Attractive Hallowe’en displays are 
gracing the windows of many shoe 
stores this week, doing their bit to 
stimulate buying in a sluggish market. 
With the aid of pumpkins, colored 
leaves, corn stalks and orange and black 
crepe paper, some trims that make the 
passerby stop and take notice have 
been worked up. Prominent among the 
artistic show windows are those of the 
Walk-Over Shoe Company, 74 E. 
Main Street, which convey the spirit 
of the harvest season in an effective 
way. 


Providence 


R. I. S. R. D. MEETING 


Second Fall Get-Together Held at 
Providence 


The second Fall meeting of the Rhode 
Island Retail Shoe Dealers’ Association 
was held Tuesday, November 2, at the 
Ray Whitmore Shoe Store Arcade, 
Butler Exchange. Plans for the Fall 
and Winter months’ meetings were 
discussed. Three new applications for 
membership were received. 


Silk Hose Free 


Slater’s Shoe Store on Westminster 
Street during a recent sale displayed a 
window sign announcing ‘1 pair of silk 
hose with every purchase over $1.00.” 
The sale stimulated business. 


Keith Heads Kescot 


The Kescot Manufacturing Company, 
makers of buckles and shoe ornaments 


at 8 Page Street, recently purchased the 
large business block at the corner of 
Page and Clifford Streets. William J. 
Keith, who several months ago disposed 
of his interests to a group of Boston 
financial men, has again acquired con- 
trol of the entire company and has as- 
sumed the active management. 


Brogues Selling Well 


Fred F. Fenner, manager of the 
Sullivan Shoe Company, states that 
trade buying, although not as brisk as 
it might be, is holding its own. Brogue 
oxfords in brown shades, and black, 
too, are selling well, with a good demand 
for heavy woolen hose to match. This 
is also true at the Shepard Company, 
according to Shoe Manager H. Abel. 


Capital Increased 


According to certificates of incorpora- 
tion filed at the office of the Secretary 


Where to Buy 


Children’s Shoes 





“In Stock Turns” 
“Limited Quantity” 
hed 2500 eiecep ars cir. fox no 


, - EEE 5 per cent 10, Net 30 


JOHN M. _ AEEARN SHOE CO. 
Atlantic Ave. 








“HIGH CUTS, TURNS” 
Pat. lace gray suede top cir. fox spring 
heel 4-8 


$2.60 
Pat. lace gray kid top cir. fox spr. heel 4-8 $2.60 
Pat. Senay SAE Sap ae. ae heel 


Terms 5 ome cent 10, Net 3 
JOHN M. AHEARN SHOE to. 
683 Atlantic Ave. 








H.C. Brown | ComMPANY 


CHILDREN’S SHOES 








THE L. D. STICKLES SHOE CO., Mfrs. 
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Where to Buy 


Ballet Slippers 











BALLET SLIPPERS 


Women’s Black, - $1.65 and $1.75 grades 
Misses’ Black, - $1.60 and $1.65 grades 
Pat bags a - roa spa f= 7 fi 
and $1.60 grades 

TOHN E. McNAMARA 
HAVERHILL, MASS... sssssssssonenes 4 








VERY BEST IN BALLETS 
TRY OURS 


YOU SURELY WILL BE PLEASED 
Women’s Black, sizes 2 = : $1.75 
Misses’ 1 1.65 


Child’s ” a 8 to 1036 LSS 
Whites Ten Cents a Pair More 
PURITAN SHOE CO,, Inc. 74 Reade St., N.Y. C. 








“Ironclad” 


Mimvost impoastble 
most 
to wear them 
out. 


Made in 
Leather and 


BROOKS SHOE MFG. CO., Philadelphia, Pa. 























Where to Buy 


Standard Shoe Materials 





The One 
Water proof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. $5e%" Syc3t 
mene 


pore 











GUARANTEED 
TWO YEARS 
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Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 








COATED GEM DUCK 


ADHESIVE BACKING CLOTH 
Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 





‘T. W. aqpecs. 


Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 


cours MAT KID 


95 South Street, Boston 
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No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the . . 
Boot and Shoe Recorder 

All the Time 
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of State under the laws of Rhode Island, 
the capital stock of John the Shoeman, 
Inc., of Providence, has been increased 
from $50,000 to $100,000, and that of 
the Modern Shoe Stores from $100,000 
to $200,000. 


Interchange of Buyers 


J. F. Madden, formerly shoe depart- 
ment buyer of the Diamond Company, 
has accepted a shoe department posi- 
tion with the Steiger department store 
of Springfield, Mass. Mr. Madden 
was the youngest shoe buyer and de- 
partment manager in Providence and 
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was well-known and liked by the 
Providence trade. 


At Walk-Over Meet 


“Bert” Thomas, manager of the 
local Walk-Over Shoe Store on Wesi- 
minster Street, attended the recent 
Walk-Over shoe managers’ convention 
at Asbury Park, N. J. 


H. C. Harper, formerly with Jordar- 
Marsh Company’s shoe department cf 
Boston, Mass., has accepted the pos:- 
tion of manager buyer, made vacant at 
the Diamond Company by J. | 
Madden. 


Louisville 


TRADE PICKS UP 


Weather Stimulates Business — 


Wide Range Sold 


Business has almost come into its 
own with the Louisville shoe merchants 
during the past week as a result of 
temperatures being down considerably 
—a low mark of one degree above 
freezing being recorded on October 29, 
while some sections of the State re- 
ported snow flurries. Louisville needs 
colder weather to make shoes, clothing 
and general lines of retail merchandise 
move. It has been proven during the 
past few days that cold weather 
was the element lacking to successful 
sales. Every house reports improved 
business, some of them being rushed in 
taking care of it. 

In men’s shoes the brogue models 
continue selling well, but English models 
as a whole are getting the big demand. 
Tans and dark browns continue in 
call. Black and patent leather are 
showing very little. 


Street Shoes Popular 


In women’s shoes dull kid, suede and 
dark tan calf, the latter principally in 
brogues, street shoes, etc., are the 
leaders. Suede has been good in black 
and brown, gray being fair only. Satin 
has also been good. Strap pumps have 
been selling big. Heels are in Louis 
principally, with some baby Louis and 
some Cuban and flats. Demand is 
principally for low shoes and pumps, 
but high shoes will probably move 
along with cold, slushy weather. High 
shoes promise to be good in brown and 
black suede, blue kid and black, with 
some brown. Heavy ribbed woolen 
hosiery for both men and women has 
been in demand, women taking to this 
sort of hosiery to a far greater extent 
than ever before. There has also been 
a good deal of demand for heavy woolen 


socks for youngsters who follow the 
bare knee method of dressing. 


Retail Stocks in Good Shape 


It is claimed that iocal nierchants’ 
stocks are in excellent shape as a whole. 
While original orders were below nor- 
mal, there have been some fill in orders 
placed, while, again, many are selling 
down close this year, and not re-order- 
ing anything that they don’t have to 
have. Prices on re-ordered merchandise 
are lower than the original. With but 
very few exceptions there have been 
no Spring orders placed by local mer- 
chants. It is reported that factories 
are short of Fall business, and able to 
work up special orders or re-orders in 
time to make shipment within three to 
four weeks after receiving them. Mer- 
chants claim that prices are slowly com- 
ing down. 


Hosiery Being Featured 


A number of houses have been fea- 
turing some big hosiery sales as a result 
of rapid breaks in hosiery prices. The 
Boston Shoe Company, during the 
latter part of the week, advertised a 
sale of 9,000 pairs of hosiery for men, 
women and children at prices ranging 
up to $5 a pair for the very best grades, 
in women’s. 


Coal Shortage Averted 


Roger Dougherty, secretary of the 
Louisville Retail Shoe Dealers’ Asso- 
ciation, claims that all possible chance 
of Louisville merchants again suffering 
from fuel shortage, as they have foi 
the past year or two, appears to be 
past, as the northern districts are now 
well filled up and coal is moving. 
More coal has arrived in Louisville 
during the past two weeks than in the 
previous two months and prices are 
somewhat lower. 
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Spat Sales Hold Up 


Crutcher & Starks have been featur- 
ing woolen hosiery and spats for women, 
having a complete line of spats in all 
colors and new styles, at $3.75 and 
$4.50, and high-grade woolen hose at 
$2.50 to $3.35 in heather-mixed and 
silk and wool in every wanted design. 
These lines have been good in view of 
the big low shoe demand this year. 


Novelties Selling Well 


Charles Troxler of Byck Brothers, in 
discussing conditions and demand said: 
“The women are buying anything that 
is the least novel. We've sold a large 
quantity of spats and woolen hosiery 
sales have been considerably larger 
than we had anticipated. However, I 
believe that with cold weather woolen 
hosiery sales will slump off sharply, as 
‘hey won’t prove as satisfactory with 
high shoes and I believe that really bad 
weather will bring out a demand for 
high shoes.” 


Good Volume at Low Prices 


Husch Brothers have been featuring 
women’s boots in brown kid, black kid 
and patent colt at $4.95 for $6.50 and 
$7.50 values. The concern has been 
featuring stylish looking shoes, of fair 
material and workmanship, at very 
low prices, going on the quantity and 
low margin basis, and getting a good 
volume. '-The shoe department is its 
baby department and one of the young- 
est in the city, but is getting results. 


Children’s Shoes at $6 

The Boston Shoe Company has been 
featuring a high cut tan Russia calf 
shoe for children, offering a $6 grade 
for $5 under its revised price plan, in 
which it has announced that it is 
pricing shoes on next Spring’s market 
basis. These shoes are much higher in 
the upper than ordinary children’s 
shoes, and especially appealing for 
school use. 


Merchants’ Association Meets 


The Retail Merchants’ Association of 
Louisville held a well attended meeting 
early in the week, Gypsy Smith, the 
evangelist, who is conducting meetings 


_ a fairly moderate limit. 
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in Louisville at this time, being a 
speaker before the meeting of the mer- 
chants. Routine business was discussed, 
market conditions, outlook, etc. <A 
straw vote showed one merchant favor- 
ing a continuation of the Democratic 
regime. 


Firm Increases Capital 


Amended articles have been filed by 
the Graddy-Ryan Company of Lexing- 
ton, Ky., increasing the capital stock 
from $40,000 to $60,000 to take care of 
increased volume of business. 


Clever Letter Gets Business 


Crutcher & Starks, who have not 
advertised a cut price sale or shown 
any comparative values of reduced 
merchandise in several years, have been 
sending out a number of letters to 
customers and good prospects, in a 
series, telling of the one price, no sales 
plan. In a recent letter the company 


‘asks: “Do you know any man who 


likes to attend a bargain sale? Yet 
every man with an eye for good busi- 
ness wants to get full value for the 
money he spends. He wants to pay 
a sensible price for a good quality. 

“A ‘cut-price’ system has _ been 
adopted by merchants of the old school, 
which makes it difficult for that average 
buyer who wants to keep the item 
‘clothing’ in his expense budget under 
He is some- 
times obliged to wear his ‘old suit’ 
through the best part of the season, in 
order to wait for the cut prices that are 
sure to be advertised in December or 
January. 

“This is an unnecessary twisting of 
the seasons and deprives many men of 
the right clothes at the right time. The 
merchants’ profits usually average up 
and balance around the 10 per cent 
point. Why not make the scale of 
prices on a 10 per cent basis at the 
first of the season and forego the later 
sales—‘at a sacrifice’? 

“That is exactly what we have done, 
in the belief that this system will win 
exactly as much Good Will from the 
public as the ‘cut-price’ system. Don’t 
wait for the ‘bargain hunting’ season— 
because at Crutcher & Starks’—Every 
day is bargain day! Come in now.” 


Lynn 


LOW SHOES FOR WINTER 


Buyer Predicts That They Will be 
Good 


Sales of light and dainty footwear, 
like strap pumps and boots of ‘suedes 


and satins, have been favored by the 
unusually mild weather of this Fall. 
A big city buyer is credited with a 
statement that this class of footwear 
will continue to sell right through the 
Winter. His house continues to buy 


Where toBuy 


Engraving and Printing 





183 Enasx St. Boston 
71 Bentia St. Brockton 














ATLANTIC PRINTING CO. 





Shoe Printers 


Tear out this ad and mail for ~~ ~y of 
our ote Printing ice fi 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
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COLOR PRINTING DESIGNING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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Window _—s ear 








DISPLAY MEN 
Attractive Windows— Use Win-Dece 


Rugs, Mats, Show Cards, Flow 

Woe Dompentes 

“Laan Goss” af Samples on Roguest 
WIN-DECO DISPLAY SERVICE 








DOTY & SCRIMGEOUR SALES CO, Ine. 





Window Displays 
BACKGROUND __ PAPERS, 
ARTIFICIAL FLOWERS, etc. 


Send for Catalogue 





30 Reade Street, New York 
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ra to Buy | 
Miscellaneous 




















D. W. COULTAS CO. 
Manufacturers 
RHINESTONE BUCKLES 
Big Demand 
Write for samples 
PROVIDENCE - - - R. I. 








OHIO AND VICINITY SHOE 
DEALERS ATTENTION! 
Distributors of 


“(OESANS 


(TOE SAN-oa.s ron mooemn soorwean) 


Carried in Stock. Quick service. 


Bit p- r 3 S. RUBBER CO. 
th St., Cleveland, Ohio 








ofrer FREE USE 
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SEND FOR FULL PARTICULARS 
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A good leather BOW or a BUCKLE 
made by the VANITY 
will sell your shoe 


VANITY NOVELTY WORKS 
913 Gates Ave., Brooklyn, N. Y. 











MEYER’S THREAD 
Is the Safe Thread 
F dependable shoemaking. 
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= J.C. MEYER THREAD CO. 
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SHOE BUCKLES 
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: BEADED AND METAL 
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HAVE YOU THE TIME 


to fuss with sae windows, spending 
your valuable time when you can 
rocure at a nominal cost Foote 
and Made Displays ready for you 
to set up? Write us 


THE FOOTE ‘ASSOCIATES 
40 State Street Rochester, N. Y. 
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low cut shoes. He says that when 
severe Winter comes, women will put 
on spats, rubbers or arctics if it snows. 


Women Wear More Dress Shoes 


Says a Lynn salesman: ““Women wear 
more dress shoes than ever. Shoe 
merchants everywhere should let this 
fact sink into their minds to stay. 
Millions of women buy shoes these 
days, not just to tread under their feet 
but because the shoes are pretty. I 
believe that the sale of pretty shoes is 
limited, not by the feminine portion of 
the consuming public, but by the 
ability of merchants to sell pretty shoes. 
In other words, I think there are thou- 
sands of stores in the country who 
could sell more pretty shoes because 
women dress better everywhere.” 


Rialto to Make Welts 


The Rialto Shoe Company has taken 
additional space in its factory on 
Oxford street and is going to make 
welts in addition to its flexible McKay 
and imitation turn shoes. Suede shoes, 
in strap pump and sandal style boots, 
make up the volume of its business 
just now. 


New Shoe Firm Formed 


Prospect Shoe Company, just in- 
corporated with a capital of $30,000, is 
fitting up a factory in the Vamp build- 
ing, 601 Washington Street, for making 
McKay sewed comfort shoes for women. 
Marris Litvack is president and H. W. 
Shapiro is treasurer. Mr. Shapiro is of 
the Feldman Leather Company. Ernest 
E. Williamson, manager of the business, 
was superintendent of the factory of 
J. L. Walker & Co. when it was in 
Lynn. 


Seventy-six Years a Shoe Man 


James D. Mullin, of Lynn, qualifies 
as the country’s oldest shoe man. He 
is eighty-six. He started to make shoes 
when ten years old, was a skilled hand 
workman before he was sixteen, and at 
sixteen started in business. He has 
been manufacturing shoes ever since. 
He is now head of James D. Mullin & 
Son, 747 Washington Street, Lynn. 
He is at the factory every day and is 
busy. He admits fifty years. 
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Prints Trade Marks on Shoes 


A machine for printing names or 
trade marks on the linings of shoes, 
recently developed in Lynn, is inter- 
esting some merchants. They con- 
sider the matter of setting up machines 
in their own stores and printing names 
or trade marks on their own shoes, 
according to their individual desires. 

The machine may also be used for 
printing names or trade marks on hee! 
pads, sock linings or other articles of 
leather or cloth or heavy paper. It 
will emboss with gold leaf as well as 
print. It will print blue, green or 
black. 





Shoes or Glue? 


There’s a mighty interesting 
situation in Peabody, where the 
glue companies are bidding 
against tanners for hides and 
splits. They are buying splits 
right off the machines, and are 
paying six cents or so a pound for 
them. It is cheaper for tanners 
to sell some splits for this than 
it is to make them into leather 
for shoes. Also the glue com- 
panies are likely to get some of 
the hides that get salt stained or 
eaten by grubs while in storage. 











Variety in Eyelets 
Sixty-four different styles of eyelets 
are on the sample card of one Lynn 
firm that sells supplies to the shoe 
shops. 


Two Inches Over Size 
One line of “‘over-size boots’’ made 
in Lynn measures two inches above 
standard measurements around the 
top. 


Using More Leather Stock 

Cut stock manufacturers of Lynn, 
who sells goods all over the country, 
say there is a marked tendency for shoe 
manufacturers everywhere to put more 
solid leather shoe stock into their shoes. 
Leather is cheaper than for many a 
year, while leatherboard is higher, 
selling as high as $125 a ton against 
$40 a ton before the war. 


Akron 


FALL SHOES MOVING 
Touch of Winter Brings More 
Active Demand for Footwear 


With the first touch of Winter 
weather experienced in this section 


the fore part of the week, combined 
with heavy rains and some snow, 
business with the local boot and shoe 
merchants registered a decided increase. 
Not only did the volume of sales in- 
crease, merchants state, but the people 
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bought shoes where the average price 
was an increase over the average price 
paid by the patrons a few weeks ago. 
During the past week business has 
been better than at any other time in 
the Fall and Summer. 

This is accounted for by the fact that 
people until the cold snap set in earlier 
in the week were buying oxfords and 
pumps at reduced prices. Now they 
are buying Fall shoes, although a great 
many sales have been reported on 
women’s brown calf Cuban oxfords. 


Brown Most Popular Color 


Predominating colors sold during the 
past week have been black and brown, 
with brown well in the lead, although 
good sales on novelty colors and shoes 
have been reported. The best sellers 


New 


TRADE FAIRLY STEADY 


Merchants Who Are Optimists Are 
Content to Break Even 


Whether or not a shoe merchant is 
doing a good business depends largely 
on his point of view. If he expected to 
make the profits or sell as many pairs 
this Fall as he did a year ago, he 
probably is reporting unsatisfactory 
business. On the other hand, if he is 
content to break even on the season 
or do a little better, he is more than 
likely to say that his business is good. 
This accounts for some of the appar- 
ently contradictory statements that 
are made by New York merchants. 
All in all, conditions appear to be 
better than the most pessimistic paint 
them and worse than the optimistic are 
inclined to say. 

As nearly as can be determined, 
women’s oxfords and strap pumps are 
selling in good volume here, with some 
merchants making more profit on them 
than others, depending largely where 
and when the shoes were bought. 
A leading merchant asserts that he is 
making a profit on every pair of shoes 
going out of his establishment, largely 
because he took a loss on his high- 
priced shoes this Summer and is now 
doing business on footwear recently 
purchased. His margin of profit, how- 
ever, is small and he will be satisfied 
if his profit this Fall equals his loss 
in the Summer so that he can break 
even on the year’s business. 

It is apparent that the majority of 
New York merchants have forgotten 
profit. Here and there one is inclined 
to take a good, big loss by staging a 
business building sale. 
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among the novelties have proven to be 
midnight blue kid and suede, both in 
the Louis heel and the Cuban. 


Quite a number of the novelty shoes 
have been featured in the window dis- 
plays during the week, with numbers 
ranging from the solid kid shoe to kid 
shoes with suede or satin tops. At one 
of the leading stores a shoe was featured 
in the window display having a blue kid 
vamp with blue suede top. The top was 
open over the arch and the ankle in 
front and was fastened with ribbons. 


Not Placing Advance Orders 


Merchants still report that no orders 
have been placed for Spring wares. All 
feel the market is due for a drop and 
consequently are waiting before placing 
orders for Spring stock. 


York 


Women’s Shoes at $3.95 


Beginning Election Day, L. Bam- 
berger & Co., the large Newark, N. J., 
department store, sold a great number 
of women’s shoes at $3.95 a pair. 
Many of the shoes in the sale, accord- 
ing to an official of the company, cost 
$6.50 a pair. The company staged the 
sale to clear out its stocks to make 
room for new shoes purchased at a 


- lower price on which it is expected that 


some profit can be made. 


Prices Average Just Under $10 


In many of the advertisements of 
women’s shoes here, there is a disposi- 
tion to “shoot”? just under the $10 
mark. Cammeyer is advertising a 
wing tip walking oxford at $9.75. At 
the same price the Shoe Craft Shop 
advertises an offering of 28 styles of 
high and low shoes. The same price 
was struck by Saks & Co. for high 
shoes and Gimbels were almost a 
dollar lower with a large offering of low 
shoes at $8.90 a pair. 


Men’s Shoes Higher than Women’s 


In men’s shoes there is a disposition 
to keep prices around the $10 and $12 
mark. Price cutting has not been so 
flagrant, although if cold weather fails 
to move out some of the men’s high 
shoes, it is likely that some interesting 
sales will develop before the end of 
November. After the first cut, bring- 
ing the maximum price down to $12, 
the John Ward men’s stores are holding 
their prices firm at $8, $10 and $12 a 
pair. A fair business at these prices 
is reported in several of the stores 
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Where to Buy 


Miscellaneous 
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KELLYKARDS 


Have been the standard retailers’ 
window cards for eight years 


ASK US ABOUT KELLYKARDS 
“The Signs of Life” 
F. B. KELLY CO., INC. 
508-512 St. Paul Rochester, N. Y. 














Perfection Pneumatic 
Arch Cushion 
op A ym 
ELASTIC TIP COMPANY — 
Boston, Mass., U.S. A. 
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Where to Buy 


Shoe Polishes 





UTE 
CREAM UNBURNABLE 


for white buck, ete. for white kid, ete- 
NATIONAL SHOE POLISH MPG. CO., lac. 
PHILADELPHIA, PA. 














r Dress- 
very Shoe 


The Pro 
ing for 
Griffin Mfg.Co., Inc. 


67-69 Murray St. 
New York 
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212 ESSEX STREET | 


C. H. DANIELS, Pres. 


Consolidated Shoe Company 


& 


Pat. Vamp and Fox, Mat Top, Button, 
Corrugated Sole, Foot Prints center. 
Last 90. Spring Heel. 


No. Q 216—4-8 D............-. $1.75 
No. Q 416—8}4-11 D.......... $2.20 


Pat. Vamp and Fox, Blumenthal White 
Kid Top, Button, Corrugated Sole, 
Foot Prints center. Last 90. Spring 
Heel. 


No. Q 210—4-8 D............. $2.10 


INCORPORATED 


Boston, Mass.,U. S.A. 


Children’s Shoes 


In-Stock For 


Immediate Delivery 


Close Edge Turns 


2 


Black Kid, Kid Tip, Button, Corru- 
gated Sole, Foot Prints center. Last 
90. Spring Heel. 


No. Q 200—4-8 D............. $1.75 


No. Q 400—84-11 D.......... $2.20 


Havana brown Kid with Tip, Corru- 
gated Sole, Foot Prints center. Last 
90. Spring Heel. 


No. Q 220—4-8 D............. $1.85 
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SHOE POLISHES ARE SUPERIOR 


GILT EDGE 


and other seasonable black dressings. 


NOBBY BROWN 


a paste for brown kid and calf shoes that wins favor everywhere. 


GOLD and SILVER DRESSINGS 


which are easily applied, give rich results and do not rot the #BSLOM AMD) ascam 


fabric. 


(LEANS & RECOLO! 


KEEP YOUR STOCK OF 
“WHITTEMORE’S” UP 
AND YOU CAN KEEP 
BOSTONIAN LOST SALES DOWN ::: SUEDEDENE _ 


CREAM—The " POWDER— In 
ideal cleaner for black, brown, mid- 


kid and calf. night blue—in fact. 
‘sete’ WHITTEMORE BROS., CORP. see 
stock of the brown I RE °9 e CHI ic—A sue de 
for brown kid and LARGEST PRODUCERS OF SHOE POLISH IN THE WORLD dressing in liquid 
mahogany cal f— form. All colors. 


~ Enidpight blue B O S -_ O N 


FOOTWEAR 
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with the public taking the highest 
priced footwear in the greatest quan- 
tity. 


Low Cuts Still Sell to Women 


As far as style is concerned, brogue 
oxfords and strap pumps continue in 
the lead’ in women’s footwear, with 
the brogues in both oxfords and high 
shoes for men. There is a great falling 
off in demand for what were formerly 
considered staple numbers, according 
t» the merchants. This trend is also 
noticed among the manufacturers and 
tieir sales representatives, who report 
that the bulk of the few orders now 
leing placed by merchants are for the 
novelties rather than the staples. 


— 


Some Salesmen Return Home 


Some of the traveling salesmen who 
have gone out on the road are return- 
ing to headquarters because of the 
poor business and the high expenses of 
traveling. Some of them believe that 
they will not make another trip until 
January 1, when they will start out 
with Spring samples. The wisdom of 
trying to book Spring business now is 
debated, with opinion about evenly 
divided. However, no one reports 
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having booked any considerable orders 
for the Spring season. 

Unique Window in Repair Shop 

By the use of building board, the 
entrance to the Beeman Shoe Com- 
pany, repairers, 1228 Broadway, has 
been converted to the shape of a shoe 
sole. Painted on the cardboard out- 
lining the sole are signs reading, ‘‘Come 
in for the good of your sole.” “Entrance 
for all soles,’ and similar business- 
getting phrases. The novel advertise- 
ment has attracted considerable atten- 
tion. Coincident with the decline in 
shoe prices, repairers have been mak- 
ing their prices lower and are a bit 
more active after business than they 
were last year. 


Hosiery to Match Leather 


The movement to furnish hosiery in 
shades to match various leathers has 
been received with great enthusiasm by 
the women. A very prominent manu- 
facturer of hosiery in his Fifth Avenue 
store has followed this idea to the 
extent of dressing his windows wih 
skins of F. B. & C. with hosiery of 
the same colors as the skins. A similar 
display is being made in the 34th 
Street shopping district. 


Boston : 


per and pump novelties—are being 
shown at from $14.50 to $24 the pair, 
and are selling extensively. These styles 
have a strong, stimulating effect on 


RETAIL TRADE NORMAL 


Cooler Weather, Special Offerings 
and Novelties Stimulants 


The weather man ordered a real 
Fall atmosphere this week, which 
reminded the public that it needed high 
shoes or oxfords and gaiters. The 
two or three rainfalls of the past fort- 
night stimulated the sale of rubber 
footholds, and rubbers for. the school 
children; even overshoes ‘were bought 
by persons who believed in taking 
time by the forelock. 

The retail stores are all offering lower 
prices. They. are giving the public 
the benefit of every reduction which is 
passed along to them and the people are 
responding well. There is not the big 
rush in buying that this time of the 
year has experienced in the past, but 
considering that the weather has not 
been seasonal until this week, and 
also the fact that many people sup- 
plied themselves with low shoes in 
pretty goodly numbers during the 
Summer sales; also that the week just 
prior to a national election is usually 
a retarding factor on sales, Boston 
merchants are not by any means 
discouraged. 

Some very attractive novelties—slip- 


business. -And this despite the fact 
that the people of Boston have the 
reputation for being very conservative. 
A Bostonese usually asks, ‘How long is 
this shoe going to wear?”’ 

Bronze pumps and boots seem to be 
gaining in favor and are shown in 
many of the exclusive shoe shops—they 
harmonize well with the brown velvets, 
velours and satins used in women’s 
fashionable gowns. 


_A BLACK BEAUTY 


Velvet Pump, Rhinestone Trimmed, 
Shown at T. E. Moseley Co.’s 


T. E. Moseley Company brought out 
a brand new style the past week,which 
proved a ready seller at $16 the pair: 
This was a velvet pump, with velvet- 
covered Louis heel, 334-inch vamp. A 
store window presented this model trim- 
med with a rhinestone buckle, on a small 
display stand. It immediately at- 
tracted trade. One young woman 
bought a pair for afternoon wear, which 
she intended to adorn with cut steel 
buckles, so she told George H. Wirth, 
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manager and buyer of the women’s 
shoe department. This young lady 
further related that she had been 
wearing black suede pumps for after- 
noon, but had become tired of them; 
she did not want satin and the velvet 
appealed to her as something different 
in a stylish footwear. 


Brogues Are Favorites 

Mr. Wirth states that this store finds 
the majority of its sales are on low 
shoes. The best sellers in women’s 
shoes are the tan brogue oxford, the 
tan Russia calf oxford and the strap 
effects. The strap effects are particu- 
larly good on the evening slipper in 
silver and gold brocade and are particu- 
larly good sellers. A special value of 
$10.75 ona lot of tan Russia shoes 
which were ~ bought fairly early has 
brought many purchasers. The brogue 
prices range from $14 to $18. Mr. 
Wirth feels that brogues will be good 
sellers right through the Spring. 

A two-strap button effect in a dark 
tan welt pump with Cuban heel has 
made a strong appeal to the woman who 
wanted something a little different 
from the oxford and something a little 
different from the ordinary pump, but 
yet a strictly high-grade shoe. 

The holiday stock at this store has 
been practically all bought—some very 
pretty mules and other slipper effects 
are shown. 


A SALE WINDOW 


At C. F. Hovey Company’s— Shoes 
Displayed on Steps 


An innovation in a window trim 
has been shown at C. F. Hovey Com- 
pany’s. <A flight of five wide steps 
occupied the entire shoe section of the 
window. On each of the broad steps 
last week seven oxford styles were 
arranged, some in plain and some in 
brogue effects; colors black and brown, 
and in good quality stock. A card 
announced—‘‘Fall Oxfords at $7.95 the 
Pair in Shoe Department, Main Floor.” 
While the display was being viewed, 
two shoe men came along and the 
following conversation was overheard: 


Where to Buy 


Boys’ Shoes 











J. PINSKER 


127 Duane Street - New York 
SALESROOM 


Little Gents’ and Boys’ Shoes 


Made by 
C. F..STAHLER SHOE CO. 
Allentown, Pa. 
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‘Fine leather in those shoes. The idea 
is a good one. Well, perhaps when 
we get down to earth, we can do some 
business.”’ 

During the past week, the steps 
showed boot models, as well as oxfords. 
The card read—‘‘Fall Style Boots and 
Oxfords,’”’ and the prices were given at 
39.50 to $14.50. 


SHOES AT $2.95 


Houghton & Dutton Company’s 
Shoe Department Offers Specials 


At the shoe department of Houghton 
& Dutton Company, 1,500 pairs of 
women’s boots were offered at $2.95 
he pair. The card read—‘‘Women’s 
High Grade Shoes, from a Leading 
rremont Street Specialty Shoe Shop. 
Prices were $6 to $10. Our price for 
this sale, $2.95.” These boots were 
mostly in Louis heels, but came in 
a wide variety of patterns. They were 
moving very rapidly and on Monday 
ifternoon the majority left seemed to 
be cloth buttoned tops in patent or kid 
short vamps. 

On another table, 1,000 pairs of 
women’s boots were offered at $3.49. 

The card read—‘‘Fall Styles at $3.49 
—Value $7.” The sizes offered were 
4 to 8. A great many of the styles 
had Louis heels and were in combina- 
tion effect—other styles of the boots 
also came in the Cuban heel. 

School shoes were offered at $2.49, 
and some very cheaply constructed 
children’s shoes in a very poor brown 
leather were offered at $1.49. 

Specials in children’s storm and cro- 
quet rubbers were sold at 89 cents the 
pair; some women’s warm shoes were 
offered at $3.49. 


A New Man 


A. A. Anderson, who was formerly 
buyer and manager of the shoe depart- 
ment of C. F. Hovey Company, has 
recently become affiliated with the 
shoe department of Houghton & Dutton 
Company, or rather reaffiliated, as he 
commenced his duties the first of 
September, but, shortly afterwards was 
obliged to undergo an operation for an 
internal trouble. Monday was his first 
day back on his new job, after a sojourn 
on a Rhode Island farm. Mr. Ander- 
son’s enforced vacation was of great 
benefit to his physical welfare; he re- 
ports that. he never felt better in his life. 


Soots at $5.50 
Carman’s windows at both of his 
Tremont. stores showed women’s laced 
boots in combination and plain effects, 
eight different styles at $5.50 the pair. 
A card placed beside the models an- 
nounced $10, $11 and $12 boots at 
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$5.50, $2 less than cost. The models 
were in Louis and Cuban heel effects. 


AT WALK-OVER SHOP 


Prices Are Being Reduced Con- 
sistently—Averaging Costs 

At the Walk-Over shop, Tremont 
Street, John W. Goebel stated that 
prices were being reduced consistently. 
“When we succeed in buying shoes at 
a low rate, we pass this along to the 
consumer—averaging costs,” said Mr. 
Goebel. 

Spats and boot tops have been big 
sellers with this house, and many 
women’s oxfords have been sold. Harry 
C. Copeland of this store gives the 
proportion of this business as about 40 
per cent. Men, he reported, were ad- 
hering more closely to boots. This 
store is showing strap effects in white 
and black satin; in gray ooze calf, black 
ooze calf, black and bronze kid and 
silver; the majority of the models are 
in the 34-inch vamp. Mr. Copeland 
stated that he was glad to see the 
shorter vamps, as they made for a 
better fitting pump and were not apt 
to bind in the instep the same as a long 
vamp pump did. 
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Specials in Hosiery 


A special in a real silk stocking was 
offered at $2 the pair. These stockings 
have a re-inforced back seam and come 
in all colors. A very attractive line of 
heather hosiery was priced at $2.50 
the pair, and a silk and wool model 
at $3. 


J. A. Jewell Dead 


J. A. Jewell, retail shoe merchant, 
died suddenly at his home in Wollaston 
on October 19. Mr. Jewell formerly 
operated the Jewell shoe store on 
Devonshire Street which a short time 
ago was moved to Federal Street. He 
was fifty-eight years old. 


**Shoeing the Women”’ 


Walter G. Dennison, advertising 
manager of Rice & Hutchins, Inc., ad- 
dressed a meeting of the Pilgrim Pub- 
licity Association October 26, choosing 
for his subject “‘Shoeing the Women.” 
His remarks were confined largely to 
emphasizing the necessity for a close 
study of the foot and the importance of 
correct fitting in the merchandising of 
footwear. 


Brockton 


BUSINESS CONDITIONS 
IMPROVING 
Good Retail and Wholesale Trade 
Predicted 

George E. Keith Company’s sales 
department state, through their cur- 
rent issues of ‘‘Factory Prints:” 

“General business is improving 
slightly. In the shoe trade, apparently 
the worst is over and the volume that 
comes to manufacturers should increase 
steadily. In our own business we are 
very close to retailers, their volume and 
their buying. Thus we have fared 
pretty well, even during the last few 
weeks and yet the backward season has 
retarded retail volume and so new buy- 
ing from us. The average consumer is 
confused by newspaper discussion of 
prices and he has held off buying, 
though he cannot do that much longer. 
Which means to us that our retailers 
will enjoy strong business in November 
and December, and that we should 
receive some good ‘at once’ orders as 
well as the usual Spring orders. Which 
in turn means that the outlook for the 
run, so far as present indications may 
be read, is pretty satisfactory.” 


Opening of Commissary Building 
W. L. Douglas Shoe Company will 
open next week the commissary de- 


partment which is housed in a new 
three-story brick structure adjoining 
the company’s shoe manufacturing 
plant. This building represents, in all 
respects, the last word in commissary 
equipment. The large dining hall, 
which will accommodate 600 persons, 
is supplied by a kitchen and bakeshop 
equipped with every modern device for 
quick service. All machinery is oper- 
ated by electricity. In addition to the 
main dining-room there is a lunch 
counter and grocery store where ac- 
cessories and products of the bakery 
will be sold exclusively to employes at 
cost. About 3,000 persons can be 
served during the luncheon hour. 


No Factory Shut Downs 


While general business conditions 
are not favorable for the full operation 
of Brockton shoe manufacturing plants, 
nevertheless all are operating on at 
least a part-time basis with the expec- 
tation on the part of manufacturers 
that in the near future conditions will 
be improved. In-stock departments 
are doing a good business. Immediate 
orders are being received which tend 
to keep the factories fairly busy. In 
the near future Spring orders will be 
coming in well. President Kent of the 
Brockton Shoe Manufacturers’ Asso- 
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—the appearance of calf 
—even better service 
—interesting price saving 





SIDE LEATHERS 








Color 18 Color 14 
Medium Brown Dark Brown 


Try some WILO Shoes—and see. 
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137-139 South St., Boston, Mass. 
223 W. Lake St., Chicago, Ill. 
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THE HOW ARD LINE 


BOYS’ STYLISH WELTS THAT WEAR 
CELOID CHROME SOLES 
MORE STYLE PLUS 23 TO 100% MORE WEAR 
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St9t—Boys’ Desk Ton Eng EIGHT STURDY 
‘ STYLISH NUMBERS 


8151—Little Men's Dark Tan 
English Bal 4.25 IN STOCK 
sie! : Se ee ee Oe Selected Chrome Side Up- 
Dark Tan Eng. Bal . r rs, Celoid Chrome Soles, 
$4.75 _. > Men's Dark Tan ‘ae lid Leather Construction 
~— . and Wingfoot Rubber Heels. 
9 eae Gun Metal Eng- am A Standardized Product, 
it tins nite on tines r — ere Two Lasts, 
le Men’s Gun Me ne Pattern. 
aah en = Added Reinforcement where 
eet: Gen Met Hee it is most needed. Stylish 
ate : Good Fitting Lasts and 
ee are Can ee oe Superior Finish. 
arr , HOWARDIZE 


bE. ! tS. Play a try Your Boys’ Department 
Widths C, D, E. Write Us To-day! 
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SAMPLE PAIRS AND OUR CATALOG ON REQUEST 


R. K. L. CO. 


Dark Tan? poe GRAND RAPIDS ~ - MICHIGAN 


Bal. $4.7. 
Youngster tat Since 1864 Makers of Good Shoes 
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ciation expresses the belief that shoe 
values will not be much lower than at 
present. He thinks that the general 
reduction may amount to 20 per cent, 
which is justified by present market 
conditions. He considers that retail 
merchants are cleaning up their sur- 
plus stocks. 


Brockton Shoe Shipments 


Shoe shipments from this city for 
the month of October were 25,277 
cases. Total shipments for the first 
10 months of the year were 513,101 
ca-es. 


Engaged as Sales Manager 


E. H. Lovell, formerly with T. D. 
Barry Company and later with Brock- 
ton Shoe Mfg. Co., has been engaged 
by Stone-Tarlow Company as sales- 


Lovell has had ex- 
tended experience in the sale of shoes 
and is counted as one of the top notch 
salesmen going out of Brockton. 


manager. Mr. 


New Concern Incorporated 

John C. Kelly Shoe Company of 
Brockton has been incorporated under 
the laws of Massachusetts with a capi- 
tal of $150,000. The incorporators are: 
John C. Kelly, Alfred A. Junior, Simon 
M. Sullivan and Hugh L. McEntee. 

Plant at Full Capacity 

Lawrence and Martin Burke of the 
Burkley Shoe Company, are running 
their factory at almost full capacity 
on children’s ventilated house and play 
shoes. They are of high-grade leather 
and so ventilated, according to the 
manufacturers, as not to cause per- 
spiration. 





St. Louis 


LOW PRICES OFFERED 


By Manufacturers and Wholesalers 
—Confirmation Orders from Re- 
tailers Required 


The wholesale and manufacturing 
shoe trade in St. Louis is beginning to 
show more of the effects of the attitude 
of the retail merchants toward buying 
than was the case earlier in the season 
At the beginning there was a consider- 
able supply of orders for staple and 
standard goods and the factories were 
kept busy in putting these through for 
shipment with the result that Septem- 
ber showed an increase in shipments 
over the same month of last year of 
percentages varying from 10 to 27 
per cent. Part of this was due to the 
determination to get goods shipped on 
time and, perhaps, in part to a desire 
to prevent cancellations, etc. Im- 
mediate business during September 
showed considerable activity, especially 
on goods suitable for the warm weather 
which persisted until within the past 
few days. 

During October, however, there has 
been a change. The orders have beeri 
put through in very large degree. 
There have been some cancellations, 
also. Future orders have dropped off 
even where earlier in the season they 
showed some evidence of life. The 
plants, therefore, are running fully 10 
per cent lower in output than they were 
and perhaps even more. How much of 
this is due to political conditions and 
how much to the retailers’ own troubles 
is not easily determined. 

However, for the most part manu- 
facturers and wholesalers have reduced 


their inventories to bed rock, have 
gotten rid of their undesirable stock 
and are now ready for the future, so 
far as the goods on hand and in the 
in-stock departments are concerned. 
So far as can be learned they have 
taken their losses pretty thoroughly 
and are on a replacement basis with 


. prices about as low as they can be ex- 


pected to be for the remainder of the 
season at least. Orders are not being 
made up except on full confirmation 
and generally the producers are taking 
no chances. 


Additional Reductions 


While it has been the policy of the 
St. Louis wholesalers and manufacturers 
to revise prices as costs permit from the 
beginning of the Fall season, there have 
been a number of additional reductions 
during the past thirty days, by practi- 
cally all of the wholesale houses and 
manufacturers with the result that 
prices to retailers are now at the lowest 
point recorded since the beginning of 
the world war. 

Manufacturers say that with the 
tanner shut down, the stocks of leather 
in rather small supply as a result and 
for other reasons it is extremely doubt- 
ful if there can be any further cuts in 
prices, with the prospect that if the 
retailers begin buying at all there will 
be difficulty in supplying all goods that 
may be wanted because of the lack of 
materials to make up and time to do 
the work in. The general expression 
is that there is not likely to be any very 
active buying until after the first of 
the year. 
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Up to Merchant 


Another expression of opinion on the 
part of the manufacturers is that while 
they have taken their losses to what now 
appears to them to be the utmost ex- 
tent the retailers as a whole have not 
been making any such drastic cuts in 
their retail prices and that this as well 
as the warm weather has been respon- 
sible for the failure of the public to buy 
even normal requirements for the Fall 
and Winter. The weather which has 
changed to a cooler tendency in the 
past few days is expected to have some 
influence on orders, but it will take 
some little time for this to become 
effective in the orders received by 
manufacturers. ’ 





SALES RESISTANCE 


Retail Trade Not Satisfied with 
Stock Movement 


In the local retail trade there was a 
slight spurt the end of the past week as 
a result of cooler weather and retail 
shoe stores and departments report that 
their business showed some increase, 
but that it was not yet what it should 
be for the period of the year. Most of 
the departments and stores admit that 
they still have rather excessive supplies 
of carried-over goods and further they 
state that the job lot and similar sales 
which have been put on have killed off 
the regular business to a very heavy 
extent. Some of them profess to be- 
lieve that further cuts on regular goods 
would not have the effect of increasing 
purchases by consumers so long as the 
odd lot cuts are being made and that 
therefore there is no reason for taking 
any further losses on regular goods as 
suggested by manufacturers as a means 
of making the public take more interest 
in the merchandise. However that 
may be, shoes are not moving either at 
retail or at wholesale as the trade would 
like to have them and there is no 
present indication that there will be 
any change until the public needs foot- 
wear. The present hopes are that cold 
weather will develop this need, but even 
then the stocks on hand are expected to 
be sufficient, so the retailers say, to 
keep them going until the Spring season. 


Deferring Spring Buying 


In the matter of buying for Spring, 
the retail merchants, in holding off, are 
apparently waiting for the turn of the 
year, as the present indications are 
that they will do no buying either 
locally or in the general St. Louis field 
until that time despite ‘the urging that 
has been done that they buy at least 
30 per cent of their requirements in 
order to get the factory conditions into 
such shape as to make it possible to 




















WE cheerfully bow to the biggest 


need of the hour—reduced prices. 


Bates Dealers must have top-grade 
shoes to sell for 


‘8, °9 and *10 
AT RETAIL 


So, realizing how forcibly this will 
inspire confidence in the public and 
stimulate sales in Bates Dealers’ 
stores, we have repriced our Spring 
goods: 


A-Grade Calf... ..$7.00 


Veal-upper lines . $6.25 
Best Chrome 


Side...... $5.60 











* ager the following specifications of 
our A-Grade line, now quoted at 
the $7 basic price, and you will realize the sig- 
nificance of this Bates repricing schedule. ' 
[t means that we have met the tremendous 
issue; that our highest-quality shoes may 
now be obtained on a $7 basis, and that 
into them go the finest selected Calfskins, 
soles, linings, counters, boxes and 
finish we can procure. 

; A-Grade Specifications: 
Uppers—Gallun’s, A. C. Lawrence’s 

and Barnett’s best calfskin. 
Innersoles—No. 1 Grain. 
Linings—Red-Line-In or equal. 
Outersoles—Best Oak tannage. | 
Counters and Boxes 

—Solid leather. 
Heels—Solid leather 

lifts or rubber. | 
Finish—Best. 
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Beginning November 10th. 
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THIS BEAUTIFUL 10-INCH BOOT 


Price $6.50 Per Pair 
Less 5 %, Ten Days 


Made of A. C.gLawrence}Color 13 Mahogany Case Lots Only. Cases run as Follows: 

214-3-314-4-414-5-514-6-614-7 
a Sa es eS 
B— 9—9-4_55 46-34-43 
C— $—3+4—_5-5—5-4-—48-2 


Calf. 8/8 Heel. Goodyear Welt. 
Eight-Iron Oak Bend Soles. Blind Eyelets. 
Will be ready for Immediate Delivery 


BRAUER BROS. SHOE CO. 


St. Louis - - - U.S.A. 
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deliver their later requirements within 
a satisfactory time limit. 








A New Plant 


The Proctor Sole and Counter Com- 
pany, Haverhill, Mass., has bought a 
building at 2121 N. Ninth Street, in 
St. Louis, which it will use as a factory 
plant, opening up about January | next. 
The price paid for the building was 
$60,000 and the space available is 
150 by 115 feet. The purpose of the 
company, which manufactures soles 
and counters and other shoe factory 
products, is to get closer to the western 
market as well as to be able to ship 
with a reasonable degree of readiness to 
Canadian customers. The Proctor 
company has been operated in Haver- 
hill for forty years and in the change 
will make the St. Louis plant its largest 
and best equipped because its south- 
western trade demands it. 





ADDS TO CHAIN 


Will Hoffman Acquires Hellman 
Shoe Company Store 


Will Hoffman, who has been operat- 
ing several stores and who, it was 
recently announced, would close one of 
his stores because of the selling of the 
property, has acquired the store of the 
Hellman Shoe Company at 306 North 
Sixth Street in St. Louis, and will make 
it a part of his chain. The store which 
has been operated by Louis Hellman, 
was bought complete by Hoffman and 
will be extended considerably. The 
plan of Mr. Hoffman is to carry a 
general line of medium-priced footwear 
for the family trade. This is the first 
store to be opened by Mr. Hoffman 
in the downtown section, all his others 
having been neighborhood stores in the 
outlying sections. 


ANNUAL REPORT 


On Missouri Shoe Industry—55 
Plants Operating 

The annual report of the shoe indus- 
try. for Missouri issued by the State 
authorities at Jefferson City, the capi- 
tal shows that the total of the factory 
production of the fifty-five plants 
operated in Missouri was $142,382,215 
in 1919 with the aggregate of pairs 
reaching 38,667,253. While St. Louis 
is the center of the industry, factories 
are reported as operated at St. Joseph, 
Hannibal, Jefferson City, Louisiana, 
Carthage, DeSoto, Columbia, Poplar 
Bluff, Cape Girardeau, Broekfield, 
Moberly, Kirksville, Mexico, Union. 
Hermann, Washington, Marshall and 
St. Charles. By far the greater propor- 
tion of these outside plants are operated 
by St. Louis concerns and therefore 
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their output should be credited to the 
St. Louis houses. In addition it is to 
be noted that the factories operated by 
St. Louis houses in Illinois practically 
balance the production of Missouri- 
owned factories not controlled by St. 
Louis houses so that it may be taken 
from the figures that the aggregate of 
the St. Louis concerns was equal to the 
total quoted for the entire State. 

These figures, it will also be observed, 
do not include any shoe jobbers’ 
figures and of these there are a con- 
siderable number in St. Louis adding 
to the grand aggregate of the shoe 
business of the city. 


Gain of 172 Per Cent 


The total reported is also to be con- 
trasted with a total in 1914 of $52,- 
522,066 or a gain of approximately 
172 per cent. The number of employes 
in 1919 in Missouri factories was 


19,500 drawing a total wage of $20,- - 


593,018. The invested capital for 1919 
was $43,792,985 as compared with 
$28,033,802 for 1914. Of the total 
output for 1919 in Missouri 26,053,678 
pairs had a total value of $106,743,114 
or an average value per pair of $4.10. 
The payroll for 1914 was $9,978,610 
to 17,072 employes, making an average 
per employe of $585 as against an aver- 
age of $1,056 in 1919. This shows that 
the average increase in income per 
worker was $471 or more than 80 per 
cent. 


MILWAUKEE, 1921 


Group of Manufacturers’ and 
Wholesalers Busy on Convention 


Charles S. Strayer, manager of sales 
for the Johansen Bros. Shoe Company, 
made a trip to Milwaukee the first of 
last week as representative of the St. 
Louis shoe manufacturers and whole- 
salers in their preparations for the 
Milwaukee exposition in connection 
with the convention of the N.S. R. A. 
He was accompanied by the architect 
and designer of the St. Louis joint booth 
space and show cases in order to get 
everything of detail required for the 
completion of the preparations for the 
displays. 

In addition to visiting Milwaukee a 
stop was made in Chicago to consult 
with show case and fixture manu- 
facturers with relation to the methods 
of display and lighting for the exhibi- 
tion of the St. Louis products. 

Associated with Mr. Strayer in this 
work was Messrs. Howard V. Stephens 
of the Johnson Stephens and Shinkle 
Shoe Company and Beverly D. Jones, 
style expert of the Roberts, Johnson & 
Rand Branch of the International Shoe 
Company. 












$30,000 Appropriated 


Mr. Strayer’s report on his return 
was approved by the committee and 
later by the entire association, as a 
result of which the organization’ de- 
cided to appropriate $10,000 in addi- 
tion to the amount already set aside 
for the convention exhibition. This 
brings the aggregate appropriation up 
to a total of $30,000 for the affair. 
which sum will not include the expendi- 
tures for the samples to be displayed 
nor the expenses to be incurred by the 
individual houses in sending represen- 
tatives to the show and salesmen also 
to look after the sample rooms which 
will be established in the city at other 
points than the exposition hall. 


Additional Space Leased 


The Model Shoe Mfg. Company, 
manufacturers of infants’ soft sole 
shoes, have closed a lease for a building 
at Jefferson and Howard Streets. The 
property fronts 114 feet on Jefferson 
and 98 feet on Howard. The Model 
Shoe Mfg. Company will occupy the 
building as an additional factory as 
soon as improvements and alterations 
are completed. 


Revised Price List Issued 


The Juvenile Shoe Corporation has 
issued a revised price list in the form 
of an eight page folder printed on 
coated stock. At the top of each of 
four pages is a reproduction of their 
four factories with the products of 
each listed and priced beneath. On the 
back cover page the system of rebuild- 
ing shoes is explained. This is done 
by the Juvenile Shoe System for a 
small compensation, insuring double 
wear from each pair of shoes. 


Kreider Men Attend Conference 





R. E. Belcher, general manager of the 
St. Louis branch of A. S. Kreider Shoe 
Company, and H. E. Kettering, adver- 
tising manager, left this week for Ann- 
ville, Pa., to attend the quarterly con- 
ference of officers, factory managers 
and branch office managers. They will 
return in about 10 days. 


Juvenile Executive on Trip 


B. B. Scheurer, secretary and treas- 
urer of the Juvenile Shoe Corporation, 
is making a swing around the circle of 
distributors of Juvenile Shoe System 
shoes. He will call on Chicago, Mil- 
waukee, St. Paul, Minneapolis and 
other cities where his line is represented. 





Tweedie Booklet Issued 


Tweedie Boot Top Free Advertising 
Service to merchants is featured in a 
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“KEEPS THE FOOT WELL” 
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Is Your Money 
Tied Up in 
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Why keep your capital tied up in “shelf hangers?” Get f. 


quicker turn-over and greater profit with a small investment 


by concentrating on OGDENS. 
Six Styles Are All You Need 


That’s a fact. Your stock records prove it. 

The OGDEN line answers your every need. Six sure-selling 
styles, all made from one leather—a chocolate colored Cordo 
Russia calf of the finest quality. Each built on a special com- 
fort last along proven popular lines. 


Made to retail at $9.00 to $11.00. 


And every pair sold with the assurance of 
1000 Miles Service 


We have concentrated our entire factory output on these six styles. 
Every operation is standardized to the point where manufacturing 
costs are reduced to an absolute mini- 
mum. This enables us to give you strictly 
high grade shoes at a decidedly low price 


LOR ee 
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Write for prices and full information 
at once. It will pay you— BIG! 


OGDEN 


SHOE COMPANY 
MILWAUKEE, WIS. 
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booklet of 16 pages-which is just being 
mailed. These helps include all sorts of 
co-operative stunts. The booklet is 





enclosed in a large envelope upon which 
is printed the caption, ‘““Shoot Now or 
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Hide Yourself.” 


Haverhill 


ANKLE STRAP POPULAR 


Strong Demand Predicted by 
Haverhill Manufacturer 


That the ankle strap in women’s 
turn footwear is in line for widespread 
popularity during the next few months 
is evident from trade inquiries. A 
member of one of Haverhill’s concerns 
making women’s high-grade turn nov- 
elty footwear says on this point: 

“Through contact with the trade 
we are thoroughly convinced that the 
strap ankle pump in its variations of 
patterns and colors is of special interest 
at the present time to wholesale and 
retail merchants. We have received at 
least 100 inquiries by mail regarding this 
pattern in the new colors of kid as well 
as black satin. In the aggregate a 
considerable amount of orders have 
been placed, mostly, however, in small 
or sample lots. Our inquiries come 
from wholesale and retail merchants 
scattered over all parts of the United 
States. This proves conclusively that 
the interest in this pattern and its 
accompanying decorative effects is not 
confined to a few localities. When the 
buying starts in good earnest through- 
out the country there is no doubt in 
our minds that the ankle strap will be 
a leader in the sales of women’s turn 
footwear.” 


Shoe Manufacturer Dies 


Charles M. How, for many years 
identified with shoe manufacturing in 
Haverhill died at his home in this city 
October 28, following a brief illness, 
at the age of 60 years. Mr. How was 
born in Haverhill, the son of Moses 
How, the latter one of Haverhill’s 
pioneer shoe manufacturers and a 
former mayor of the city. Charles 


How was for 35 years identified with 
Haverhill’s shoe manufacturing in- 
dustry, but a few years ago retired 
from active business. 


Development in Shoe Machinery 


Harold F. Blake, who for many 
months has been contributing a series 
of articles to the Haverhill Gazette 
entitled ‘‘Evolution in the Making of 
Shoes and Other Things,’ gives some 
interesting facts in a recent article 
regarding the development of eyeletting 
shoes. In 1860, when eyelets were 
made with a hand punch and hand set, 
a strong. quick-motioned man could 
put in 600 eyelets a day. At the 
present time a woman operator on an 
eyeletting machine can put in 300,000 
eyelets in the same time. In other 
words, a machine operator today can 
put in as many eyelets during a day’s 
work as 500 men could have done by 
hand in 1860. Another point brought 
out by Mr. Blake is in regard to a 
machine for sewing on shoe buttons. 
In factory work this machine, taking 
about 1,200 stitches a minute, and 
fastening each button with 16 threads, 
enables one woman operator to sew on 
as many buttons as 38 women could 
sew on by hand in the same time. 


New Concern Begins Business 


Hannahson’s Shoe Company is the 
title of a new concern with factory on 
Wingate Street, making women’s Mc- 
Kays and turns. They specialize in 
medium priced and low cut novelties 
of canvas and satin, carrying a large 
stock of these goods for at once de- 
livery to the retail trade. Lyman W 
Stockbridge, a Haverhill man of fac- 
tory experience, is manager of the in- 
stock department. 


Lynchburg 


NEW FACTORY OPENS 


Fritz-Richards Company to Make 
Women’s Shoes 


The newly constructed factory of 
the Fritz-Richards Company-on Kem- 
per Street is now operating in every de- 
partment after several delays caused 
by the machinery being held up in 
transit. The first shoes to be entirely 


completed in the factory were turned 
out Monday, October 18, and the 
initial shipments were made the last 
part of the week. At present the fac- 
tory will continue to manufacture about 
250 pairs of women’s high-grade shoes 
each day and will employ a force of 
about 25 men. Nelson Richards is 
president of the company. 

A staple line of standard styles is 
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being turned out by the factory on their 
initial venture upon the shoe market. 
The trend as analyzed by the new com- 
pany is away from the Louis heel to the 
military or the Cuban heel, from an inch 
to an inch and a half high, with the 
shortened vamp predominating. The 
first line will be made up entirely of 
boots. 





Factory Resumes at 40 Per Cent 
Capacity 


The Smith-Briscoe factory which 
opened up the first of October after 
having been closed during the Summer 
months is now operating at about 40 
per cent capacity. The operation is 
expected to continue on this basis until 
Spring. 


Liquidation Is Advised 


Craddock-Terry’s factories are still 
operating on reduced schedule but a 
picking up in business is looked forward 
to. One of the directors in this com- 
pany makes a statement that is echoed 
by the other shoe men of the city that 
the sooner the retail men see the neces- 
sity of getting rid of old stocks at any 
cost the sooner will conditions become 
normal. They must learn that during 
the period of depression they should 
operate at a reduced margin of profit, 
it is said, and those who have already 
taken this course have not only dis- 
posed of their accumulated stocks but 
are buying new goods. As another shoe 
man puts it, ““Too many retailers are 
over-stocked on black boots’ with 
French heels while the women who are 
buying are asking for tan oxfords with 
low heels.”” His advice to the retail 
merchant is to sell out the left over 
goods at cost and to be able to meet the 
demand with seasonable shoes. 





Salt Lake City Notes 


FEW SALES HELD 


There is a slump in shoe advertise- 
ments and special sales in this city. 
Last year local shoe stores were offer- 
ing something “‘special”’ all the time. 





Retail Stores Busy 


The shoe stores of Ogden report 
business conditions as very satisfactory. 
One of the leading stores reports a good 
run on rubbers as a result of the first 
snowfall of the season. Ladies’ brown 
shoes and Cuban and military heels 
have been very popular of late. Men 
are buying English shoes. 





Tom Morby has left W. H. Wright 
and Sons and J. E. Wright has been 
placed in charge of the shoe department. 
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BEACON |; 


THERE ARE NO BETTER 


SHOES 


STOCK SHOES CAN BE SHIPPED WITH “BEACON” 




















Porat 2s 
ASE rage rans Dn OR“SPEEDWELL” TRADE-MARKSOR U NBRA NDED 
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The volume buying this Fall will 
be on shoes to retail from $8.00 


to $10.00. 
This style has everything your trade 
will ask for—and at the price they’re 
looking for. 

SEND FOR A SAMPLE 


PAIR FROM STOCK — 
YOU'LL BE CONVINCED 


—_ 
wa _ 


No. B 80 Trend 


Chippendale Russia Bal, Beacon ae 


ber Heels. 


A-B, 6-11; C-D, 5-11 


Code Word Owen 


PRICE $5.35 


New Supplement to Fall Catalogue, showing twelve new 
Fall Styles, now ready. Yours for the asking. 


F. M. 


18 South Wells St. 


Chicago, Ill, 


Sani 


HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 
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OW that the election is 


out of the way, let’s get down to 
business. If you have not enough 


‘6 : ‘ 
Korrect shoes for your present and immediate 
future needs, get acquainted at once with our 

Shape”’ 


Shoes Emergency 
Quick Delivery 
Service 








On this plan we will undertake to make your 


Shoes shoes according to your own specifications and 
You i ship them to you within two weeks after we 


receive your order. 
Can 
(Note—Months of careful planning are back of this plan for meeting 


Sell the emergency that exists today. No time has been saved in those processes 
of manufacture of which time is an element. The shoes stay on the lasts 
the required number of days. They are as high quality in every respect 

as they would be were they in the making for several months.) 


CT nionnsmeeeea eee ool TTT ee nla 


Send us lining numbers (if of our make) or a 
sample of what you require. We'll have your 
shoes on the way to you within two weeks after 
we receive your order. Prices based on lowest 
market quotations at time your shoes are cut. 


4, FIELD & FLINT CO. sf 


haath, SUCCESSORS TO BURT & PACKARD COMPANY 
; —— 
MONTELLO STA. BROCKTON, Mé Cee 


























HENRY C. LOCKE 


For twenty-four-years a 
loyal Regal Craftsman. 
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iw since years ago, when the old New England 
shoe master cobbled his heavy boots in a little 
workship neighboring his cabin, has the making of footwear 
been the Bay State Colony’s greatest handicraft. 

HERE today in the Regal Factories are scores of craftsmen 


whose own fathers built shoes for their community in the 
early century of our country. 














AND that worthy spirit which was born and bred in old New 
Englanders to do things as well as they can be done, is the same 
inherited spirit today of every Regal craftsman. 
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Advertised 


In the Saturday Evening Post 


Issue of Nov. 13. 


this genuine Calfskin shoe— 


ADE possible by Regal’s program of making and selling 
many pairs of fine shoes with only a conservative profit 


To Retail at $10.00 


on each pair. 


The **Crest’’ 


CHICAGO 


209 South State St. 
1512 Republic Bldg. 


Dain Office Boston Wass. 


-— 
i} —— 


Li oe 


Hi 


Black or Russet in that genuine Calfskiri you used 
Sole of genuine White Oak 


Tannage. Lining and trimmings of the very finest quality. Workman- 
ship Regal in every particular. 


to get before the war. 


Style fresh, crisp, 


Sales Rooms 


SAN FRANCISCO 


Cor. Fourth and Market Sts. 
910-912 Pacific Bldg. 





OOO 









The CREST 
Stock No. Code Word 


Black 1144 of 
Tan 4288 7.50 “Cyril 


In Stock at Boston 


Price 


to the minute. 


NEW YORK CITY 


1369 Broadway 
(at 37th St.) 


$7.50 ‘‘Dispatch” 
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Increase Your FOOT COMFORTS 


+ - 
Business by Showing 
(DOUBLE EIDERDOWN SLIPPERS) 
In Stock Now 
36—Gray Ripple Wool, with White 100—Plain Double Eiderdown |; 
Eiderdown Lining and Collar. in Gray, Pink, Blue or Red. i 
Men’s, $8.25. Women’s, $7.75. 
38—Gray Ripple Wool, with Red Misses’, $7.25. Children’s, $6.50. 
Eiderdown Lining and Collar. 
Put in neat attractive 


40—Red Ripple Wool, with White Single Cartons ° 


Eiderdown Lining and Collar. 


42—Pink Ripple Wool, with White 
Eiderdown Lining and Collar. SPECI AL JOBS 


44—Blue Ripple Wool, with White 
vo eens aa as" Eiderdown Lining and Collar. for ‘**Leaders,”’’ write 
Dept. Y for a list of 


i Apel wom ee Pink Men’s sizes, 6-12, per doz. $9.50 Discontinued Lines. 


Ww : : ‘ 3-7 “« “ec 8.75 
50—Gray Ripple Wool, with Blue omen’s sizes 


° > ot on ‘ss 
Eiderdown Lining and ‘Collar. TE ais ws RUBBER BOOT SOCKS 
60—Gray Ripple Wool, with Gray 


Eiderd Lini d Collar. PRA 
a oe ee TERMS 2% 10 DAYS eR oy 


600K—Specially Knitted Khaki Ripple .O.B. .Y. 
Eiderdown, Double Thickness. " 7. SoS 


===] The B. & P. FOOTWEAR CO., Inc. 


eteus ay Sar Factory No. 1, Dept. 3 OSWEGO, N. a et, 
SEE OUR ADVERTISEMENT ON INFANTS’ SHOES AND MOCCASINS, PAGE 146 


“Just the thing for Bed, Boudoir and Lounging Slippers’’ 



































SOOO: 


PRICE 
$7.50 


IMMEDIATE DELIVERY 








NOW’S THE TIME TO ORDER 


Gallun’s No. 4 Tan Viking Calf, Grace 
Last No. G, Perforated Lace, Top, 
Vamp and Quarter, Wing Cap with 
Center Punch, Invisible Eyelets, 10 
Tron Edge. 


Sizes: AA-414-8; A-4-8: B and 
me C-3-8; D-3-7. 


WHITMAN & KEITH COMPANY 


Designers and Makers of Men’s and Women’s Fine Shoes 


BROCKTON, MASS. 


New York San Francisco 


Fa 
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TSrrect Dodge- 
FOR ALL OCCASIONS 


IN STOCK 


Stock No. X359—Patent Leather Olive, 


Stock No. X340—Patent Leather Grecian iF 14-inch Baby Louis Heel. Widths A Ps D. 
i -00 


Sandal, 14-inch Baby Louis Heel. Widths 
Py OO eee Ae ry 00 


’ 





Stock No. X307—Black Satin Side Seam 
Opera, 24-inch Full Louis Heel. Widths 
AA to C: Ready Nov. 15. Price. ..$5.75 


Stock No. X311—Same in White Satin. 

Widths AAA to C. Ready at once. Stock No. X360—Patent Leather Opera 

POR. cin ccaveabsoncseastscacgien $5.75 with Ankle Strap, 24-inch Full Louis 
a RS ie RC oi $5.50 


Stock No. X346—Same in Black Satin 
only with 134-inch outs Heel. Widths Stock No. X361—Same in Dull Calf. Stock No. X353—Patent Leather “Mary.” 
AA to C. Ready Nov. 15. Price...$5.65 Price .... 22... cece sere ce neececes $5.60 / 





Announcement 


Our San Francisco Stock Depart- 
ment at 770 Mission Street is now 
carrying Nos. X251, X252, X287, 
X305, X306, X311, X336, X343, 
and X345; the Kansas City De- 
partment at 211-215 Sheidley Bldg., 
Ninth and Main Streets, Nos. 
X309, X346 and X287; and the 
Montgomery, Ala., Department, 
P. O. Box No. 1135, No. X306. 


















Send for our 


Stock No. X305—Glazed Kid Plaza, Jet November Stock No. X343—Glazed Kid, Six Eyelet 
Beaded Tongue, 2}4-inch Full Louis Heel. Oxford, 1384-inch Medium Louis Heel, 
WN os. os pncn Dasidn ohates's tadiale $8.35 Catalogue Heavy Sole, extra heavy top lift on the 
Stock No. X306—Same in Dull Kid with HAGE «PPC. occ osccadscacivestcone $6.25 
Steel Beaded Tongue. Price........ $9.75 Stock No. X344—Same in Patent Leather. 
Stock No. X312—Same in Bronze Poche nace rece se sig sgeset evans $6.25 


Kid, 
Bronze Beaded Tongue. Price..... $10.50 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


2¥%-inch Full Louis Heel. Price... .$7.00 


Nasr arg sera sera sera sera seme sere sera sang seng seme si nest ng senna sing stmasieasinasi natin 4 N LRA RIE VE 
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WE ARE THE LEADERS IN STYLE AND IN 
PRICE!!! DO NOT LOSE SALES!!! WIRE 
FOR THEM TODAY AND GET THEM TO- 
MORROW "!! 


Dardenella, Two Strap Button Pump 





Stock No. 30, as above in Black Kid, price... . 
Stock No. 40, Black Satin Dardenella, price. 
Stock No. 50, Black Ooze, price...................... 6.25 


BOM. ok i mc, Ke Sizes 4 to7 
Style No. 40 Ga rae Sizes3 to8 
oe C Widths.... .......... Sizes 214 to 7 


L.. Goldman Shoe Company 


1327 Washington Avenue . St. Louis, Mo. 























**Keith’s Konqueror” style, number 832, caps the 
climax for a desirable brogue shoe for women. 


READY TO SHIP 


Made up in our usual careful way of tan calf 
and carries a l-inch heel 


AA-D—Sizes 2-8. 


The PRESTON B. KEITH SHOE COMPANY 


BROCKTON (Campello Station), Mass. 
New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 
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—this perfect shoe fits and supports the 
foot where it most needs support—2t its 
ARCH. It provides a flat, even tread- 
base that can’t break down. . It “Keeps 


feet fit.” 


ARCH PRESERVER 


SHOES FOR MEN Not the Toe but the ARCH 


are the first and only shoes with double-anchored steel is what really creates comfort or 
shank embodying the scientific principles of Bridge . discomfort in « shee. When chee 
Construction—filted to the foot from heel to ball instead wate pene ee 
of from toe to heel. take care of checnaitenad 
They mark a new standard of shoe value and selling That is why euch « slender, aristo- 
cratic shoe as the ARCH PRE- 
appeal. ; SERVER shown above can be worn 
Thousands of men who have always supposed it im- without the least bit of “pinching.” 
possible to find a stylish shoe that would fit them per- There's a style for every preference. 
fectly are now wearing these handsome, comfortable, 
long-lasting shoes and being better fitted in this NEW 
WAY than the majority of so-called “easily-fitted” Seer eee 


men ever were in ordinary types of footwear. 
We have a full line of pleasing styles IN STOCK and " 
ready lo ship AT ONCE. KSEIGRON 


SEND FOR CATALOG AND PRICES —ncmnenmoemss 


E. T. WRIGHT & COMPANY, INC. 


ROCKLAND, MASS. 
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HERE’S ACTION! 
The Following Styles IN-STOCK For At-Once Shipments 


PRACTICAL PRESENTS FOR 
CHRISTMAS 
Turn Romeo yo 


— as 
ae eae ale 


— = a a aes 
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Men’s Felt Leather Sole 
Stitch-down, Brown, Black and 


a a 


1196 Chocolate Tan ‘ Turn Everett 


1199 Black ‘ 1160 Chocolate Tan.... 7 85 
1161 Black . i<ce 


Same Styles : as s above, machine- 


$2.50 


SIZES ON ALL STYLES CHIPMAN -HARWOOD CO. 


6/10, 6/11, 7/10, 7/11, 7/12 A 
; : . 564 Atlantic Ave., Boston, Mass. 
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Quilted Satin Boudoir 
Chrome Leather Sole 


Colors Dark, Light, and Peacock Blue, 
Lavender, Old Rose, Pink, Black. 


$2.30 Pair 


BATHING SHOES and BOUDOIR SLIPPERS 


ORIGINAL STYLES AT REASONABLE PRICES IN STOCK 


These Three Are New And Altogether Different From a : 

The Ordinary—We Have Many Others. Write Us. Satin, Covered Louis Heel, 

Patented One Piece No Chrome Sole Bathing Shoe 
—All Colors and Combina- 


Bathing Shoe. Three STAR MANUFACTURING CO. pra 


Colors and Combinations. 
$17.00 per Dozen 157 Division Ave., o%s 5% Brooklyn, N. Y. $27.00 per Dozen 














SATINS IN STOCK 


Buy Direct from the Manufacturers 
The Holiday season is approaching, social events are already 
on. November and December will be big months for Satins. 
Are you ready for the demand? Values unequalled at the price. 


We cater especially to large retailers and depart- 
ment stores. Minimum orders, one dozen pairs. 





No. B-120—Black — Anklet, 16-8 Half came Heel, 
Metal Plate, C and D wide, sizes 3-8. Price... .$4.00 
2% 10 days. 











No. B-110 Hannahsons Shoe Co. 


1s 16 

piask a7 - Heel Metal | Haverhill, Mass. 

te,C & D 3 to8, $3.25 Send we you name for our mailing list. Announce- 
2% 10 days ments of other attractive styles will follow. 
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\. STYLES hr SPRING 


Strap Patterns 





STYLE No. 255 


CARRYING A SHORT VAMP 
AND SHAPELY MEDIUM 
HEIGHT HEEL. 




















| STRAPS PUMPS 
OXFORDS BOOTS | NARROW COIN TOE. 34in. 


A PRACTICAL, GOOD LOOK- 
ING SHOE MADE OVER A 


‘iis 9 VAMP, 14-8 HEEL. 


JOHNSON BROS. SHOE 
MFG. CO. 


HALLOWELL, MAINE. 
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- Reg. U. S. Pat. Office 


PULLMAN 
SLIPPERS 


For 


HOLIDAY TRADE 


MEN’S PULLMAN LEATHER AND SATIN 
SLIP PER—LEATHER Well Designed 


CASE 
Properly Priced Pink, Blue, Old Rose, Copen, 
Black and Brown Sole and Lavender and Black, Satin 


Upper, All Leather. Note IN STOCK with Leather Sole and Silk 


Extension Edge. Pom-pom. 


Sizes, 3 to 11 Sizes, 3 to 7. 
No. 5082. Price, $2.00 pair. 
e e No. 5103. Price, $1.371% pr. 


Jain. Dealings Win dames 





WOMEN’S PULLMAN 
SLIPPER—SATIN CASE 




















CABLE ADDRESS MAIN OFFICES 
“TABWHEEL’, BOSTON 209 SOUTH ST., BOSTON 


Sides Heads 
Backs Bellies 
Shoulders 


Sole Selling Agents TANNAGES 
ALPENA LEATHER CORP. 
ALPENA 
ALFENA, MECH. WISSINOMING 
New England Selling Agents SWIFT RUN 


JANNEY & BURROUGH, Inc. OLD VIRGINIA 


RIVERVIEW | 
PACKER HIDE OAK TANNAGE 
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2 
Fine Brown Kid Oxford on No. 179 Last, Medium 
Toe, Stock Tip, 1%-inch Heel, Flexible Welt. 


Style No. 2757 
Fine Black Kid Tongue Pump on No. 176 Last, 
Narrow Toe, Plain Box Toe, 134-inch Wood Heel 
Covered to Match Upper, Turn Sole. Price. . $7.85 











Style No. 9741 
Fine Brown Calf Oxford on No. 177 Last, Medium 
Toe, Stock Tip, 1%-inch Heel, Flexible Welt. 
AES a a, $7.55 





Our salesmen: will be glad. to 
show you samples of these at- 
tractive new styles for Spring. 


J. J. Grover’s Sons Co. 
Makers of Soft Shoes for Tender Feet. 


LYNN, MASSACHUSETTS 


BOSTON, 183 Essex Street 
NEW YORK, 47 West 34th Street 
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TWO BUTTON ASCOT, TURN, 
MADE ON BIRDIE LAST, 
CARRYING BABY FRENCH 
HEEL. CAN GIVE QUICK 


_ DELIVERY IN ANY STOCK. 
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Thirty Styles Listed 
in 
Catalog No. 16 


Sizes 6-11. 


BOSTON OFFICE: 
110 SUMMER ST. 








MEN’S BETTER GRADE HOUSE SLIPPERS 
IN STOCK 


WINE CALF OPERA 
No. 343 
Sizes 6-11. 


Special Values 


No. 343. WINE CALF OPERA... 
No. 346. BROWN CALF ‘OPERA... 4.00 
Widths M-F. 


L. B. EVANS’ 


WAKEFIELD, MASS. 





Prepare Now 
for 
Holiday Requirements 


M-F $4.00 


. $4.00 


NEW YORK OFFICE: 
BUSH TERMINAL BLDG. 


SON CO. 











EXTRA VALUE 


IN STOCK 
No. 300 


COLORS—Old Rose, 
Oxford, Navy, Wine, 
Purple, Copenhagan 
Blue. 


Goldschmidt & Loewenick, Inc. 


129 Duane Street 


NEW YORK 


Sole 


SLIPPERS 


Gale 


SLIPPERS 





BURKLEY 


VENTILATED FOOT 
DEVELOPER 


Eminent Physicians claim it the 
healthiest shoe ever marketed. 
A house and play 
shoe. Practicable, 
economical and 
stylish. 
BURKLEY 
SHOE CO. 
1156 No. Main Street 
Brockton, Mass. 


VENTILATIONS 
PATENTED 


Retails, $2, $3.50 
See Your Jobber 














BOYLSTON 


SE Z-_-A SESS 
NATIONAL 77° 9 BANKS 








41 BEDFORD STREET, BOSTON, MASS. | 
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THIS LARGE ANKLE 
BLACK KID POLISH 


IN-STOCK 


AT 


$6,50 





EVANGELINE 
WELTS for WOMEN 


NANA 


iN 





Priced at Rock Bottom 
for Immediate Action 





FAMOUS 


Crumbs of Comfort 
(Reg. U. S. Pat. Off.) 


SHOES 


NY 


Y 




















IMPROVED CUSHION SOLE 
SHOES, DR. A. REED, PAT- 
ENTEE, 1900, 1901. THIS IS 
NOT THE ORIGINAL DR. A. 
REED CUSHION SHOE PRE- 
VIOUSLY PATENTED BUT 
HIS LATEST INVENTION. 
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No. 4134 


ONE OF BERRY’S BEST STAPLE 
STYLES—GOODYEAR WELT, 8 
INCH TOP, 17-8 INCH CUBAN 
HEEL. BUILT ON NO. 74 LAST. 


WIDTHS C, D AND E 


4 


DAVIS 
NEW PROCESS 
A FLEXIBLE 
CUSHION SOLE 
McKAY 
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Can We Send You Our Fall In-Stock Catalog? 


A. H. BERRY SHOE COMPANY 
PORTLAND, MAINE 
BOSTON OFFICE 428-430 ALBANY BLDG. 
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Buyers’ Easy Reference Directory 





xe" Jhose totally different shoes ” — 


No. 7177 
IN STOCK 
Black Kid, 8 inch Polish, 


Cuban Heel, Flexible 
Goodyear Welt, B to E. 


$6.00 


Bluestein Bros. 
173 Summer Street 
BOSTON, MASS. 


we 
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“JOBBERS” 


SEE **AHEARN” FOR YOUR *“*TURNS”’ 
FOR AT ONCE DELIVERY 
Black kid, butt. or lace, stock tip, no heel, 2-5 $1.05 
+e a a ee ee sé ee heel, 3-6 1.15 
heel, 4-8 1.25 
Tan kid, butt. or lace, stock tip, no heel, 2-5 1.15 
ee oe oe “sé “és ee ee heel, 3-6 1.25 
heel, 4-8 1.35 


sé sé ee *é 66 “é “sé 
ee “ce ee ee ee ee 6é 


72 pair cases only 
Terms: 7% 10; Net 30 F. O. B. Boston, Mass. 


JOHN M. AHEARN SHOE CO. 


683 Atlantic Ave. Boston, Mass. 





Y, TRACY. CRER Ay ( 


ALL LEATHER () 
WELTS ° 


ALIFETIME OF 
OEMAKING 


SH AND ENERGY OF 
EXPERIENCE 


Pd e y 


HARNEY, TRACY, CREHAN CO. 


FACTORY * 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 


N q 
en 








R. A. CHENOWETH & CO. 
147 Lincoln Street, Boston, Mass. 
Migrs. of TOP GRADE TURNS 


‘ A 
Winning Style 


Blind Eyelet 
Shoe Laces 


They pay the dealer a liberal profit and 
also earn for him the good will of his 
customers. 


Ask your jobber. Write us for samples. 


The Narrow Fabric Co. 
READING, PA. 


Kistler, Lesh & Co. 


SOLE LEATHER 
AND 


BELTING BUTTS 
TANNAGES 


Mt. Jewett Burke 


Boston, Mass. 


St. Marys Muskegon 


332 Summer St., 








SHOE FINDINGS THAT ARE PROFITABLE! 


“* SILVERITE ”’ 


Wool Soles — Bound and Cord Edge 
HEEL Cushions, Insoles—HEEL Linings 


Write for Catalogue and Price List 
L. G. & S. S. CO., Mfgrs., 81 High St., Boston, Mass. 











FOREIGN BUSINESS 


Your overseas customer prefers to do business his way. 
If he does not read English, he should be written to in 
his own language. Make it easy for him to understand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 
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TWO NEW BUSINESS PRODUCERS 


PRICED ON TODAY’S MARKET 


READY TO SHIP THE DAY YOUR ORDER IS RECEIVED 





GROWING GIRLS’ SOLID 
McKAY BOOTS 

No. 45—Black Gun Metal, $2.85 

No. 2133—Mahog. Side... 3.25 

No. 1002—Brown Cab.... 3.15 

No. 2260—Brown Cab., Cloth 

$2.60 


Top 

Sizes 214-7, 3-64, 3-7, 4-7 
Shoes listed above are special 
numbers, all on the same last as 


Ww: specialize in Ladies’ 
Popular Priced 


Shoes. We strive hard to 


“deserve the confidence 


placed in us by old and 
new customers and guar- 
antee absolute satisfaction 
at all times. 


LADIES’ BLACK KID 





Finished turn sole comfort boots. 


Terms: Cushion innersoles. Bailey’s 
3% 10, Net 30 Days “Won’t Slip’ rubber heels. 
Sizes 4 to 8. Price. .... .$2.90 





illustrated. GEO. H. ROSEN 


641-643 ATLANTIC AVENUE, 


IN STOCK 


FOR IMMEDIATE DELIVERY 
START-RITE TURNS 


542—Pat. But., white calf top. 
2-5, no heel $2.25 


112—Pat. But:, dull top. 
heel 


102—Pat. But., dull top. 
2-5, no heel 
4-8, spring heel 


301 BELL BLOCK 





212—Black Kid But., Pat. Ti 


4-8, spring heel 4-8, spring heel 
202—Black Kid But., Pat. Ti 
2-5, no heel......... 
4-8, spring heel 
802—White Washable Cab. 
2-5, no heel $2.25 
4-8, spring heel 


Terms 5%-10 days. Net 30 days 


BOSTON, MASS. 


























> sew, 


Increase your sales—feature “‘Aulde Newberry 

Comfort” Shoes. 

Our In-stock dept. will supply you—as your 

wants demand. “i gy de . 

Vici Kid Boot, Plain Toe or Tip, sizes 4-8, 5-9, 

Eand EE, Price - - - = $4.00 
Sold in 24 pair case luts only. 


FERNY POOR CO. Inc. 
- NEWBURYPORT. MASS. = 


ip. 
$1.90 
2.15 


$1.55 


Ls 


CO-OPERATIVE SHOE CO. |f [f < 


CINCINNATI, OHIO j 
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The Peak of Prices in Leather 


An Instructive Chart with Emphasis Placed Upon Labor and Tanning 
Materials Which Have Not Declined 


The average retail merchant buys 
shoes “‘As are.’”’ He does not have an 
opportunity of knowing just what ele- 
ments and influences are brought to 
bear in determining the prices named 
to him by the manufacturer. 

The accompanying chart, which was 
prepared by J. J. Desmond of J. W. 
& A. P. Howard Co., Corry, Pa., and 
used in this talk before the Tanners’ 
Council recently in Chicago, presents 
a very comprehensive view of the un- 
precedented advance in hides, leather, 
tanning materials and labor during the 
war-time period and since. 

It will be noticed in the chart that 
the greatest advance in any one ma- 
terial was raw calfskins and also that 
«calf upper leather followed closely; 


the upward swing of calf upper leather, 
however, did not reach the high point 
that the raw calfskins attained. - 

Side upper leathers on the other 
hand show a greater advance than 
No. 1 buff hides, from which they 
are made. Another interesting point 
brought out by the chart is that the 
heavy hides from which sole leather is 
made show a considerable less advance 
than the lighter calfskins, and also 
that the sole leather made from the 
heavy hide shows a less advance than 
does the calfskin upper leather. 


Costs That Do Not Decline 


Another good reason for the advance 
in all kinds of leather is seen when it 
is noted that labor in the tanneries 


advanced 245 per cent and tanning 
material, including coal, advanced 284 
per cent. 

At the meeting of the Tanners’ 
Council, comparison of notes among the 
tanners indicate that most of the 
tanning materials show no decline in 
prices. Neither has there been any 
decline in labor prices in the tanneries. 

Tanners, in fact, are not clamoring 
very loudly for a lower wage scale among 
their workmen. Some of them are of 
the belief that a happy and prosperous 
nation is dependent upon contentment, 
happiness and prosperity of the rank 
and file of the people and until living 
prices show a material decrease there 
will be no clamor for lower labor 
prices. 
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Changes in Business 


Current Events in Failures, Suspensions and Ac- 
tivities in the Shoe and Leather Trade 


Failures 


ar & Gurvitz Shoe Co., wholesale 
el Sobel and John S. Slater 


receiv 
she and Leather Co., shoe manufac- 
eee creditors was called 


‘Glick & i (563 =m shoes, 
reported petitioned into bankru 
Lynn, Mass.—Hanscom Upton & Thhiaed, Inc., 
shoe manufacturers, reported petitoned into 
bankruptcy. 


Peabody, Mass.—William Powell, leather, reported 
petitioned into bankrup Liabilities were 
given at $7,192 and assets at $6,660. 

Gadsden, Ala.—Herman Miller, shoes, reported 
petitioned into eee. 

Bridgeport, Conn.—S. Wac' owsky, shoes, etc., re- 

Shr Rr Danel Ril we reported 

‘eveport, ~~ anie! 
in difficulties. W. W. Wallace and H 
Keith aj LP ae trustees to ms the busi- 
ness and effect a settlement hs ong itors.- 

Portland, Me.—Made-Rite SS ¥. 3 Co., shoe 
manufacturers, reported Ed Mahoney 

Pr pp Nincks & Pawley, sh reported 

ation, ich.— er ‘awley, -—— 
n financial difficulties. R ed assets, $17,- 
000: liabilities, $15, 000. hattel mortgage of 
$3,000 to relatives. 

Metchuen, N. J.—Morris Gold, shoes, etc., reported 

Joseph Stricker of Perth Amboy, has been — 
pointed receiver under bond of $10,0) 

The application was made following the 
of an involuntary petition in bankrup 
behalf of creditors. The — are — 
$25,000 and the assets $15, 

Newark, —Moses ~ 3 OS etc., re- 
ported petitioned into ba aptcy; ‘Joseph L. 

mith of Newark has bens appointed receiver, 

his bond being fixed at $1,000. Liabilities are 
estimated at $2,400 and assets at $1,500. 

fon, N. J.—Milton Josephs, shoes, etc., reported 


igned. 
Beookiya, N. Y.—Rite-Shape Shoe Mfg. Co., shoe 
manufacturers, meeting of creditors 


oes, reported a apetins of 
the creditors of the aan was called for Octo- 
ber 11, but was postponed to a subsequent 
date. ‘In the meantime the debtor assigned to 
one Dubenstein. Assets consisted of stock to 
the value of $10,134; fixtures to the value of 
about $1,000. Liabilities amounted to $8,500. 
7 = eventually arr: that the assignees 
to transfer the assignment to a trustee 
for th the b benefit of creditors. The debtor to pay 
100c on the dollar in weekly i pavgponts of not 
less than $150 a week, and a distribution made 
ro rata to the creditors. The trustee is to 
ave authority, if the assets at any time be- 
come less than the balance due on the liabilities 
at his option, to dispose of the assets and to dis- 
tribute the ae of the sale thereof among the 
creditors on a pro rata basis. 

New York City—Louis Morrison (106 Reade 
Street), wholesale shoes, ~~ meeting of 
creditors called for October 29, last. 

os N. Y.—Samuel Scott & Co., shoes, etc., 
a r of creditors called for Novem- 

r 


TON Y. —George W.Marfitt, shoes, 
m adjudicated a bankrupt. First meet- 
ing —- creditors was scheduled for November 1, 


las' 

Tulsa, Okla. —Johnson Bros., Johnson Bros. Shoe 
Store, shoes, . Have a an assign- 
ment to Brown, Yancy & Fist, and the store 
has been closed. _It is estimated that the stock 
is worth about $30,000 and fixtures will inven- 

4 ere are no accounts re- 

Liabilities are estimated at ee ge 000. 

be = ot and nen were scheduled to be 
ov 

a at Pa.—C. W. Dannenhauer, Inc., 
lea L. Hill appointed receiver. The 
total liabilities are said to be slightly over 
a while the total value of the assets 

slaced at $50,945. 
4 one ite Leather Co., leather, reported peti- 
tioned into bankruptcy. J. L. Hill rand be" 
receiver. 

John Peotrowski, shoes, reported. Has 
sold his entire stock to an eustiaen house of 
Philadelphia, for about $8,500, and a letter has 
just been sent to creditors advising them of this 
sale and also submitting an offer of settlement 
on _ basis of 65 per cent. The above sale in 
bulk was made without the usual ten days’ 
notice to creditors as required by the Bulk 
Sales Law of Pennsylvania and is therefore 
considered a violation of this Act. 





Kitchener, Ont.—Getty Shoe Co., men’s and boys 
shoe om em ‘this’ 

cial difficulties, and M. 

been appointed Trustee. A meeting of credi- 

tors was held in Toronto, October 29. 


Changes 


Boston—Carter Shoe Co., Inc., shoes, incorporated 
with authorized capital of $10,000. 
Brockton, Mass.—John C. Kelly Co., shoe manu- 
eee , incorporated with authorized capital 
o 
Everett, Mass.—The Bunker Hill Shoe Co., shoe 
manufacturers, wi 
Everett, and sales office at Room 104, 113 
In Street, roe ger that Solly Genstil is 
no longer connec th the firm; they also 
announce that his Sow dem! will not impair 
the capital stock in any way, as it has been 
purchased by the stockholders 
Lynn, Mass.—Briggs-Hutchinson Co., shoe manu- 
facturers, incorporated with authorized capital 
of $150,000. 
Shoe Co., shoe manufacturers, in- 
ea with authorized —- of $30) 000. 
avis, Means Timson, Inc., certi ficate 
was filed on October 25 to the effect that it had 
been voted to issue $6,000 of owns stock. 
Haverhill, Mass.—Harrison Lockwood Co., filed a 
certificate on October 21 to the effect that it 
owe voted to issue $9,000 of the capital 


toc! 
— N. 33 —Benjamin Syeumen, shoes, etc., 
ied by Secneel H. Kahen. 
Brooklyn N. Y¥.—Vanity Shoe Co., Inc., shoe man- 
cturers, incorporated with capital of $50 000. 
New York City—American Footwear Co., Inc., 
7 ae. capital increased ‘to 
M. Bitanzo ome pee Avenue), 
shoes, reported sol 
Colonial Boot = “Teported notice . of dis- 
solution is given to all creditors and per- 
sons interested therein that on and_ after 
October 25 the co-partnership of Michael 
bey Nathan Tenzer and aham Unger 
doing business as the Colonial Boot Shops at 
1578 Third Avenue, New York City and at 
1623 Madison Avenue, New York City, has 
been dissolved. The business at No. 1578 
Third Avenue, New York City, will be con- 
ducted in the future by Michael Broder and 
Nathan Tenzer and they will not be responsible 
for any debts contracted by Abraham ~~ 
The business at 1623 Madison Avenue, New 
York soy an. will hereafter be 
Abraham and he will not be responsible 
for any pen gd contracted by Michael Broder 
and SS Tenzer 
Langdon, N. D. —Simon Schefter, shoes, etc., suc- 
ceeded by Schefter & Forest. 
N O. Napol Clothing and Shoe 
Co., shoes, etc., incorporated with capital of 


Williamson, W. Va.—Jacob Ste, shoes, etc., suc- 
ceeded by J. an. 


be conducted by 





According to the Shoe and Leather Mercantile 
Agency, the failures, embarassments, etc., in the 

oe, leather and kindred lines i in the United States 
and Canada for the week 30 num- 
bered 28 against 21 for the preceding week and 18 
for the corresponding period of 1919. The failures 
of the week were of an unimportant nature. 





New Avon Enterprise 


Avon, Mass., November 3—A new 
Avon concern is the Avon Leather Com- 
pany, manufacturers of Goodyear welt- 
ing innersoles, composed of Samuel C. 
Swabsky, M. I. Nelson and George W. 
Slocumb. This concern has bought 
the factory of the Meissner Leather 
Company and will occupy it in its 
entirety. The factory starts with a 
daily output of 8,000 yards, to be 
gradually worked up to larger figures. 
Woburn Machinery Company installed 
the machinery. 


th office and factory at’ 
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Moccasin Company Busy 


Avon, Mass., November 3—The 
Bows Moccasin Company, organized 
here about two months ago, has now 
reached a daily production of 300 pairs 
of men’s, women’s, children’s and 
infants’ moccasins. The firm is com- 
posed of Clinton F. Bows and William 
A. Bows, Jr., both of whom formerly 
were in business with their father, 
William A. Bows, Sr. George A. Smith 
covers New England for the company, 
M. J. Pearson and C. H. Crosby the 
Middle Atlantic and Southern States, 
and George Whitten and H. Bramma, 
the Pacific Coast States. 





Company to Change Hands 


Georgetown, Mass., November 3— 
William Bray, for years a resident of 
Georgetown, is to take over and run 
the business of the Community Shoe 
Shop, Inc., making children’s and in- 
fants’ one- and two-strap Mary Janes. 
Justin White, treasurer, is also a 
prominent citizen of Georgetown and 
the firm now has in its employ several 
very competent shoe men. 








MISCELLANEOUS 








THE OSCAR ONKEN CO. 
1154 4th Street 
CINCINNATI, 
OHIO, U. S. A. 
Shoe Store 
Chin 

itting 
Stools 
Settees 
Window 
Display 
Fixtures in 
Period & 
Modern 
Design 


“MAKE YOUR SHOW WINDOWS PAY YOUR RENT’ 


Bicycle 
STEP 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 
shelving. 

Send for catalog 


full de- 
Sele ene 











a rR RI 
THE BICYCLE 
STEP LADDER 
COMPANY 
67 Randolnh St. 
Chicago, III. 








No matter what policy you may pursue |. 
in selling to the shoe trade, nevertheless, 
you need the “BOOT AND SHOE 
RECORDER ” all the time. 
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-CLASSIF IED AND OPPORTUNITIES DEPARTMENT 





‘“‘Recorder”’ rates for space less than one-eighth 
page per issue: 
Space 1 time 7 times 13 times 26 times 52 times a me ome $1.25. 
fore $5.00 $4.00 $3.50 $3.00 $2.50 this 0 
2 in. .. 10.00 8.00 7.00 6.00 5.00 address, each word of the address must 
3 in. ... 15.00 12.00 10.50 9.00 7.50 and paid for accordingly. 
4 in. .20.00 16.00 14.00 12.00 10.00 Pein 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


ITIONS WANTED—Four cents ne word for each insertion. 
Minimum am »unt accepted, seventy-five cents. For other “Want” 
advertisements, seven cents per word 


nesday. When advertisers desire answers to come in care 
of this office, twelve words must be allowed in each advertisement for 
address. When advertisers desire — forwarded direct to their 


for each insertion. Minimum 
Ads under this heading will be received up 


counted in the advertisement 
Answers to ads must be sent under letter 








SALESMEN WANTED 





SALESMEN WANTED 


SALESMEN WANTED 











SALESMEN to carry as regular or side line, 

pepular priced infants’ turns and infants’ to 
big girls’ McKays. In stock. Six per cent commis- 
sion. Send references, state territory. Lelyveld 
Shoe Co., Rockland, Mass. 


QALESMEN WANTED — Three real salesmen 
to sell popular priced in-stock line of Ladies, 
Novelties. A — 60 samples of live wire numbers. 
House well known and respected by trade. Ter- 
ritories open are Iowa and Northern WMinois: Okla- 
homa and Arkansas; Indiana, Kentucky and Ten- 
nessee. -Can carry as side line if can produce. 
a commission paid. References required. 
=a a eee o., St. Louis, Mo. 














nec ticut, Reis Island and New {are on com- 
mission, to handle a line of men’s and ladies’ spats, 
men’s and boys’ canvas and waterproof leggings, 
and leather puttees. Ladies’ and misses’ and chil- 
dren's jersey leggings. Children’s jersey, angora 
and corduroy pantalettes. Give reference and ex- 
‘rience. Address The Brown-Warner Mfg. Co., 
Franklin, Warren County, Ohio. 


XPERIENCED salesmen to cover the following 
territory for a growing concern. Men's, boys’ 
a girls’ shoes. Good opportunities for right men. 
New York City, New York State, Brooklyn and 
Connecticut. Address K359, care Boot and Shoe 
Recorder, 127 Duane St., New York. 


ROGRESSIVE New York Jobber has opening 
for three ] with trade 
through Greater New York and New Jersey. 
Give experience, reference. Address C276, care 
Boot and Shoe Recorder, 207 South St., Boston, 
Mass. 
/ ANTED—A live salesman for specialty line 
ladies’ shoes, must have acquaintance in 
ape cities of Middle West, good proposition for 
- t_ man, confidential. Address C278, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 


GENTS to carry 9 in-stock Home-Ease com- 
fort numbers on a commission basis in southern 
Obio, Kentucky, western New York, and Illinois, 
except Chicago. Brandau Shoe Co., Detroit, 
Mich. 
| SALESMAN WANTED—Experienced 
shoe salesman who would be willing to spend a 
few days occasionally ‘‘on the road” selling shoes 
at wholesale to the retail trade in this section. 
Mention present connections, past oneres, age, 
ae mene and salary expected. Ruff’s Son, 
lesale and Retai] Shoes, Builer. Pa. 


ALESMAN WANTED—Salesman to carr 
a side line men’s, women’s and children’s pi Bn 

in jobs at ey reduced prices on a commission 

basis. Ad C263, care Boot and Shoe Recorder, 

207 South St., Boston, Mass. 


GALESMEN, wanted to carry a specialty side 
line of men’s fine Goodyear welts; two samples 
only; direct from factory in Brockton district; a 
strictly quality proposition, in stock; 6 per cent 
commission basis. Give full experience in first 
letter. Address C272, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


GALESMEN WANTED—To carry our line of 

leather boudoirs on commission, southern and 

western territory, to retail trade. Excellent op- 
rtunity for live salesmen. Address Silver Shoe 
‘0., 69 x St., Haverhill, Mass. 


FACTORY in Brockton district specializing 

on one shoe only has op for in 
several territories. Every dealer handling a 
medium grade of men’s dress shoes is a prospect. 
The price is right. Volume can be obtained; 6 per 
cent commission. Give full experience when 
writing. Address C273, care _— and Shoe Re- 
corder, 207 South St., Boston, Mass 


ALESMEN WANTED—Two ti grade ex- 

perienced salesmen to ew England 
line of Men’s Popular net "s gt» b.~., for 
New York City and Brooklyn—the other for New 
York State. Give all particulars in first letter. 
Address C262, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 









































Salesmen for Next Season 


We have a few established territories that will be open for the 


trip starting February, 1921. 


Good business on each territory, and 


a line of ladies’ shoes that is well known and liked. We want men 
with real road experience in the shoe game, yet still have their best 


years ahead of them, not behind them. Straight commission with 


traveling expenses advanced for first season. 


Applications con- 


sidered only when stating age, present connection, past connection, 


territories covered, annual volume of business. 


Treated confiden- 


tially and without reference to present employers. 
Address C286, care Boot and Shoe Recorder, 207 South St., 


Boston, Mass. 


ALESMEN on a Commission basis wanted by 

manufacturers of erence! Turn Shoes (1-8), 

t soles, moccasins and slumber slippers and boot 
socks, all sizes. The following territory is o 
Maryland, Virginia, W. Virginia, Kentuck ‘en- 
nessee, Michigan, Ohio, lelinen. Illinois, fiscon- 
sin, Minnesota, Missouri, Nebraska, Iowa and 
Kansas. Our lines work well with those going to 
shoe and department trade. None but first class 
salesmen who will devote a proportionate amount 
of time to one lines need apply. Address C241, 
care Boot nnd Shoe Recorder, 207 South St.. 
Roatan, Vas 





Experienced salesmen in all territories to 
handle in stock line, infants’ and chil- 
dren’s turns, popularly priced. Commis- 
sion 6 per cent. Give experience, refer- 
ence. Address €277, care Boot and Shoe 


Recorder, 207 South St., Boston, Mass. 








Salesmen Wanted 


We are opening a new line of 
women’s shoes, which has proven 
successful in those _ territories 
where we have already placed 
them. We want to line up with 
young men, who have had road 
experience selling shoes, who 
want the opportunity to take a 
line of this kind and go ahead to 
develop a big future. Single 
men preferred. Straight com- 
mission only, no drawing ac- 
count or traveling expenses ad- 
vanced. Commission paid month- 
ly. Proposition supported by 
in-stock department. When 
replying give full information 
relative to experience, age, etc., 
particularly advising in strict 
confidence your present con- 
nection. Address (C287, care 
Boot and Shoe Recorder, 207 
South St., Boston, Mass. 

















CAN YOU SELL SHOE LACES? 


if so, write. We want salesmen to handle 
our advertised and trade-marked shoe 
laces in southern, southwestern and Paci- 
fic Coast states. Liberal commissions. 
Only men of experience in selling shor 
laces, who can give satisfactory references, 
should apply. Address C266, care tand 
+ ma Recorder, 207 South St., Boston, 
ass. 








WANTED 


Salesman with established trade to cover 
Southern New es for Boston Whole- 
sale House, specializing in women’s shoes. 
When replying state experience, volume of 
sales, reference, and drawing account ex- 

ted. Address , care Boot and Shoe 
ecorder, 207 South St., Boston, Mass. 








SALESMEN WANTED 


The Hannahsons Shoe Co., Haverhill, 
Mass., manufacturers of white canvas and 
satin women’s McKay and Turn novelties 
and staples, are looking for high grade 
in the large cities to 
handle their line. Must have established 
business with the big stores. This is an 
excellent proposition for a high grade man. 
Tell us the whole story in your first letter. 

















POSITION WANTED 


ITUATION WANTED—Young married man, 
30, 15 yoo. < of retail shoe experience, now in 
the capacity of buyer and manager for shoes and 
hosiery in a store doing annually about $100,000. 
mt position past 12 years, w to change toa 
~ r field. Know shoes A to Z, also well ve orsed 
iery game. Can improve your repairing 
denestasent 100 per cent with an original sysiem. 
New England preferred. Address C292, ore Boot 
and Shoe Recorder, 207 South St., Boston; M ass. 


| gem nog WANTED—Live young man of 2 27 
ition as for 
suena shoe house that is looking for a coal 
hard wor! ages | Have a — pow 
perience as buyer and manager for retail shoe 
stores. Have ability to work hard. Can furnish A 
No. 1 recommendation as to same. Prefer drawing 
pene and commission. Address C288, care Boot 
ona Shoe Recorder, 189 West Madison St., Chicago, 
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Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


SHOE 


Cable Address BOOTRECO 


RECORDER 


THE RECORDER CREED: Getting More Shoes Sold Right; not only “more” but “right”; sold for the right purpose, to 

the right wearer, in the right fitting, for the right price, at the right profit. 

shoe merchants. The chief purpose of ‘The 

which depends the progress of the entire allied industries relating to shoes an 
Annual Subscription in the United States, $5.00. Per copy, 25 cents. 
No Subscription Accepted for Less Than One Year. 


This is the grea 
Boot and Shoe Recorder” is to help solve it; for this is the basic Dyes upon 
leather; their production an 


Canadian, $6.00. 


Root Newspaper Ass'n. 
Entered at the Post Office, Boston, Mass., as ‘second-class matter 


t problem of the retail 


distribution. 
Foreign, $10.00 


Member of Audit Bureau of Circulations 








MANAGER WANTED 


MISCELLANEOUS 








[ Retail Store Manager 
Wanted 


Man to take charge “‘Walk-Over”’ shoe 
«tore in small New England city. Must 
have ‘*Walk-Over”’ experience. State age, 
experience and salary expected. Address 
C293, Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 














LINE WANTED 


LINE WANTED—I will be open for a good line 
women’s shoes for Fall, 1921, for the South from 
factory that can make shoes right and is able to do 
a large business. I will put on four or five men with 
me. Address C291, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 











FOR RENT 


FoR RENT—Shoe department for rent—De- 
partment store will consider selling stock shoes, 
and renting their established women’s, children’s 
and boys’ shoe section to responsible party. Store 
caters to medium and better trade. Kaufman & 
Co., Colorado Springs, Colo. 








ANTED to purchase a good paying shoe store 
W in live Michigan town. Address C269, care 
+ pa and Shoe Recorder, 207 South St., Boston, 

ass. 





Metal Shoe Fitting Stools 
and Floor 


Mirrors 


No. 141 


wre sor THE CHICAGO 
a Prices WIRE CHAIR CO. 


and Prices 


621 N. LA SALLE STREET 
CHICAGO, ILL. 














FOR SALE 


TRUNKS FOR SALE—Sample trunks, large and 
small sizes, low price. Address 289, care 
—_ and Shoe Recorder, 207 South;St., Boston. 
Mass. 








FOR SALE 
4500 PAIRS, FIRST QUALITY, 
4 BUCKLE, ALL RUBBER ARC- 
TICS, $1.60 PER PAIR. RUN’ 
OF SIZES, SUBJECT TO PRIOR 
SALE. 
L. GROSSMAN & SONS 

37 Federal Ave., “§Quincy, Mass. 














BUSINESS OPPORTUNITY 


PPORTUNITY—Splendid opportunity for live 
~ wire to buy the finest department store in Long- 
view, Texas. Established seven years, volume of 
business $100,000. Cheap lease, fine fixtures. Am 
closing out stock which invoiced $75,000. October 
15th. Only reason for quitting, doctor’s orders. 
Write or wire if interested. Triflers, don’t apply. 
A. T. Johnson, Longview, Texas. 








SALES OPPORTUNITY 


Manufacturer or wholesale dealer haying 
surplus stock to clear, may secure fully 
equipped retail shoe store, neighbor 

8th Ave. & 42d St., New York City, from 
January Ist to March Ist, which time new 
tenant takes Bg ney oo Address K-357, 
eare Boot and Shoe Recorder, 127 Duane 
St., New York City. 
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Job Lots of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page 


5 CENTS A' WORD 


PUBLISHED WEEKLY IN THE INTEREST 
OF THE RETAIL SHOE MERCHANT BY THE 


BOOT AND SHOE RECORDER PUB. CO. 
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SUBSCRIPTION—The su iption pri 
Boot and Shoe 
ine 
exico. The price for Canada 
is $6.00 a year, i ing postage. 
FOREIGN SUBSCRIPTION—The price to all 
foreign countries except the above is $10.00 
per year, including 4 
All sul: criptions are pa in advance. 
ADVERTISING RATES—Card of Advertising 
Rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 
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BROCKTON OFFICE: 224 Moraine St. Geo. W. 
R. » Manager. Telephone 507. 

CHICAGO OFFICE: 189 West Madison St. Tele- 

Main 1089. B. C. Bowen, Manager. 

ST. LOUIS OFFICE: 1627 Locust St. B. C. 

wen, ; 

NEW YORK OFFICE: Room 102, Graham Bidg., 

Walter Scott, Manager. 

PHILADELPHIA OFFICE: 929 Chestnut St 
H. Walter Scott, Manager. 

HAVERHILL OFFICE: Chamber of Commerce 
Rooms, Haverhill National Bank Bldg. Geo. 
Ww. R. » Manager. 

CINCINNATI OFFICE: 501 First National Bank 
Bldg. B. C. Bowen, Manager. Telephone 
Main 655. 

ROCHESTER OFFICE: 609 Powers Bidg. Ros- 
siter L. Seward, Western New York Repre- 
sentative. Telephone Stone 6314. 

LYNN OFFICE: Fred A. Gannon. 

MILWAUKEE OFFICE: B.C.Bowen, Manager. 

Paris Office: 2 Rue des Italiens. L. Hubbard, 
Manager. 

London Office: John C. Curtiss, Ma . Man- 
sion House Chambers, London, E. _" 

Australian Office: 430 Lit. Collins St., Melbourne. 
G. Jervis Manton, Manager. 

Continental Office: William Salzman, Manager 
Wasagasse 2, Vienna, Austria. 

ARGENTINA: Buenos Aires, Rivadavia, 2721. 
P. Sabazzini, Gerente. 

BRAZIL: Gerente, Leon Combacau, Ruaido 
Alfandega 204, Rio de Janeiro. 

CHILE: San . Las Rosas 1123-1127. Otto 
Fubrimann, 


te. 
CUBA: Mr. H. Gomes, P. 0. Box 422, Havana, 
Cuba. 


SPAIN: Gerente, Leoncio de Miguel, Librero 
Editor, 20 Fuencarral, Madrid. 


MEXICO: Gerente, Carlos Elizondo, 4a Ds! 
Cipres 117, Mexico, D. F. 

Ja Office: Yokohama, J. F. Wagen, 
lieeesw. 
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DON’T LET YOUR CHILDREN’S SHOE STOCK GET TOO LOW 


“B & P” SHOES MEAN MORE BUSINESS 


NATURE LASTS 


GOOD SELLERS 


SOFT SOLES and Hand-Made Moccasins 


218—Patent Foxed Button, with white, pink, 
blue or black high grade cloth tops at $6.60 
per dozen pairs. 

204—Patent Foxed Button Shoe, white leather 
top, at $8.40 per dozen pairs. 

290—Button Shoe, tassel, all white, tan, cham- 
pagne and gray leather, at $8.40 per doz. pairs. 
209—Hand-Made: Moccasin, white leather, 
trimmed with either blue, pink or white rib- 
bon, at $8.40 per dozen pairs. 

229—Wide Toe Leather Moccasin, white- 
trimmed with either blue, white or pink rib- 
bon, at $9.00 per dozen pairs. 
339—Hand-Made Dresden Silk Moccasin, 
sometimes called fancy quilted satin, at $9.00 
per dozen pairs. 


IN STOCK 


FIRST WALK (1-5) Feather Edge Turns 
400—AlII Black Kid Button at 
401—Whole Quarter Tan Kid Button at. . 
410—Patent Vamp Mat Top Button at. . 
420—Black Kid Lace at 

461—All Patent One Strap Ankle at.... 1.25 


611—Patent Vamp White Kid Top Shani 
$1.65 


614—Patent Vamp Gray Kid Button, with 
$1.60 


1.40 


640—Whole eemte White Leather Button, 
with tassel, at $1.75 
663—All Pat. 3 Strap Roman Sandal (2-4), 

$1.75 


TERMS, 5% 10 DAYS 


RIGHT WALK fcr Be Spring Heels (3-8) 
ba va Kid Button. 


Special Job List 


500 Y—Black Kid Button. 3-5 
510Y—Patent Mat Button. 3-5 
nal: «ir Mouse Kid “Pony” Lace. 


Write Department Y for’ “other | Bargains i in 
Discontinued Lines. 








If you sell Children’s Turn Shoes, Moccasins or Soft Soles you need our Stock 
Department Service. ORDER NOW FOR IMMEDIATE OR FUTURE DELIVERY. 








THE B & P FOOTWEAR 


Factory 2, Dept. 3 


OSWEGO, N. Y. 


CO., Ine. 


See our adv. on Foot Comfort Slippers 
and Boot Socks, page 130. 














WANTED TO PURCHASE 


WANTED TO PURCHASE 


WANTED TO PURCHASE 
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We Buy for Cash 


Manufacturers’, pp emece ee 
Close-outs. 


NO QUANTITY TOO LARGE 


fe So eters ca cee 


Send us of what 

— a partioulars wi you 
Short Term Leases Taken. 
We pay Highest Cash Vabuc. 


VAN PRAAG & CO. 
109 Bresdwor, New Yank Nt 
Telephone hone 2248-2249 Spring 


Feqt(IUM Le MMU Le Lt Le MLE) iG . 


Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 


hands. 
Wire or Phone us 
Correspondence Confidential 
Established 1890 
GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 





The NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 


WILL [stow Sellers FOR 
BUY jisde'swae f CASH 


CASH PAID 


for shoe stores or surplus stocks of shoes or 
for other merchandise. Leases taken over. 





request. 
Kalter Cerf. Mercantile Co., Inc. 


591 Broadway York City 
Phone Spring 5160-5161-5162 











DO YOU CONTEMPLATE 


Retiring ge rae bo of business? 


your entire or 


ag <= Sa 
Established 25 years. 


I, OLENICK 
413 Broedway, New York Tel. 9531 Canal 





fo retail end wholesale socks of show” price 


stocks of shoes or any 
object. 
no 
30 years our specialty. 
— and mercantile reference. 
ROOELYN R pUears 5: SYNDICATE 
610 Broadway, Br hc 
Phone, Stagg 1757 _ 
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INDEX TO “WHERE TO BUY’’ 


BOOTS AND SHOES 
Abbott Shoe Co., No. Reading, Mass.....,.. 
Ahearn, John M., Boston 
Algier Shoe Mfg. Co., Brooklyn, N. Y 
Bacon-Rollins Co., Lynn, Mass 
Barry, T. D., Co., Brockton, Mass 
Bates, A. J., Co., Webster, Mass....... +, 118-119 
Bay State Slipper Co., Haverhill, Mass 
Berry, A. H., Shoe Co., Portland, Me 
Bleecker Shoe Co., New York City 
Bluestein Bros., Boston 
Blum Shoe Mfg. Co., Dansville, N. Y 
B. & P. Footwear Co., Oswego, N. Y. 106, 130, 146 
Brandau Shoe Co., Detroit, Mich 
Brauer Bros. Shoe Co., St. Louis, Mo 
Brooks Shoe Mfg. Co., Philadelphia 
Brown, H. C., Co., Inc., Boston 
Brown Shoe Mfg. Co., St. Louis, Mo. . 3rd cover, 71 
Burkley Shoe Co., Brockton, Mass 
Carier, J. W., Co., Chicago 
Central Shoe Co., St. Louis, Mo 
Chenoweth, R. A., & Co., Boston 
Chipman-Harwood Co., Boston. 
Churchill & Alden Co. (Campello), Brockton, 
4th Cover 
Clapp, Edwin H., Co., E. Weymouth, Mass.. ‘104 
Clark, James, Leather Co., St. Louis, Mo. .. 71 
Collins & Staples, Haverhill, Mass 
Consolidated Shoe Mfg. Co., Boston 
Co-operative Shoe Co., Cincinnati, O 
Dalton Co., The, Brockton, Mass 
Diamond Shoe Co., The, New York City... . 
Dittman Shoe Co., St. Louis, Mo 
Dodge, N. D., Shoe Co., Newburyport, Mass 131 
Doerr, F. L., Shoe Co., St. Louis, Mo 
Donald Shoe Co., Philadelphia, Pa 
Duane Shoe Co., New York City 
Duttenhofer-Stevens Co., The, Cincinnati. .. 40 
Duttenhofer, Val, Sons Co., Cincinnati,O... 40 
Eaton, Chas. A., Co., Brockton, Mass 85 
Edmonds Shoe Co., Milwaukee, Wis... Front Cover 
Elam, F. 8., Shoe Co., Rochester, N. Y 106 
Emery & Marshall Co., Haverhill, Mass.... 31 
Evans’ Son, L. B., Co., Wakefield, Mass.... 138 
Excelsior Shoe Co., Portsmouth, O 21 
E-Z Walk Mfg. Co., Inc., New York City.... 29 
Fern Shoe Ca., The, Newburyport, Mass.... 103 
Fern & Poor Co., Inc., Newburyport, Mass 
103, 141 
Field & Flint Co., Brockton, Mass 
Fox, Inc., Chas. K., Haverhill, Mass 
Freeland, H. H., Rochester. N. Y 
French, Shriner & Urner Co., Boston 
Freydberg, G., H. & E., New York City. ... 
Friedman, Shelby Shoe Co., St. Louis, Mo. . 
Goldman, L., Shoe Co., St. Louis, Mo 
Goldschmidt & Loewenick Co 
Goodger, W. C., Rochester, N. Y 
Goodrich, B. F., Rubber Co., Akron, O...... 
Gordon, Leo, Shoe Co., Inc., St. Louis, Mo. . 
Grover’s Sons, J. J., Lynn, Mass 
Hahn, F. W., Rochester, N. Y 
Hannahson Shoe Co., Haverbill, Mass 
Harney-Tracy-Crehan Co., Lynn, Mass 
Harrison Lockwood Co., Haverhill, Mass. . . 
Heilbrunn, J., & Sons, Rochester, N. Y 
Helmers Bettman & Co., Cincinnati 
Helming-McKenzie Co., The, Cincinnati, O. 
Holters Co., The, Cincinnati, O 
Homan-Hughes Co., The, Cincinnati, O.... 
Hoyt, F. M., Shoe Co., Manchester, N. H... 
Huntington Shoe & Leather Co., Huntington, ~ 


Jacobs & Thatcher Co., Brooklyn, N: Y.... 
Johansen Bros. Shoe Co., St. Louis, Mo 
Johnson Bros. Shoe Co., Hallowell, Me 


Johnston & Murphy, New York City., 
Julian & Kokenge Co., Cincinnati, O 
Keith, Preston B., Shoe Co., Brockton, Mass. 


Knipe Bros., Inc., Ward Hill, Mass 

Kreider, A. S. Co 

Krippendorf-Dittmann Co., The, Cincinnati 40-41 
Krohn-Fechheimer Co., Cincinnati, O 

La Crosse Boot & Shoe Mfg. Co., La Crosse, 


Lambertville Rubber Co., Lambertville, N. J. 
Lilly, Henry, New York City 

Lindner Shoe Co., Carlisle, Pa 

Lippman, Geo. E., Co., St. Louis, Mo 
Lund-Mauldin Co., St. Louis, Mo 

Manss Owens Shoe Co., Cincinnati, O 
Marshall, C. S., Co., Brockton, Mass 
Marston & Tapley Co., Danvers, Mass 
McElroy-Sloan Shoe Co., St. Louis, Mo. ... 
McNamara, John, Haverhill, Mass 

Meis, Charles, Shoe Co., The, Cincinnati, O. . 
Menihan Company, The, Rochester, N. Y.. . 
Milford Shoe Co., Milford, Mass 
Nettleton, A. E., Syracuse, N. Y. 
Newcomb-Anderson Shoe Co., Rochester, 


Nu Baby Shoe Co., E. Lynn, Mass 
Nunn, Bush & Weldon Shoe Co., Milwaukee, 


Ogden Shoe Co., Milwaukee, Wis 

Olenick, I., New York City 

Packard, M. A., Co., Brockton, Mass 

Pedigo-Weber Shoe Co., St. Louis, Mo 

Peters Shoe Co., St. Louis, Mo 

Phillips-Cram Corp., Haverhill, Mass 

Piekenbrock, E. B., & Sons, Dubuque, Wis. . . 

Pinsker, J., New York City 

Puritan Shoe Co., Inc., New York City 

Racine Shoe Co., Racine, Wis 

Reece Shoe Company 

Regal Shoe Co., Boston 

Republic Felt Shoe Co., Brooklyn, N. Y.... 

Rice & Hutchins, Inc., Boston 

Richards & Brennan Co., Randolph, Mass. . . 

Riemer, A. H., Co., Milwaukee, Wis 

R. K. L. Co., Grand Rapids, Mich 

Robert, Johnson & Rand Shoe Co., St. Louis, 
71-72-73 


Scheiffel Shoe Mfg. Co., The, Cincinnati. .. . 
Selby Shoe Co., Portsmouth, O 

Silver Slipper Co., Haverhill, Mass 

Sinbac, Chicago 

Smith, J. P., Shoe Co., Chicago 

Smith, Wm. Sumner, Chicago 

Stacy-Adams Co., Brockton, Mass 

Star Mfg. Co., Brooklyn, N. Y 

Stetson Shoe Co., So. Weymouth, Mass... . 
Stickles, L. D., Shoe Co., The, Red Wing, 


Sullivan, P., Co., The, Cincinnati, O 

Thompson Bros. Shoe Co., Brockton, Mass. 9,104 
Timson Bros., Boston 

Tober-Saifer Shoe Co., St. Louis, Mo 

Truitt Bros., Inc., Binghamton, N. Y 

United States Rubber Co., New York City... 
Upham Bros. Shoe Co., Stoughton, Mass. .. 

Utz & Dunn Co., Rochester, N. Y 

Wall, Doyle & Daly Co., Brockton, Mass... . 
Welch, Moss & Feehan Co., Haverhill, Mass. 100 
Westcott-Whitmore Co., Syracuse, N. Y.... 103 
Whitman & Keith, Brockton, Mass 

Williams Clark Co., Lynn, Mass 

Wingate Shoe Corp., Haverhill, Mass 

Witherell, E. A. & M. C., Co., Haverhill, 


Wohl Shoe Co., David P., St. Louis, Mo 
Wolf, Sam B., Shoe Co., The, Cincinnati, O. . 
Wright, E. T., & Co., Rockland, Mass 


LEATHER AND OTHER MATERIALS 
Ama’ ated Leather Companies, Inc., 
Wikaington, Del 
Baker & Kimball, Inc., Boston 


Levor, G., & ch. Inc., Gloversville, oh on 
New Castle Leather Co., Inc., New York. . 
Rosping. Fred, Leather Co., Fon du Lac, 


Pree Kid Mfg. Co., Boston 
Surpass Leather Co., Boston 
Taber-Wheeler Co., Boston 

Tanners Cut Sole Co., Boston 
Thomas, Lake & Whiton, Inc., Boston 
U.S. Leather Co., New York City 


FINDINGS AND SHOE STORE SUPPLIES 


Arrowsmith Mfg. Co., Morristown, N. J 
Bicycle Step Ladder Co., Chicago 

Chicago Wire Chair Co., Chicago 

Coultas Co., D. W., Providence, R. I 
Dalrymple-Pulsifer Co., Haverhill, Mass. .. . 
Decorators Supply Co., Chicago 

Doty & Scrimgeour Sales Co., New York City 109 
Elastic Tip Company, Boston 

Electric Window Salesman Co., Boston 
Emery & Beers Co., Inc., New York City... . 
Fashion Ornament Co., Brooklyn, N. Y 
Foote Associates, The, Rochester, N. Y 
Gilbert, E. T., Mfg. Co., Rochester, N. Y.... 
Goodyear Tire & Rubber Co., Akron, O... 
Greilich, Wm., & Sons, New York City 

Hecht Fixture Co., The, Chicago 

Kleistone Rubber Co., Inc., Boston 

Laine. Harrar & Chamberlin Co., Philadel- 


L. ny &S. 8. Co., Boston 

Myers, F. E., & Bros., Ashland, O 

Narrow Fabric Co., neem Pa 

Onken, Oscar Co., Cin ti, O 

Palmenberg, J. R., & iene, I New York City. . 
Parisian Beadi Works, New York City... 148 
Tweedie Boot Top Co., St. Louis, Mo. 2d ‘Cover 
Unnes Lace & Braid Mfg. Co., Providence, 


2 
U. S. Specialty Mfg. Co., W. Somerville, Mass 88 
Vanity Novelty Works, ks, The, Brooklyn, ‘N.Y. 110 
Whitcher, Frank W., Bos 86 
Win-Deco ey darviee, Bosto: 
bes aq Lightfoot Appliance Co., ” St. Louis, 





MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Griffin ie Se. BN Co., New York eo 
Meyer, J Thread Co., Lowell, M. 

National Shoe Polish Mfg. Co., Philadelphia 111 
United Shoe Repair Ma ine Co., Boston. 38 
Whittemore Bros. Corp., Cambridge, Mass.. 112 


MISCELLANEOUS 
Atlantic Printing Co., Boston 


Boylston National Bank of Bos 
Brook Purchasing Syadioate. Brooklyn, 


N. 
Calderwood & Preg, Bos 
D’Avesne gy ‘Bareat, Boston 
Edwards, T. J 
Glau 
Grover, —- 
looper inne € 
Kalter Cerf. Merc. Co., ae New York City. 
Kelly, FE B. pion , Inc., iter, N. Y 
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The Mode 


Beaded instep straps are the 
feature of latest designs in low 
cut footwear. 


Our New Specialty 


The Beaded 
Instep Strap 


Converts the ordinary 
plain pump into the 
most modern example 
of high style low cut. 


ERE 


\ 
3 


ENE HEC 


Made in Any Material You Desire 
QUICK DELIVERY 


Write for Samples and Details 


Parisian Beading Works Co. 


207 Manhattan Building 
PHILADELPHIA, PA. 
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fe] COMFORT 
SHOES 


In Stock 


A glance at the. prices 
tells you they are 


“right.” 





Ws 








And remember that they 
have the old time Parker 
Holmes dependable value. 


Stock Style X 3437 
Black Kid Polish, Turned, Cat’s Paw 


Sine OEE Parker Holmes & Co. 
Price $4.00 
Stock Style X 3434 


Same as above in Plain Toe 


‘‘The House that Helps’’ 


Boston, Mass. 


Stock Style X 3438 
Black Kid Seamless Polish, Turned, 
Cat’s Paw Rubber Heel 
Sizes 3 to 8; E 


Price. $4.15 
A 


Stock Style X 1938 
Fine Black Kid, Hand Turned, 


Rubber Heel 


Sizes 3 to 8; C, D and E Stock Style X 3436 
He 





Price $6.00 Black Kid Bal, Turned 
Stock Style X 1946 Sizes 3 to 9; EE 
Same as above with Kid Tip Price $3.35 
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Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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One Store in Your City 


One progressive store in each 
city where we are not already repre- 
sented can now secure the exclusive 
sale of THE FLORSHEIM SHOE. 
A second, new factory gives us the 
capacity for additional business. 


























WE can make immediate deliv- 
ery of Florsheim stock styles to take 
care of our regular dealers and to 
assist new dealers in getting a quick 
start with this Nationally known line. 


THE FLORSHEIM SHOE COMPANY 
Manufacturers 
ADAMS AND CLINTON STS. 
CHICAGO 





This Stock Style— 
The Kenwood—Style S-4 
Dark Russia Calf Bal 
$8.50 


Book of Stock Styles 
on request 
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For Better 


Business— 


High Boots and Strap 
Effects of Colored Kid q 


HOUGH the season is in its infancy, good sales are reported in colored footwear, especially in high boots 

and strap effects of light colored kid. It is logical to believe that this is indicative of the style trend for spring. 

The reason is obvious: When fashion decreed the short skirt, women began to look for stylish footwear. 
Colored high boots and strap effects were the outcome because of their smart appearance and adaptability toward 
costume harmony. Undoubtedly for this very reason, the French are determined to keep colored footwear in 
high fashion and New York has wisely followed the.lead. Several far-sighted manufacturers are making these 
popular high boots and strap effects of dependable Vode Kid in the correct shades of blue, camel gray and light 
brown. We will gladly send their names on request, as well as a description of our co-operative selling plan. 


Standard Kid Manufacturing Co. 
Boston, Mass. 


Branches in New York, Philadelphia, Rochester, 
Cincinnati, Chicago, St. Louis and Montreal 
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THEY PRODUCE TRADE! 


These quality felt slippers are bringing women into stores 
throughout the country. 
You know your trade wants quality. In these felts they have 
it at a price that doesn’t hurt. 

You know you want felts. Mail your order today, or to be 
absolutely certain, wire! 


" Smee x, . 22% BeOS BLE 9 en mg ae ance — 
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IN LAVENDER, LIGHT BLUE AND PINK = 
$1.55 = 
= 


IN OLD ROSE, ROYAL BLUE, ORCHID, 
OXFORD AND TAUPE 


$1.45 


SIZES: 3 to 7, 4 to 7, 4 to 8 
Terms: 5% 10 Days 
, SOLD ONLY IN 36 PAIR CASES OF SOLID COLORS 
Samples Sent Upon Request 
IMMEDIATE DELIVERY GUARANTEED 


HUGHES & TANSEY, Inc. 


Sales Office and Stock Rooms 
128 SUMMER STREET, BOSTON 9, MASS. 
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The Brakes Are Holding 


Next Spring we will all be trav- 
eling full speed on the longest 
and soundest stretch of pros- 
perity this country has ever 
The scenery was fine up on the k 

nown. 
peak, but after all, the valley is 


best if you want to get any- 





Yes—we are all traveling down- 


hill. But that means we are 





heading toward a level road. 







We are laying our plans accord- 
ingly. We know that 1921 is 
going to be a great year for 
The thing of most importance F. B. & C. Kid. 

is that the business brakes are 
holding. We are making a safe 
trip down. Always 


before, after one of 





where. 







It is going to be a great year for 
every manufacturer 








and merchant who 






these mountain conducts his busi- 
ness with level- 
headed optimism 
and courageous 


faith. 


climbing.tours, busi- 






ness has landed in 
the ditch, going 


down. 





FINEST BLACKS AND COLORS 


Amalgamated Leather Companies, Inc. 


Formerly F. Blumenthal Co. 
General Offices: 22 North Fifth Street, Philadelphia, Pa. 
Factories, Wilmington, Del. 


NEW YORK BOSTON ST. LOUIS 
86 Geld St. 103 South St. 911 Locust St. 123 Mill St. 
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ALWAYS IN STOCK 






































MANUFACTURERS 9 
WOMENS. GROWING GIRLS, MISSES AND CHILDRENS FOOTWEAR 








ORDER YOUR SHOES DIRECT 
FROM THE MANUFACTURER 
BY MAIL AND SAVE THE 
JOBBER’S PROFIT! 


DR. SWIG'S 
COMFORT SHOE 


*4..00 


Terms: 5% 10 days 2% 30 days 
F. O. B. Lynn, Mass. 


SIZES 4—9, EE \ Machine sewed, Pfister 

WIDTH. BLACK & Vogel’s black glazed 

KID ONLY. Miia . kid, Goodyear Wingfoot 
rubber heels, cushion 
sock lining, Spaulding 
guaranteed counters. 


Write for our catalog of Women’s, Growing Girls’, 
Misses’ & Children’s AMERICAN WELT SHOES 


RAYMOND, SWIG, MALLOY CO. 


LYNN, MASS. 
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YOUR Own men’s shoes 


made according to your own spe- 
cifications with your own markings. 








Shipped two weeks after we receive your order. 


“*Korrect 
Shape”’ 


That’s the proposition offered you in our 


E.mergency 
Quick Delivery 
Service 


(Months of careful planning are back of this schedule which has been put 
into effect to meet the immediate needs of the retailers. Time has been 
saved only on those processes of manufacture of which time is not an_-ele- 
ment. The shoes stay on the lasts the required number of days, and are 
in every respect as fine in quality and workmanship as they would be 


were they months in the making.) 


Keep your stocks complete without tying up a lotgof 
capital. (Capital costs 8 per cent today—when you 
can get it.) Order only what you need when you need 
it and get exactly the kind of merchandise your trade 


expects from you. 


Send us lining numbers (if of our make) or a sample 
We’ll have your shoes on the 


of what you require. 
way to you within two weeks after we receive your 


order. Prices based on lowest market quotations at 
time your shoes are cut. 


FIELD & FLINT CO. 


SUCCESSORS TO BURT & PACKARD COMPANY 
MONTELLO STA., BROCKTON, MASS. 
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LOTHE your shoes in a 
quality leather that your cus- 
tomers can't help appreciating. 


NAVONOD CALF is that 
kind of a leather. Its use indi- 
cates a will to give value through- 
out, for 


“NAVONOD CALF 
is the outward evidence of 
quality within.” 


| DONOVAN BROTHERS Inc. ( 
| 44-46 SOUTH STREET. BOSTON | 


eri ence 
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The Royal 
Purple Calf 


MADE of delicately purpled 
calf skin—a decidedly rich, 
distinctive and attractive color. 


Built on a strikingly modish last of un- 
equalled fitting quality. Unmistakabl 
a fine shoe — a quality shoe that will 
always attract quality trade. 


Do not fail to ask for Honorbilt No. 
722 Royal Purple. It is unquestion- 
ably the season’s leader. A typical 
example of Honorbilt quality, class 
and style which will appeal to your 
most exacting customers. 


Ss F. Mayer Boot & Shoe Co. 
hi , Milwaukee, Wisconsin 
HONORBET 
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-GALLUN 
QUALITY 


Four Staunch Leathers 





VIKING 
CALF 


A STRONG grained mellow calfskin 
that is moisture-repellent. This 
leather does not peel or chip and is 
especially adapted for a high-grade shoe. 
Viking Calf is favorably known and 
universally used by discriminating shoe 
manufacturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 


NORWEGIAN 
VEALS 


0 of Gallun’s specialty leathers— 
a heavy, rugged, high - grade 
leather that is the first choice of high- 
grade manufacturers for the popular 
brogue shoe. Norwegian Veals are 
suitable for both men’s and women’s 
shoes and are produced in two colors 
and black. 


MANDARIN 
SIDES 


CHROME tanned side leather 

made in glazed and boarded finish 
and offered in two colors. Mandarin 
Sides are strikingly attractive and of 
the highest integrity. They are de- 
signed to meet the call for fine shoes 
that can be sold at prices demanded by 
the great majority. 


AZTEC 
CALF 


As EC CALF is recognized the 
world over as the standard of 
excellence for Spring and Summer shoes 
for men, women and children. Pliable 
and strong, this leather is pleasing to 
the eye and comfortable on the feet. 
Aztec Calf will be offered in the coming 
season’s fashionable shades. 


A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 


H. A. ELY, Manager, 


11 EAST ST., BOSTON, MASS. 
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Decidedly Thompson 
Famous Brogues In Stock 


Ny 


No. S-618 
CODE—*‘NOW”’ 


Ladies’ Norwegian Calf 
Brogue Oxford, Wellesley 


Last. 
Price $6.50 


No. S-616 
CODE—“NELLIE” 
Ladies’ Havana Kid Ox- 
ford, Anita Last. 
Price $7.50 
No. S-614 
CODE—“NIMBLE” 


Ladies’ Russia Calf Ox- 
ford, Wing Tip and Fox- 


ing. Princess Last. 
Price $7.00 


Salesman Upon Request 
‘[ReIrsOn BROS..SHOE (0 


MEN’S FINE SHOEMAKERS : 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Street 35 Dearborn Street 


Address all communications to Brockton (Campello), Mass. 


PTT oe 0! es 
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Under the Surface 


of egg shoe, whether high or low priced, lie the qualities which measure its 
value. 
A fair exterior may be obtained, even in the cheapest shoe; but the acid 
test of wear will soon disclose the true nature of the materials which entered 
into its construction. 
Among the elements which contribute to the real value of a shoe, hardly 
any is less conspicuous and at the same time more vital than the lining. 


“Fitness to Purpose” 


should be the watchword as applied to shoe linings above all things; for in no 
use to which cloth is put is more demanded of it. 
Our conception of our business is that we are looked to, and depended 
upon, as specialists, by shoe manufacturers, to supply fabrics which will yield 
as much efficiency as possible when used for linings in shoes. In merely sell- 
ing cloth of greater or less weight and strength, we cannot perform what is ex- 
pected of us. We must produce values—shoe lining values—or we drop,into 
the category of the junk-dealer who sells rags by the pound. 
We have developed, as a result of careful study, a group of cloths which 
are pre-eminently fitted for use as shoe linings. They have proved themselves 
under the most rigorous tests. We know what they will do. 


DOUBIETWILL. 


SHOE LINING 


W. H.HOLBROOK 207 SOUTH ST. 
COMPANY BOSTON,MASS. 


Wert No. 1 - Wert No. 2 - Wer 
SHOE LININGS 


No shoe, however fine, needs (nor we believe can have) a better lining 
than “Doubletwill.” As a combination of rugged qualities and attractive ap- 
pearance, it has, in our experience, no equal. 
No shoe, however cheap, should carry a less efficient lining than WEAP 
No. 3, because the cheaper the other materials in a shoe, the greater the need 
for substantial wearing qualities where the wear is hardest. 
In range of price, as well as in degree of durability, they fill every reason- 
able requirement. 
“Doubletwill” and We are offering lining values at fair prices. They give wear in proportion 
“Wear Well” Shoe to their cost; and all the wear that can be produced for their cost. We invite 


Linings are sold the most thorough investigation of these linings. It will disclose some sur- 
prising facts as to the amount of wear to be extracted from cotton when proper 


only by 
W. H. Holbrook Co. methods of construction are employed. 
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ROMerte ON 


SOLID COMFORT SLIPPERS 





% 


The most popular and desirable line of 
Felt Footwear on the market. 


Shipment guaranteed the same day 
your order is received. 


Over two hundred styles felt slippers 
and shoes completely illustrated and 
described in the most beautiful felt 
slipper catalog ever published. Every 
number shown ready for immediate 


delivery. 
Catalog sent on request. 


No. 4781—Men’s Felt Slipper 
with neat design cut in vamp, 
giving inlay effect. A ready 
seller. Stocked in Nos. 4781, 
Wine; 4783, Oxford; 4787, 
Green. Price. .......... $1.50 


No. 2337—Ladies’ Felt Slipper, made in Boudoir 
Style with Silk Pompom and bound edges. A very 
popular number to sell at a price. Stocked in Nos. 
2337, Plum; 2341,{ Lavender; 2344, American 
Beauty; 2346, Copenhagen Blue; 2355, Purple; 
2356, Blue; 2358, Emerald Green; 2367, Old Rose. 

FC ae o 6405 ROOT ch 5585p Vas ae $1.25 
Also in Nos. 2300, Brown; 2301, Wine; 2305, mK 


No. 3133—Ladies’ High-Grade Ribbon-Trimmed Slipper. 
Made in very attractive two-tone effect, the tongue being of a 
contrasting or harmonizing shade. Attractive ornament, satin 
ribbon. Stocked in Nos. 3133, Ecru; 3141, Lavender; 3143, Taupe; 
3144, American Beauty; 3146, Copenhagen Blue; 3155, Purple; 
3156, Blues 3167; Old Rose... Pric@. oie ice cece eeeae $1.95 


ROBERTSON SHOE COMPANY 








MINNEAPOLIS, MINNESOTA 
SEA Poth WE NN ES AR DO NE TT 

































































THE SCHEIFFELE 
SHOE MFG. CO. 


CHILDRENS & GROWING || 
GIRLS SHOES 






























Protection 


The Shoe Manufacturers of this Mar- 
ket are overlooking no opportunity to 
help the entire industry to regain its 
normal bearing. 


The Manss Owens Co. 


Their willingness to protect the Re- 
tailer on price changes eliminates the 
one great disturbing factor of the sea- 
son in the purchase of shoes for spring. 


| Each and every trade mark on this 
page is the stamp of honest value in 
good shoemaking. 


Order Now 


The Julian & Kokenge Co. The Scheiffele Shoe Mfg. Co. 
The Krippendorf-Dittman Co. The Duttenhofer-Stevens Co. 
Val Duttenhofer Sons Co. The Sam B. Wolf Shoe Co. 
The Holters Co. The Charles Meis Shoe Co. 

° The Helming-McKenzie Co. Helmers Bettmann & Co. 
The P. Sullivan Co. The Homan-Hughes Co 


The Sachs Shoe Mfg. Co. 




















Ghe P.Sullivan Co. 
PRETTY SHOES 
WOMEN 



































HELMERS BETTMANN 
& CO 
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ROOKWOOD 






















2810 


Dark Tan Russia Calf (Trostel’s 33) English 
bal. 14 iron single sole, AA, 7-104; A, 
61%-11;B, 6-11;C, 54%-11;D, 54%-11..$9.00 


2820—Same in Black Cordovan. B, 7%- 
10%; C, 7-10; D, 64%-10............. $9.00 


2835—Same in Gun Metal Calf. AA, 7-11; 
A, 614%4-10%; B, 64-10%; Bas 6-10; D, &- 


Terms 2% 10 Days, 30 Days Net 


THE MANSS OWENS COMPANY 


CINCINNATI, O. 




















POTTERY 
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TANUARY TT Te 1921 


You will want to see the “‘Palm Beach’’ feature of the com- 
ing N. S. R. A. convention! Lots of bathing girls, wonderful music, and good 
things to eat! This section (which alone seats 1000 people) will be decorated 
by Mr. Howard Tuttle, the most famous scenic artist in the United States. 


_.. Make your hotel reservations now. Address the 1921 Convention Committee, 
' Suite 224, Plankinton Arcade, Milwaukee. 
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The pronounced 
call for Suedes 
is confirmed by 
our sales of 


NUBUCK 


WE are proud of the confidence which the trade shows in NUBUCK— 


the original side leather suede. 
They realize it embodies a Quality and Service which is unsurpassed. 


NUBUCK is synonymous with Value—a leather upon which you can fully 
depend to make sales and to make good. 
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If you have not seen our latest colors: 


26 Maltese Grey - 27 Henna 


28 Autumn Brown 
Send For Our Sample Booklet Showing White and 13 Colors 
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Lawrence Leathers are Reliable Leathers 








A.C. Lawrence LeatherCompany 


161 South Street ,Boston , Mass. 
NEW YORK - CHICAGO - ROCHESTER 
GLOVERSVILLE 
CINCINNATI 
ST.LOUIS 
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ON’T be §satisfhed 


that your shoes are 
as good as they can be 
made until you have tried 
some made of Scherer's 


“Flower City” Kid. 
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The experiment is one 
you should make for it al- 
ways results in “making 
better shoes still better.” 











OSCAR SCHERER & BRO., Inc. 
20 SPRUCE ST., N. Y. 
Factory, Newark, N. J. 
Originators of and Leaders in Fancy Colored Kid 


SCHERER COLORS NOW IN DEMAND 
MIDNIGHT BLUE No. 14 LIGHT BROWN No. 8 
BELGIAN BLUE No. 21 BEAUTY BROWN No. 5 
MAPLE BROWN No. 12 CHAMPAGNE No. 18 


BOOZIE BLUE No. 38 TERRA COTTA No. 3 
HAVANA BROWN No. 10 BRONZE No. 34 


WINE No. 6 





The Fourth 
Nunn-Bush 
Post Ad. 


This series of half pages, of which 
the fourth is illustrated, are build- 
ing prestige among the vast con- 
suming public. 


Add to Nunn-Bush prestige of 
name the Nunn-Bush plan of 
small stocks, rapid turnover and 
better profits due to a greater 
business and you have the reason 
for the unusual success of exclu- 
sive Nunn-Bush dealers. 





A Standard that Makes 
Fine Shoes Wear Longer 
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. ROM among our top selections 

of A-1 sole leather only fifteen 
per cent is found suitable for the outer 
soles of Nunn-Bush Superfine Shoes. 


The rejection of the balance for some 


rest 


A hundred styles in every size and 

width are on the floor. You-need 

carry only two or three pairs of 

the most popular size and width 

haces ia: janie weinailcn: wom less important use is typical of the 
yo . ry Nunn-Bush standard of materials 


time a pair is sold. e and workmanship. It is the up 
holding of this standard that has 
given to these shoes their reputation 
for fit, durability and appearance. 
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If you want to retail shoes in this 
new and better way—if you want 
to increase your profits and pres- ol os aad ucla oe — preend 
tige as a merchant, write us and | 

let us tell you more of the Nunn- 
Bush plan of merchandising shoes. 


incre? 
tgs Bee 


Nunn-Bush Style Book on request. 


NUNN, BUSH & WELDON SHOE Co. 
MILWAUKEE, WISCONSIN 


NUNN, BUSH & WELDON 
SHOE CO. 


sinie vee a) NUNN-BUSH 
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C.S.MARSHALL COMPANY 


Americas Popular Shoes 
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In Passing Judgment on Welting 
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“THERE are several points that you 
look for. 


In BARBOUR GROOVED ENDLESS 
WELTING we have constantly before 
us the importance of these points: 
Mellow, pliable substance. 

Uniform width and weight. 

Joints that will hold. 

Accurate grooving on specifications 


meeting your individual needs. 


And back of it all, as a basis, is the fact 
that we start with Double Oak Belting 
shoulders, tough, live leather. 


Barbour Grooved Endless Welting 


Manufactured by 


BROCKTON RAND COMPANY 


BROCKTON, MASS. 
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C194—Coco Calf Bal, Ardmore Last, 
Heavy Single Sole, Goodyear “‘Wing- 
foot” Rubber Heel. 


B134—Bay State Last, Black Kan- B232—Marbridge Last, No. 26 Russia 
garoo Bluchers, H. Single Sole, Good- Calf Bal, Heavy Single Sole, Good- 
year “Wingfoot” Heel. year “Wingfoot” Heel. 





SHOES FOR YOUNG MEN 
-AND- 
MEN WHO KEEP YOUNG 











Richards & Brennan Co. 
Randolph, Mass. 


Boston Office 
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nyder, 
Smile!! 4 


T’S worn by hundreds of Shoe Manufacturers, — wise buyers who 
know that leathers backed by the Snyder Trade Mark give constant 
SATISFACTION. 


That means satisfaction in every square inch of leather you buy from 
SNYDER, and therefore — Satisfaction, breeding repeat orders, in every pair 
of shoes you put on the market. 


Atlas Kid Ebony Cabs Athena Kid Vigory Kips 


(Semi-Chrome) (Semi-Chrome) (Full Chrome) (Semi-Chrome) 
Black and Colors Black and Colors A Real Side Leather 


y sss tanned to uniform quality, in up-to-the-minute colors, from choicest raw stock 
in the best equipped tannery in the country, and sold at popular prices supple- 


mented by prompt deliveries. 


We know that our best asset is acustomer who wears the Snyder smile. 
The Snyder smile will ft YOUR face 


Se PH. ABG, 
q TO. 
65 SOUTH ST. BOSTON. 


T. E. BRANNIGAN & SONS, Rochester, N. Y. A. M. ROBLEE, St. Louis, Mo. 
MADISON KING, Chicago, Ill. 


CAPITAL AND SURPLUS OVER $1,000,000 
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"HE name “VICI”’ 1s 
after all nothing more or 
less than an abbreviation for 


Foerderer. 


Both names really mean one and 
the same thing in terms of shoe 
leather. 





No other firm but ours makes or ever has 


made VICI KID. 


Robert H. Foerderer, Inc. 


Sole Producers of Vici Kid 
Philadelphia 2 3 $ Pennsylvania 
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Th ere us only one~ 


‘There never has 
been any othe CL. 
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Uppers of soft and pliable chrome tanned elkskin, bottoms of 
the same tannage and waterproofed solid leather throughout. 
A profitable addition for your shoe department, volume sales, 
quick turnover, satisfied customers. 


BROWN ELK BLUCHER UNLINED 
NPI 6 6c. isccsccsccunenncneev $2.35 
Re 5 occ ciccccsrleousecas 2.65 
ait. Ce eT 2.95 
Oe Se 3.65 
EES 0.3 d.nic cavccecdaaamen neces 4.00 


BLACK ELK BLUCHER UNLINED 
PIPING 6 ccc ccccscecestancscnaee $2.35 
ER so n.cccdccccvesccctcheat 2.65 
SN PENNE os cctciccccendetscheen 2.95 
BOTT —Bllaew 294-B34. 0. ccc cc ccccccccccces 3.65 


CHROME GUN METAL LACE DRILL LINED 
AS ILLUSTRATED 


ee ge) SO re re Tayo 2.65 
199B—izes 1134-2. ..... 2... ce eee ecto 2.95 


MAHOGANY LACE DRILL LINED STYLE 
AS ILLUSTRATED 

MG BG, ik d's ceretsccustisdsd dues $2.65 

RODE—Blaws SIG-11... 2... cece cce ccs 2.95 

1996 —Bllnan 1136-2... cece sveccccce 3.50 


BROWN ELK BUTTON UNLINED 


1984—Sizes 5-8......... 
1985—Sizes 8}4-11...... 
1986—Sizes 11}4-2...... 


26 sNabbecesesennd $2.35 
+0 sae epee ean 2.65 
Son cereseds super 2.95 


BLACK ELK BUTTON UNLINED~ 


1989—Sizes 11}4-2...... 


impede sets iseceks 2.95 


Immediate Delivery 


HENRY KLEINE & CO., Chicago 
208-214 West Lake St. 
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Shoes made of P & V Leathers possess 
character, quality and style to a consider- 
able degree. -P & V Leathers are the result 
of three generations of careful study of the 
best standards of leather, especially its ideal 
adaptability to shoes. 


Merchants who sell shoes made of P & V 
Leathers can feel confident that they are 
offering to their customers a perfected prod- 
uct, having utmost value. 


Pfister & Vogel Leather Co. 


Milwaukee, U. S. A. 
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ON A PEDESTAL 


UP “ON A PEDESTAL” 1S 
WHERE EVERY. MERCHANT 
WHO HANDLES IT FEELS LIKE 
PLACING THE 


LUNDIN SHOE 


THE UNUSUAL COMFORT, 
DURABILITY AND STYLE OF 
THIS SUPERB MEN’S DRESS 
WELT, AND ITS REASONABLE 
PRICE, MAKE IT THE LOGICAL 
CANDIDATE FOR PEDESTAL 
HONORS. 


The LUNDIN Shoe 
is right all through 


LUND-MAULDIN CO. 


MANUFACTURERS 


SAINT LOUIS 
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Don't use Doubtful 
White Leather. 
Select a White Leather 
That's Right. 

Specify The Whitest White-LEVORS- 


OFae BI SAL ©) 2 ar cae © © am bh alor 


TANNERS OF CABRETTAS 


NEW YORK CLOVERSVILLE, N.Y. 
BOSTON MILWAUKEE ST. Lous 
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More than 3,000,000 readers of The Ladies’ Home 
Journal, Vogue, Photoplay and The Christian 
Science Monitor are reading Red Cross Shoe 
advertisements. Approximately 15,000,000 ad- 
vertisements are telling the story of Red Cross 
Shoes, made, with the aid of motion pictures, to 
fit the foot in action. 
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Maybe it’s because you have set a bad 
example in your own buying methods 


Are you buying in just the way you don’t want 
your trade to buy ? 


ave you ever sized up the repeat sale 
rblem this way: If a merchant buys 
hoes here, there, from half a dozen sources 


an he honestly expect the public to do 
iferently ? 
an he count on a woman to come to him 
one for shoes when he himself sets the 
ce in buying shoes he wants to sell her 
om a number of competing sources? 


et’s get down to bed rock: 


men will concentrate their buying on 
me store, usually, only when the retailer 
bncentrates his buying upon one widely 
own, high quality line that sharply zden- 
ifies his store. They do it for the same 
eason that they insist upon a certain 
band of talcum powder, dentifrice or silk 
loves. Because they all like to buy things 
ey know, things they can ask for by 
ame and be sure of quality. As the dealer 
bys, the trade buys. 

e remedy for floating trade, the means 
0 hold old customers as well as get new 
mes, is concentration. ‘This is more 
than theory: It is proved fact. 


Scores of dealers have tested the con- 
centration principle and won un- 
usual success 


ey have discarded unscientific scattered 
buying and have confined themselves to 
me factory line for each grade of trade. 
for their women’s high grade line they 
have selected the nationally known Red 


They have concentrated upon the Red 
Cross Shoe because years of strong and 
consistent advertising have made it by far 
the best known shoe in the country, “the - 
most salable shoe in America.” And be- 
cause its range of style and price is sO com- 
plete that it meets easily any reasonable de- 
mand in its grade. 

To the merchant who is seekirig a way to 
increase his repeat sales percentage, these 
Red Cross Shoe facts have greater import 
today than ever before. Because right now 
one of the greatest publicity campaigns 
ever conducted for a women’s shoe is mak- 
ing the Red Cross Shoe better known and 
faster selling than ever. 

Approximately 15,000,000 advertisements, 
appearing in the leading women’s publica- 
tions during the Fall, Winter and Spring 
months are telling more than 3,000,000 
women readers the interesting story of how 
the /asting smartness of Red Cross Shoes 
is obtained through a study of hundreds of 
motion picture photographs of the foot in 
action. 


Investigate for yourself—now 


Women in your town are interested. Your 
opportunity to launch upon the profitable 
concentration course has never been better. 
Let us tell you more about the concentra- 
tion principle, which has brought success 
to scores of merchants and enabled them 
to retain trade and insure repeat sales. 
Just mail us a card and one of our repre- 
sentatives will drop around to talk the 
matter over with you. You will be in no 
way obligated. Mail it today. 


The Krohn-Fechheimer Co. 


921 Dandridge Street 


- Cincinnati, Ohio 
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LucIUS BEEBE & SONS 


129 SOUTH ST. BOSTON, MASS. 
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BLACK AND COLORED CHROME SOLE 
SHEEPSKINS FINDINGS 











AYER TANNING CO. 
MANUFACTURERS OF 


RUSSIA CALF 


BOARDED AND SMOOTH 
BLACK AND COLORED SIDES 


CALF LININGS ELK SIDES 
SPLITS BAG LEATHER! 
MAT CALF METAL CALF 


COT 
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[* makes no difference where your store is lo- 
cated. There are always customers waiting 
to buy Harrisburg made shoes! Experience has 
shown that they combine all the wanted essen- 
tials—at a price low enough to make them a 
real buy. 

se se or) 


Note the pricings listed on this page. Analyze 
them thoroughly from a sales standpoint— 
compare them with other prices. Give them 
the benefit of any possible doubt by asking us 
to give you fullest details in every particular. 
Or better still when in Harrisburg come to the 
factory and understand how we build satisfac- 
tion into every pair of shoes made. 





Nos. 90-92-94 


No. sl ye seme, 56 10-8 Heel, Black Liona High Cut Lace. 
C and D - Half Double Sole Mc ay. Price. .$4.00 

No. 92—Med. Vamp, jad Heel, Black Liona High Cut Lace. 
C and D. 16-8. Half Double Sole McKay. Price... ., 4.00 


No. 94—Med. Long Vamp, 14-8 Heel, Liona Black High Cut 
sae Cand D. 2%-8. Half Double Sole McKay. aes 


Nos. 91-93-95 
No. 91—Med. Vamp, 10-8 Heel, Brown Liona High Cut Lace. 
Cand D. 24-8. Half Double Sole McKay. (ePrice. . .$4.50 
No. 93—Med. Vamp, 14-8 Heel, Brown Liona High Cut Lace. #4 
Cand D. 2%-8. Half Double Sole McKay. Price... 4.50 
No. 95—Med. Long Vamp, 14-8 Heel, Brown Liona High Cut 
Lace. C and D.’ 214-8. Half Double Sole eKay. il 
MSs, 5.5 ksipn aids bo nbs 2's ck TE es ECS. oe x 
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Che Harrishurg Shoe Mig. Go. 


of Harrisburg, Pa. 
WOMEN'S SHOES MISSZS SHOES CHILDRENS SHOES 
OF VALUE 

















THESE SHOES ARE IN STOCK a REPRESENTING STYLE 
READY FOR AT ONCE DELIVERY = NUMBERS 90-92-94-91-93-95 
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THE MOST POPULAR HIGH CUTS FOR MEN AND BOYS 
HIS is the time of the year that you should feature Men’s and Boys’ High 
Tops in your show windows, on your counters and in your newspaper adver- 
tising. 
Here are a few of the popular numbers at the lowest possible prices. For com- 
plete line of “In Stock” High Cuts see catalog. 
Newspaper cuts and advertising matter on these numbers sent free upon request 


with all orders. 


2259—Men’s Brown Kromogan 10-inch 2242—Men’s Brown Kromogan 8-inch Blu- 
Blucher, 2 full oak soles, naited. Sizes cher, reinforced single oak sole, nailed 
Fo ae ee ee $5.75 eT gy Bae a ee eee pe $4.85 


541— Men’s Smoked Elk, 16-inch welt Blu- 
cher, heavy single oak sole, sole leather 
counter and insole. Large nickel hooks 
and eyes. Sizes to 12. Price......$8.00 


542—Men’s 18-inch as No. 541. Price, 
$8.75 


Weyenberg Shoe Mfg. Co. 


Milwaukee Wisconsin | 
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2264B—Boys’ Brown 
Kromogan 11-inch Blu- 
cher,.2 full oak soles, 
nailed, nickel eyes and 
buckles. Sizes 2% to 6. 
| SS $4.75 
2264 Y— Youths’, as 
2264B. Sizes 1 to 2. 
Price $4.25 
2265— Little Gents’, as 
2264B. Sizes9 to 13%. 

$3.75 


436—Men’s Tan Viscol 
Veal 10-inch Pac, extra 
heavy single oak sole, 
welt, sole leather count- 
er and insole. Sizes 6 
to 12. Price.. ..$7.75 
435—Men’s 8-inch as 
Gs cies 25 956 $7.25 


35 
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Men’s Tan 
Viscol Veal 
Blucher, welt, 
16-in.high, 
soft toe, full 

ouble sole, 
chrome vis- 
colized mid- 
dle sole, all 
eyelets, grain 
gusset, sole 
leather insole 
and sole 
leather count- 
er. Sizes 6 to 


Price $10.00 


2261—Men’s Brown Kromo- 
gan, 13-inch Blucher, 2 full 
oak soles, nailed. Note cuff at 
top which adds much to ap- 
pearance. Size 6to12. Price, 

$6.85 


758—Men’s Tan Harvester 16- 
inch Blucher, box toe, extra heavy 
single oak sole, large tan hooks and 
eyes, grain gusset and sole leather 
counter. Sizes 6 to 12. Price, $8.75 


Weyenberg Shoe Mfg. Co. | 


Milwaukee Wisconsin 
vu HUERTA 
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Photo showing great rolls of felt material awaiting 
the Vulco-Unit process treatment. 


The Box Toe That Makes 
The Shoe More Serviceable 


Retains the shape of the last even when submitted 


to every extreme of weather, outwearing the shoe. 


Apparatus, Process and Products Patented 


Sold only by 


BECKWITH MANUFACTURING CO. 
108 Lincoln Street, Boston, Mass. 


G. W. KIBBY & CO. OSCAR F. WRIGHT & CO. GEO. A. SPRINGMEIER CO. 
Chicago, Ill. St. Louis, Mo. Cincinnati, Ohio. 
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Walk: Croft 


PROCESS SHOES IN-STOCK 


No. 12—Black Kid 8%-inch, 34 Foxed 
ag pe ane penernee’ T=ee aed 
tip, blind eyelets, black fairstitch, 10-8 mili . ed 2 - . 
rob heel: y Stylish street last....... $5.00 No. 11—Fine Russia Calf 8}4-inch, 34 Fox 
Lace. Pinked vamp and tip with perfora- 
i i white fairstitch, 10-8 
. $6.00 


PSS SOD 0  O-ED-O 


2 OEE OED CE) AD OP IE HE UE) atm « 








‘ tions, blind eyelets, 

No. 8—Fine Russia Calf 5-Fyelet Oxford. military hee!. Stylish street last. 
Perforated straight tip, 14-8 Cuban heel. 
New last $4.50 
No. 3—Brown Kid 4 Eyelet Oxford. Per- 
forated vamp and tip, 14-8 Cuban hee!. 
New last , . $4.50 


~ | 


-erfection Pump. A perfect Pump for 
Pel occasions. Smart, Neat, / 


No. 4—Black Satin. Full nes pel? 
$6.00 
Newest Pump Last—very flexible 
C and D Widths Only 
ALL OTHERS No. 1—Black Kid 84-inch, % Fox Lace. 


No. 14—10%-inch Brown Kid. r 
. ai = "s 74, Fudged edge, perforated vamp and tip, 
Lowis heel $6.75 A 4% 8, 4 8, 4% 7% blind eyelets, 14-8 Cuban heel. New last. 
B—3- “7%. 4-8, 34-8 $5.00 


No. 17—Same shoe, Black Castle Kid. wide cae - 
$6.75 C—24-8, 346 7%, 3-14 No. 2—Same as above in Brown Kid. $6.00 


D—2 -8, 34-7, 3-7 
No. 10—Same as above, except _9-inch “% “17, No. 9—Same as above in Fine Russia Calf, 
Camel Kid, Plain Toe $5.00 with white fairstitch $6.00 


neo BANCROFT WALKER COMPANY zw orn 


13 WORMWOOD ST. 
RICE BUILDING 


gee aeaaa ’MAKERS OF SMART SHOES FOR WOMEN 
We invite you to try a dozen. We pay express if unsatisfactory. 
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CORDO-TAN BLUCHER 

MARNE LAST—13 EDGE 

ONE OF OUR MOST POP- 
ULAR STYLES 
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MADE WITH 
SPRING STEP HEEL 


“ DOHERTY BROTHERS ” 


A STRONG LINE OF QUICK 
SELLING STYLES FOR THE 
RETAIL TRADE 


These shoes combine the quality of style and work- 
manship which ATTRACTS, with the value and 
service which WINS—the trade of discriminating men. 


Let us show this season’s samples and lay our proposi- 
tion before you. It points the way to sales and profits. 


Doherty Brothers Shoe Co. 


Avon, Mass. 


a 





SPRING STEP SURETY 


SPRING STEPS have 8 nail holes, while most rubber heels have but 6. The two extra 
nail hole feature is but one of 


holes are added at the swing at 

the back, thus insuring perfect several which mark SPRING 
security for these heels at the STEPS as the most reliable, 
point where others are first in- progressive and _ thoroughly 
clined to gap and draw away satisfactory of rubber heels. 
from the leather base. The 


RAGES 


ir 
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yo Black Kid Boots With Military, Heels 
At The Price You Want To Pay 


Style B 0171D , Style B 0371E 
Net 30 Days Net 30 Days 
Woman’s Bright Dongola Kid McKay Woman’s Bright Dongola Kid Welt Boot, 
Boot, Windsor last, 8-inch height, three- Arlington last, 8'%-inch height, three- 
uarter fox, lace, imitation tip, 17-inch quarter fox, lace, imitation tip, perforated 
Cuban heel. vamp, 134-inch Cuban heel. 


Bg sm servis. sol Paik. oe 4% to8 
Oa <. we A § ite ks ; ..4 to8 
.. . 38 a atte .3% to8 
D. a ? "3 to8 


Black Kid Boots with Military Heels will be the leading style in foot- 
wear for Fall and Winter. 


Just as soon as seasonable Fall weather arrives there will be an extremely 
heavy demand for shoes of this character. 


UTZ & DUNN CO. 


ROCHESTER « NEW YORK 


BRANCH OFFICES: 
DENVER NEW YORK CITY LOS ANGELES 


218 Charles Buildin Bush Terminal Sales Late 718 Story Bldg. 
TIGER & McNUTT 130 bet ee pee 1521 G. C. McATEE 


Representative Representative 


> ee 
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Once More We Have Proven the 
Wisdom of Our Selling Policy! 


By waiting until November | st to send our men on the 
road, we were Sure of Prices and Styles Being Right. 


Merchants who waited with us had the assurance of the 


Latest Thought in Styles and the Last Word in Prices. 


And they had the benefit of our designers’ eleventh- 
hour investigation of tendencies in Metropolitan Style 


‘Centers. 


It pays to wait 
for J & K Styles 
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Business IS Good---Thanks! 


Our salesmen are turning in nice orders every 
day. 





The factory is running smoothly on full ticket. 


But, as you know, we usually sell up very 
quickly. 


Permit us to advise that you place orders Very 
Soon to insure prompt deliveries. 


Do yourself a business favor today 


Investigate the Profit Possibilities, the Style, 
the Fit, the Salability and Permanency of the 
J & K line. 


Take a good look at our free-fitting lasts. 
Wire or Write for an Appointment to-day 


Act Promptly--We 
are traveling fast 


THE JULIAN & KOKENGES®. 


CINCINNATI. 
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Style No. 32. Gallun’s 26 Russia Calf Bal 
Style No. 66. Same Style in Gun Metal 
Widths AAA to D 








Price for Either, $10.00 





ALWAYS IN STOCK 


Write for Catalog, showing 15 other equally 
desirable styles Now In Stock. If you appre- 
ciate smartness of style, superior workman- 
ship and extra quality of materials, our prop- 
osition will interest you. 





— = 
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French Shriner and Urner 


Factory and Home Offices 
63 Melcher Street, Boston, Mass. 
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IN-STOCK GOODS 
RE-PRICED 


ON A GENEROUS SCALE DOWNWARD 


We are heavily overstocked on 
these numbers and to move them 
quickly we are taking these severe 
markdowns, which are in all cases 
below replacement values figured’ 


on today’s market. 


No. 863—Nine-inch Brown India_ Lace, 
Imitation Tip, Low Cuban Heel Broad- 
way Last, Goodyear Welt. AA to D. . $5.00 


No. 808—Nine-inch Surpass Black Kid 
No. 114—Same Style in McKay. C to 
E $4.50 


Lace, Imitation Tip, Louis Heel, Paris r 
Last, Goodyear Welt. AA to D....$6.00 No. 442—Brown Chrome Brogue Oxford, 


No. 809—Same in Brown Kid Goodyear Welt, Heavy Sole, Wing Tip. 
AA D $5.50 


Your immediate needs as 
well as future anticipa- 
tions should be filled 
from these staple 
styles 


Thomson-Crooker 


Shoe Co. 


18 Station Street 
No. 810—Nine-inch Black Coltskin Kid No. 821—Nine-inch Black Kid Vamp, Dull 
Lace, Imitation Tip, Paris Last, Louis B (20) M Cab. Top, Imitation Tip, Cuban Heel, 5th 
oston 9 ass. Avenue Tan. Goodyear Welt. AA % D. 


Heel, Goodyear Welt.. AA to D. 
138—Same Style in McKay. _ to 
$4.00 No. 824—Same Style in Brown India 5.00 


SSS 
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THERE ARE NO BETTER | 


SHOES 


| STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
> OR“SPEEDWELL” TRADE-MARKS OR U NBRA NDED 
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AJDress Oxford That3Is Correct in Style and 


Low in Price--- 
READY FOR AT-ONCE SHIPMENT 
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No. B-320—TREND 


Patent Leather Dancing Oxford, Plain Toe, Soft Haircloth 
Box, Turner Flexible Innersole, Lightweight Outersole 
with Close Beveled Edge, Leather Heel. B, 6—11; C, D, 


les 


Code Word—Princeton 


Price $5.85 A 
. 


LET US SEND YOU A SAMPLE PAIR FROM STOCK 


wt 


Wha 











iA 


ii 


Hy 


oii 
mimi! 


New Supplement to Fall Catalogue, showing twelve 
new Fall Styles, now ready. Yours for the asking. 


F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


TETANY 


i 








18 South Wells St. 
Chicago, Ill, 
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IN STOCK 
PRICES SLASHED! 


A Hex demand still grows 
greater for 3 W’s LENOX 
SHOES pulled over the pop- 
ular “Peggy Last.” Our In- 
Stock Department is well 
at with all styles on this 
ast. 


Hundreds of live merchants. 
are aware of the fact that the 
“Peggy Last” is a triumph 
over all past seasons. Are 
YOU capitalizing on this 
steady demand? 


All prices given here are big 
reductions under original fig- 
ures. All numbers on this 
page are selling strong today. 


Get in on this good thing. 
Order now and you will re- 
ceive your shipment at the 
exact time you specify. 


Infant’s Turn, Tip, Regular Cut Button 


7556—All black kid. Wedge Heel. 3 to8...... 2.25 
7557—All black kid. No Heel. i” 2 Zope 1.95 


Patent Colt Vamp, White Buck Top, Button 


7540—Wedge Heel. DandE. 4to8........ 2.35 
7541—No Heel. rrand Bo 8259.2... .... 2.00 
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Weimer 
Manufacturers 


135S.SECONDST. -. - 
a New York 


‘PN 
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Salesrooms: Bush Terminal Sales Building, 42 
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Pony Cut, Lace, Wedge Heel, 4 to 8 
7564—All black kid 2.50. 7566—All brown kid. 2.50 


A Special—Two Big Selling Numbers 
Fat Baby Patterns 


7127—Dongola pat. tip. Button. 1 to6...... 2.00 
7125—Pat. vamp and fox dull top button. | to 6.2.00! 


He 


nal! 





Pat. Leather Button, Dull Top, Plain 
Toe—Peggy Last 

7504—3 to8. DandE. Wedge Heel.2.25 

7505—1 to 5. DandE. No Heel....1.95 


Brown Vici, Button Top—Peggy Last 
7542—3 to8. DandE. Wedge Heel.2.25 
7543—1 to5. DandE. No Heel....1.95 


Black Vici, Pat. Tip, Button—Peggy Last 


7558—3 to8. DandE. Wedge Heel.2.25 
7559—1 to5. DandE. No Heel....1.95 
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The Serviceable Shoe Is 
What a Public Wants 








In every stock, under every condition, 
some shoes are quick assets. 


The public mood decides which type 
of shoe shall have that preferred 


rating. 
Today, the settled public policy of 


thrift favors the well made, neatly 
styled, moderately priced, serviceable 


shoe. 


People are buying this type of shoe— 
buying it with a steadiness and in a 
volume that sets the service shoe 
apart as a quick asset. 


Viore than 600 Numbers — Neolin-Soled— Will Be Shown This Season 
in the Lines of 194 Man sfacturers 
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The Quick Asset Stock 
It Continues to Buy 












And because they meet so exactly the 
requirements of customers, success- 

ful dealers promptly list among 

their quick asset stock the service 
line of shoes made with guaranteed 

Ne3Glin Soles, or Goodyear Wing- 

foot Heels, or, better yet, both of 

them. 


The appeal these sina shoes make 
on the score of their durability 
gains force from the fact that meme 4 : 
they possess the advantages of these 
products, they usually cost no more, 
and often considerably less. 


















THe Goopyear Tire & Russper COMPANY 


Offices Throughout the World 


Soles | 


* COMFORTABLE 
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Quality Merchandise 


in stock 


RICE & H UTCHINS 


men’s tootwear 


Rice & Hutchins Distributing Houses 


192 Duane Street, New York City. 90 South Pryor Street, Atlanta, Ga. 

233 W. Monroe Street, Chicago, Il. Joseph I. Meany & Company, Inc., 

1025 Washington Ave., St. Louis, Mo. 16 North Fifth St., Philadelphia, Pa. 

Cor. Race & Third Sts., Cincinnati, O. The Atlas Shoe Company, 

210 St. Clair Ave., N.W., Cleveland, O. 614 Atlantic Avenue, Boston, Mass. 
101 Hopkins Place, Baltimore, Md. 


RICE & HUTCHINS, Inc. 


10 High Street, Boston, U.S. A. 











